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State of the nation’s economy: 
Up 

Farmers’ INcome—They received 
around $12,900,000,000 in the first 
six months of the year, a 20-per- 
cent climb from the same period a 
year ago. However, the Department 
of Agriculture points out that 
prices paid by them gained 13 per- 
cent. It also said that June was the 
fourth consecutive month in which 
their income dropped. Livestock 
showed the greatest increase over 
a year ago—$9,300,000,000. That’s 28 
percent ahead of 1950’s first half. 

GasoLINe Output — For the week 
ended July 7 production aggre- 
gated 21,837,000 barrels, against 21,- 
828,000 in the previous week and 
20,059,000 in the corresponding 1950 


period. 


* + * 


Down 
Business Barometer—The weekly 
index of the New York Times stood 
at 159.9 the week ended July 7, 
compared with 172.5 a week before 
that. A year ago it was 145.5. 
Money IN CircuLATION — Dropped 
$55,000,000 to $27,893,000,000 in week 
ended July 11. 
+. 


. 


General 

U. S. Savincs Bonps — Purchases 
in the first half were $2,114,000,000, 
while redemptions hit $3,218,000,000, 
a difference of $1,104,000,000. A year 
ago there was an excess in pur- 
chases of $180,000,000. In June the 
sales of E, F, and G bonds to the 
public sank to a new low of $289,- 


+ 


000,000, while holders were convert-|@cks in truck production until) 


ing $475,000,000 of their bonds. 


Top Cars 
New-car registrations for five 
months, plus nine states for 

June: 

1951 Pos. 
1—521,649 
2—417,097 
38—253,525 
4—192,165 
5—160,211 
6—133,762 
J—132,346 
8—109,789 
9— 91,224 

10— 73,905 

11— 56,889 

12— 50,964 

13— 49,469 

14— 44,410 

15— 32,135 

16— 27,324 

17— 26,692 

18— 11,975 

19— 11,763 

20— 2,669 

21— 1,523 

22— 1,223 


1950 Pos. 
560,200— 1 
482,081— 2 
111,378— 8 
210,779— 3 
176,014— 4 

68,158—10 
148,786— 5 
130,167— 6 
123,794— 7 

34,302—12 

72,604— 9 

60,977—11 

24,510—15 

30,860—14 
31,883—13 

16,446—16 


13,560—17 
11,855—18 
2,762—20 
2,464—21 
Ang.-Pref. 436—22 
Frazer 6,142—19 
Total All Makes 
2,408,835 2,332,368 

For further details see page 

34, today’s issue. 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrys. 
Nash 
Hudson 
DeSoto 
Cadillac 
Packard 
Kaiser 
Henry J 
Lincoln 
Willys 
Crosley 
Austin 


The Newspaper of the Industry 


Bot ee ieee 


Massachusetts Dealers Cited for Safety Efforts— 


Gov. Paul Dever lauded the presentation of $1,000,000 worth of dual-control cars to 


112 


8 high schools in Massachusetts by Massachusetts State Automobile Dealers Assn. 


Rudolph F. King, registrar of motor vehicles, handed the award to Joseph Hughes, 


Dever, Hughes and King. 


By William Ullman 
Washington Correspondent 
7ASHINGTON. — NPA decided 
last week to OK allotments of 
extra materials to truck makers for 
military vehicles, it was learned by 
AUTOMOTIVE NEws. 

Meantime, Ray Fussel, head of 
NPA’s truck department, sought 
to clear up at the request of 
Automotive News misleading re- 
ports as to civilian truck produc- 
tion in the present quarter. 
Reports have been widely circu- 
lated that NPA had postponed cut- 





| September. This is not true, accord- 
|ing to Fussel. 


RUCK makers are still limited 

in material purchases to the 
275,000 civilian-truck allotment for 
the third quarter reported June 25 
by AvuToMoTIVE NEws. 

The misleading reports are be- 
lieved to have arisen from the 
fact that truck makers are per- 
mitted to use inventories on hand 
at the opening of the quarter, as 
Automotive News reported at that 
time. 

However, makers may not go into 

the market and buy materials for 


NPA Order Lets 
5th Tire Return 


WASHINGTON. — Rubber Order | 


No. 2, authorizing automobile man- 
ufacturers to put spare tires back 
on new cars, was formally issued 
here last Tuesday. 

The NPA stated it had restored 
the fifth tire to new cars because 
of increased production of syn- 
thetic rubber and further cuts in 
automobile production. OPS was 
expected to issue an order this 
week readjusting new-car prices to 
allow for the spare tire. 


Probers Find Conversion 


By Bernie Thomas 
Associate Editor 
ETROIT.—Steel supplies at some 
auto plants are adequate to 


D 


build cars up to NPA limitations, | 


and, where they are not, makers 
have the promise of Manly Fleisch- 
mann, DPA administration, that 
enough will be forthcoming to avoid 
more major layoffs. 

That was the one note of op- 
timism coming out of hearings 
held here last week by a U. S. 
Senate subcommittee, given the 
assignment of finding out where 
the nation’s steel is going and 
> how the mobilization program is 
| affecting business. 

Otherwise, the committee, headed 


by Michigan’s Sen. Blair Moody, 
Democrat, left Detroit for Pitts- 
burgh with these impressions: 

1. Cutbacks in civilian production 
are far outstripping conversion to 
defense work. The chances of rehir- 
ing thousands of already unem- 
ployed auto workers are slim until 


well into 1952. 
* 


* # 


The main bottleneck in convert- 
® ing to defense work is in the 
machine-tool industry. The ma- 
chine-tool makers are “dragging 
their feet,” reluctant to expand, 
despite a vital need for their prod- 
ucts. 
* 8. Because of steel shortages, 
manufacturers in the Detroit area 


Extra Materials OK ’d 
For Military Trucks 


president of the dealer group. Left to right, J. J. Desmond, commissioner of education; 


more vehicles than allotted for the 
quarter. 

Up until the agreement last week, 
truck makers had to supply mili- 
tary needs out of the 275,000 civil- 
ian allotment they had been al- 
lowed. 


Speedup Battle 
Bringing New 
Strike Threats 


By Mac Gordon 

Associate Editor 
A*® IF involuntary layoffs weren’t 
+ snough, the’ UAW-CIO last 
week was warming up strike wea- 
pons that would idle vastly larger 
groups of employes. 

The UAW international, plung- 
ing into the “annual improve- 
ment”-speedup debate for the 
first time, threatened to call 
walkouts in Chrysler Corp. as- 
sembly plants to protest output 
rates. 

A wildcat strike that closed 
Dodge Main Thursday seemed to 
|indicate the UAW 
The strike was 
alleged speedup. 


Norman Matthews, the union’s 


“annual 
step 


‘izing the four-cent 
provement” factor to 
employe production rates. 
* * ok 
HE same charge was hurled at 
the Ford Rouge plant manage- 
ment by UAW Local 600 in an 
earlier blast. 

“The international union,’ Mat- 
thews stated, “will not hesitate to 
approve strikes for UAW members 
in any or all Chrysler plants. It has 
been made obvious that certain 
representatives of management at 

(Continued on Page 40, Col, 4) 


up 





F ar Behiad Ci 


are being seriously hampered in 
their efforts to obtain either civil- 
ian or military production. 

4. There has been no conversion 
of plants in the Detroit area to 
cushion the effects of civilian 
production cuts already ordered 
and that may be ordered in the 
future. 

5. Many manufacturers are get- 
ting what steel they can obtain 


meant business. | 
called over an 


national Chrysler department direc- | 
tor, said the corporation was util- | 
im- | 


* * 


This issue includes the monthly 


TRUCK SECTION 


$8 Per Year, 25c Per Copy 


pw Dealer Failures 
Reported in Survey 


Of Soft Car Market 


RESENT conditions in the auto- 

mobile business have resulted 
in few business failures among 
dealers, an AvutTomotTive News’ sur- 
vey of several cities indicates. 

At the same time, the survey 
showed that very few dealers 
have branched out into other 
lines as a possible hedge in the 
event of a drastic shortage of 
automobiles. 

Finance firms have not tightened 
up on dealer credit to any great 
extent, the checkup indicated, al- 
though there appears to be a tend- 
ency among the loan companies to 
play the credit game a little “closer 
to the vest.” 

* * * 

N MOST areas, dealers are still 

more concerned over the soft 
market for new cars and late-model 
used cars than they are with the 
possibility of taking on additional 
lines to tide them over in the event 
of a car shortage. 

Most cities report plentiful sup- 
plies of new cars, and the difficulty 
is in selling what they have at the 
right prices. 

Black markets and premium 
prices are no problem, anywhere. 
What overpricing is going on ap- 
pears to be concentrated in pre- 
war cars, which many dealers 

believe are bringing prices far 
above their actual worth. 





Sideline activities by dealers have 


on operations to insure that it re- 
mains that way. 

One firm reported that it had 
reduced wholesale advances to 
dealers from 100 percent of book 
value to 90 percent, but the com- 
pany stressed that it was not at 
all worried about the finance pic- 
ture. 

A cautious attitude by banks and 
finance companies has brought 

about a similar reaction on the 
part of dealers with the result that 
credit has been kept pretty much 
in line and failures are low. 

Following are reports from the 


various cities: 


* * * 


Austin, Tex. 


[= used-car business in the 

Austin area was fairly stable as 
of mid-July after weathering a 
period of uncertainty last month. 

Actually the used-car situation in 
central Texas has never been 
alarming either from the finance 
company or the dealer standpoint. 


However, there was a cautious tone 
(Continued on Page 42, Col. 1) 





Production 


Automotive News Estimates 
U. 8S. Cars, Trucks 


178,965 


118,905 
110,674 


so far been mainly of the “branch- | 


Quits Floorplanning 


DETROIT.—The local office of 
Contract Purchase Corp. revealed 
last week that it is discontinuing 
floorplan financing for the 80 to 
85 customers of its Detroit office. 

| The firm has branches in other 
| Michigan cities and two in Wis- 
consin. 


| Detroit Finance Firm 
| 


floorplanning end of the business 
was made for “complex, deep- 
rooted” reasons, a company 
spokesman said, not connected 
with current market conditions. 
Present indications, he added, 
are that there will be no such 
move by the firm’s branch of- 
fices. 


ing out” type, with the main idea 
being diversification for investment 
purposes, rather than substitution 


auto sales. 
os + 


ENERALLY, the credit status 
of dealers is in good shape with 
loan companies keeping a close eye 


* 





vilian Cuts 
ing much higher than established 
market prices. 
* * 
,,ROM Walter Reuther, UAW-CIO 
president, the committee heard 
a suggestion that the government 
permit output of civilian goods at 
85-90 percent of 1950 levels, and 
then order cuts as high as 50 per- 
cent as the defense work really 


gets under way. 
In the meantime, Reuther said 


* 


through gray market channels, pay-| thousands of cars and _ trucks 
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could be stockpiled until they 
were needed in the economy. 
“Automobiles are not a luxury,” 

said Reuther. “We should stockpile 


of other commodities for declining | 


Last Prev. 1950 
| Week Week Week 


For complete production totals 
by makes, see table, page 40. 


Auto Production 


The decision to get out of the Rises to Level 


OK'd by NPA 


PROUSTRS WIDE production of 
motor vehicles in this country 
was up to NPA-permitted levels 
last week for the first time in July. 

U. S. plants during the past 
week produced an estimated 92,- 
744 cars and 26,161 trucks for a 
total of 118,905 vehicles. Labor 
disputes continued to hamper 
some Chrysler operations. 

In the previous week, according to 
AUTOMOTIVE News’ revised tabula- 
tions, production in this country 
was comprised of 87,020 cars and 
23,654 trucks—a total of 110,674 
vehicles. 

Despite last week’s upturn, due 
mainly to a hike in output at Chev- 
| rolet and the return of Nash to the 
|production scene, car assembly at 
;}most makers for all of July was 
|still well below NPA-established 
| levels. 





* * * 


NLY General Motors and Ford 

have been building at anywhere 
near their NPA quotas. All other 
makers’ car volume is far off the 
pace. 

Nash returned to the produc- 
tion lineup after a two-week vaca- 
tion, but Packard is scheduled to 
bow out today (July 23) for a 
similar period. Packard blamed 
material shortages. 

Meanwhile, labor disputes con- 
tinue at Hudson and may flare up 





thousands of them for the time} 


(Continued on Page 41, Col. 2) 


at other plants as managements 
seek more labor efficiency to offset 
(Continued on Page 40, Col. 1) 








2 
DiSalle Blasts House .. . 





AUTOMOTIVE NEWS, JULY 23, 1951 | 
| 
On the Inside of General Motors Experimental Dreamboat 


Price Controls Totter 
Under ‘Cost-Plus’ Bill 


WASHINGTON.—Passage by the| against rollbacks which the House 


House last week of an amendment 
which puts price control on a “cost- 
plus” basis means that “no stabil- 
ity can ever be achieved,” accord- 
ing to Price Chief Michael V. 
DiSalle. 

DiSalle termed the “cost-plus, 
guaranteed-profit” amendment 
“the most damaging blow to price 
controls that has so far been 
approved by either branch of 
Congress.” 

“It is a subtle, technical device,’ 
he said, “which is far worse for the 
consumers than the prohibition 








Dealers Charge 
Tire Monopoly 


Senators Hear Blast 
At Pricing Bill 


WASHINGTON. — “There can be 
little question that there is a mo- 
nopoly in the rubber tire industry,” 
W. W. Marsh, general manager of 
the National Assn. of Independent 
Tire Dealers, declared in testimony 
before the Senate subcommittee on 
small business last week. 

The subcommittee was holding 
hearings on price discrimination 
and the basing point issue. The 
bill in question was S. 719. The 
measure provides that a seller, in 
good faith, could make a price dif- 
ferential to meet low prices of a 
competitor and could absorb freight 
rates to meet the lower price of a 
competitor located closer to the 
consumer. 

Marsh expressed the belief that 
S. 719 “is a grave threat to the 

Robinson-Patman Act and the or- 
derly processes of competition in 
this country.” 

Speaking for the NAITD, Marsh 
said: 

“We think S. 719 goes beyond 
restating the Supreme Court inter- 
pretation placed upon the existing 
provisions of the Robinson-Patman 
Act. More than that, we think it 
is fundamentally objectionable be- 
cause we believe that Congress, in- 
stead of solidifying the Supreme 


defeated Tuesday (July 17). 

“If Congress prohibits rollbacks, 
it would at least permit us to hold 
the line at_a higher level. But this 
amendment is a cost-plus formula 
which means that no stability can 
ever be achieved. 
the consumer billions of dollars.” 
| In final form the amendment, 
|offered by Rep. W. R. Poage (D., 
|Tex.), requires ‘that every ceiling 
price on processed goods set by 


the following: 

1. The current cost of the ma- 
terial or the parity price, which- 
ever is higher. 


2. All costs going into the pro- 





cessing operation and the distribu- 
tion of the product, including an 
allowance for all reasonable “indi- 
rect costs.” 

3. A reasonable profit, but in no 
case less than 85 percent of aver- 
age profit for equivalent products 
during the “three most profitable 


years of the period 1946-1949, in- 
clusive.” 
The amendment, as_ originally 


offered by Rep. Poage, applied only 
to goods “derived in whole or in 
substantial part from an agricul- 
tural commodity.” 

However, Rep. Albert M. Cole 
(R., Kans.) was successful in 
amending the proposal to include 
all manufactured or processed 
goods. 

It was indicated that the amend- 
ment would force upward the price 
of all processed or manufactured 
goods, with the increase in food 
prices leading the way. 

DiSalle said that the price of 
bread would be forced up “about 
one-half cent a loaf” while fruit 
juices would double and quadruple 
in price because of the change 
required. 

He said the measure would force 
his office to “grant increases assur- 
ing profits larger than were ever 
earned by industry at any time in 
American history.” He character- 
ized the amendment as “a windfall 
for processors at the expense of 
the farmer and the consumer.” 

The defeat on the “cost-plus” 
amendment was one of three suf- 


It would cost} 


the OPS must make allowance for| 
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GM's ‘Laboratory on Wheels’'— 

This is a cutaway photo showing the mechanism and features of the Le Sabre, GM experimental car. The sleek convertible, 
designed by the GM styling section, has the battery in the rear, and built-in hydraulic jacks near each wheel. It is equipped 
with two carburetors, one for gasoline and another for Methanol. 


Reg. W Blamed in Part 
For Shortage of Scrap 


CHICAGO. — Credit controls on 
automobiles are slowing up the 
supply of scrap steel needed to 
keep the steel mills producing at 
full blast for the defense effort, an 
analysis by the American Finance 
Conference revealed last week. 

By preventing millions of fam- 
ilies from buying better used 





production unless vast new sources 
of scrap are developed, Rogers 
pointed out. 

Rogers said the modified credit 
terms now being considered by con- 
gressional committees would go a 
long way toward restoring a normal 
market for new and used automo- 
; biles and would encourage the 
cars, which are in oversupply, | junking of obsolete and dangerous 
Regulation W is keeping millions | cars at a much higher rate. 
of cars on the roads after they : . 


should be joining the scrap heap, Price Crackdown 


the analysis finds. 
“According to the Automobile | a 

U. S. Warns on Attempts 
To Block Cuts 


Manufacturers Assn., the average 
WASHINGTON.— Antitrust 





age of the cars that were junked 
during the past year was approxi- 


laws 


Court interpretation, should amend 
the present law to return it to 
that protection for small business- 
men which most people originally 
thought it gave.” 

Marsh said that he felt that if 


fered by the Administration during 


compared with one victory. 





mately 14 years,” said Thomas W. 
Rogers, AFC executive vice-presi- 


the week on controls legislation, as| gent. 


“Yet the latest figures on car 


registrations, as compiled by R. L.| 


Polk & Co., show that nearly 5,750,- 


Packard Car to Pace 


Detroit Birthday Race 

DETROIT.—Packard has been 
selected to provide the official 
pace car, a 1951 Packard con- 
vertible, for the 250-mile anni- 
versary race to be held Aug. 12 
in conjunction with the city’s 
250th birthday festival. 

The race, an official sports 
event of the city’s celebration, 
will feature 1950 and 1951 stock 
cars driven by the nation’s lead- 
ing race drivers, who will vie 
for a purse of $12,500, with $5,000 
going to the winner. Bill France, 
president of the National Assn. 
for Stock Car Racing, is director 
of the race. 


000 cars 15 years old or more are 
still in use. The majority of these 
cars are worn out to a point where 
their use is not only uneconomical 
but a hazard to safety.” 


the discriminations now prevalent 
in the rubber tire industry “become 
any more rampant than at the 
present time, there is little salva- 
tion for the small businessman who 
has his all invested in this 
dustry.” 

The NAITD witness presented 
statistics to show that buyers in 
the U.S. are getting tires and 
tubes at a range of prices that 
run from 9.2 percent to 14.7 per- 
cent below the largest indepen- 
dent tire dealer. He also pointed 
out that in 1926 tires distributed 
by chain organizations were only 
9 percent of the market. Today, 
he said, the chains dominate al- 
most 30 percent of the market. 
In 1926, Marsh told the Senate 
committee, there were 104 tire man- 


in- 
Iron and Metal Co., estimates that 
the average car yields approxi- 
mately 2,300 pounds of scrap steel 
and iron. 

The 5,750,000 over-age cars 
therefore represent a potential of 
6,612,500 tons of scrap—enough to 
supply the entire requirements of 
the steel mills for more than 
three months at the present rate 
of production. 

Steel industry officials 


have re- 


possible to maintain present 











ufacturers. In 1950, he said, there 
were only 17. 
The Senate subcommittee on 


small business is headed by Sen. 
Lester Hunt, Wyoming Democrat. 
Other members are Long of Louisi- 
ana and Moody of Michigan, Demo- 
crats, and Tobey of New Hampshire 
and Schoeppel of Kansas, Repub- 
licans. 


N. H. Court Ousts 


A Chicago scrap dealer, Kingbury | 


cently predicted that it will be im-| 


will be invoked against any manu- 
facturer, wholesaler or retailer who 
tries to stop competitors from re- 
ducing prices. 

| Attorney-General J. Howard Mc- 
Grath, issuing that warning last 
week, urged the public to commu- 
nicate any reports of price coercion 
to the nearest FBI office or to the 
Justice department’s Antitrust divi- 
sion. 

McGrath reported department 
knowledge of many attempts in a 
number of fields to sidestep the 
Supreme Court decision of last May 
which erased the keystone of state 
fair-trade laws. The Court invali- 





|dated all fair-trade pricing agree- 


|ments but those directly signed be- 


|tween the manufacturer and re- 


tailer. 

“Horizontal” price floors are also 
receiving a challenge on intrastate 
products. A Detroit circuit court 
|judge has abnegated the key pro- 
|vision of the state fair-trade law 
on items made in Michigan and 
|sold by a retailer having no direct 
agreement with the factory. The 
decision is being appealed to the 


| Michigan supreme court. 


[Emergency Bars 


GM Show Plans 


DETROIT. — An annual automo- 
bile show is still the aim of General 





Suit by Tucker 


CONCORD, N. H.—A _ $9,000,000 
libel suit against Readers Digest 
magazine, brought by Preston 
Tucker, has been dismissed by U. 
S. District Court here. 

The action will permit consolida- 
tion of the suit with a similar one 
now under way in Chicago. The 
magazine agreed to the dismissal. 

Tucker charges that an article in 
the Digest’s September, 1949, issue 
about his proposed postwar auto- 
mobile was libelous. 





‘ 


Fudge's Drive-In Lot Shows 30 Models— 


Reg. Fudge Co. (Lincoln-Mercury), Los Angeles, is said to be the first southern 
California retailer to open a new-car drive-in showroom, where prospects may drive 
in and inspect as many as 30 models and colors. Photo shows the entrance at 610 
S. La Brea Ave., less than two blocks from Fudge's conventional showroom and head- 
quarters. Interior photo shows the display of cars and the large convenient customer 
| exit. Fudge reports that customers are glad to be rid of the parking problem. 





* 





Motors Corp., but defense needs 


preclude any definite plans at 
present. 
Paul Garrett, public relations 


vice-president, on Thursday said 
there was no 1951 show because of 
the international situation. 


GM resumed its prewar yearly 
exhibits in January, 1949, with an 
exhibit at the Waldorf-Astoria 
hotel, New York. Garrett said rec- 
ord-breaking attendance at this 
show and 320,000 visitors at the 
January (1950) show proved strong 
public interest. 


| 











"Rube Goldberg’ Deal— 


The young lady drops just one drop of 
water on a pad between the two seats, 
and a chain reaction is set up that raises 
the special fabric top of the Le Sabre, 


GM's experimental car, and closes the 
deck lid back down in place. The top can 
also be operated by a pushbutton on the 
dash. 


GM’s Le Sabre 
Almost Operates 


Itself for Press 
By Jack Weed 


Associate Editor 

MILFORD, Mich. — General Mo- 
tors’ latest dream car, the Le Sabre, 
was unveiled to the automotive 
press last Tuesday at the GM Prov- 
ing Ground. (Some of the details 
of the car had been disclosed in 
December, 1950, before the car was 
completed.) 

Built entirely for experimental 
purposes, this car of the future, 
designed and constructed under the 


| Supervision of Harley J. Earl, styl- 


ing vice-president, incorporates 
many features that may or may 
not ever see the production line in 
cars of the future. 

Le Sabre represents a modern- 
day pinnacle in the use of alumi- 
num and magnesium alloys for 
passenger automobile construction 
and propulsion. 

Aluminum and magnesium are in 
prominent evidence everywhere 
from the front grille to the tip of 
the twin tail fins, and they domi- 
nate the situation under the hood 
as well. 

Charles A. Chayne, former chief 
engineer of Buick division and now 
GM vice-president of engineering, 
designed the chassis. 

Some of the basic specifications 
are: Wheelbase, 115 inches; over- 
all length, 200.87 inches; V-8 de- 

(Continued on Page 32, Col. 3) 
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By John 0. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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LA Top Closer Tells How It’s Done .. . 


By Bob Finlay 
Managing Editor 


trouble 


men scare the customers away by 
jasking the big question first. 
car | 


Wrapping Up a Car Deal 


AVING closing 
for Bob Thompson, auto sales psy-|—-yet questions are the 
chologist who has tested some 4,000 | stones to sales. 

auto salesmen recently, says that} fpyoiq off on the big, personal 


stepping 


. This in turn often builds up in| 
deals? Well, you are not alone, | salesmen a fear of asking questions | 


ee dealers will again|with all the inland waterways, out- | 
hold their convention at Ken- | lets of which reach the Great| 
tucky Dam, Sept. 16-18, For one|Lakes and the Gulf of Mexico. The 
who has been there, it is difficult! five electric generators at the dam 


ithe big majority of auto salesmen | questions until the customer has 
are conversationalists. The real 


closers are few and far between. | 
However, that is not to be taken | 
as an insult to today’s salesmen. 


been conditioned. 


4 f 


7 preparation is through minor 


to imagine dealers from that state 
meeting at any other location. In 
the adjacent state park, there are 
ample facilities not only for busi- 
ness groups but for tourists. 


Kentucky Dam is the greatest 
of the 27 dams in the TVA. It is 
located just 20 miles from the 
juncture of the Tennessee River 
with the Ohio at Paducah, The 
dam is the key to effective con- 
trol of the discharges of the Ten- 
nessee, the largest tributary of 
the Ohio river. It is only 70 miles 
above Cairo, Ill, Its reservoir, 
Kentucky Lake with 2,400 miles 
of shore line, backs up 185 miles 
to Pickwick Dam in Tennessee. 
It is the world’s largest man- 
made lake. The flood storage 
capacity is important to the re- 
duction of flood crests on the 
lower Ohio and Mississippi rivers. 
The dam is 211 feet high and 

8,700 feet long. U. S. Highway No. 
62 runs across it. The navigation 
lock at this project has a nine-foot 
channel, and boats of this draft 
have a year-round waterway reach- 
ing more than 600 miles to Knox- 
ville. It links the Tennessee river 


All N. Y. Dealers 
Watch Secret AFL 


Drive in Olean 


OLEAN, N. Y.—Undercover or- 
ganizing efforts by the AFL appar- 


ently bore fruit last week when the | 


National Labor Relations Board 
scheduled bargaining representa- 
tion hearings for employes of eight 
Olean dealerships. 

Dealers throughout the Empire 
state are anxiously watching the 


| site have a capacity of 160,000 kilo- 
| miles of transmission lines of the 
| TVA. 

| The park, where the Kentucky 
dealers will meet, has already 
proved to be the state’s greatest 
attraction. More than 668,000 visi- 


tors have registered there the first | 


six months of last year. 
* o 13 
Fast Growing U. S. 
JHY do I tell you about this de- 


velopment? Well, is it not true | 


that so many of us live in the big 
cities that we don’t realize the 


development of this nation? One|! 


has to revisit places after a few 
years to comprehend the tremend- 
ous and exciting things that are 
happening in America. Things one 
can witness most any place. Things 
that make one bullish for America’s 
future, 


Even Kentucky, a state which 
some people have associated with 
“moonshining,” feuding, fast 
horses and beautiful women, is 
revolutionizing its economy, The 

| old conceptions, except for fast 
| horses and beautiful women, 
| must be revised. 

| 


In the last 10 years in Kentucky 
the number of employes, number 
of plants and value of manufac- 
than 


tured products, has more 


|doubled. Among the new factories | 


locating or expanding in the state 
|in the last several years are: Gen- 


| eral Electric, Westinghouse Elec- | 


tric, Union Carbide, Corning Glass, 
|Reynolds Aluminum, Tappan Stove, 
| Magnavox, Armco Steel, with a half 
{billion dollar atomic energy plant 
{at Paducah, 


| 


| Yow’re Right 


+ + x 


watts and send power over the 7,000 


Until recently, salesmen needed to} ee eee eee 


be only conversationalists. The cus- fone ge the ea figures he 
tomers closed the deals. can’t lose anything by telling you 


rhether he is int ted in the De- 
To the credit of the young men ao a ee re 


| Sot the Pl th. 
who have entered the business, | a ee 


; , The next questions—-always al- 
many of them have stepped up to : ie eee : 
the job during the recent sales |ternatives and always putting the 


slump and are becoming real | customer in the position of giving 
salesmen. | positive answers—are along the 
Many need direction, however, so | nn Zarene — : a. 
| we went to the man who had one of |, Which model oo he like, the 
ithe highest closing scores in the four-door or the club coupe? 

And the salesman goes along 


country, according to Thompson’s | u 4 a. 
| working in the good points about 


| records. | I 
the product in line with the cus- 


* # * 
E IS George Smith, sales man-| tomer’s preferences. 


ager of Louis Rose Co. (De-| 
Soto-Plymouth). Rose company, by | mohair upholstery? 
|the way, directed by hard-hitting! Before long, the opening comes. 
| Jack Rose, had 60 of the highest- | The customer asks: 
|tested salesmen and executives out | ~ 
| of a =? tested by ae | ~ Well, says the salesman, let’s go 
| son. e close, to some salesmen, |. : + os . : 
ia fearful thing. To Smith it be- into the off and figure It UP. 
gins with the opening of the con- > " 
versation and proceeds logically oe" a 
}a close. 


“Are you interested in a Plym- | , . E 
outh or a DeSoto?” con cuiie ae ee oer 
| The beginning is as simple as; Does he want to pay 
| that. | finance the car? 

And it is important that it be sim- If he wants to finance it, does he 
| ple, for Smith says that many sales- | prefer to pay so much a month for 








cash or 


Public Relations Plea 


Klugh Calls for Strong Program by Dealers 
To Shed ‘Whipping Boy’ Role 


HARRISBURG, Pa. Lack of|by the Federal Reserve Board, the 
| good public relations by automobile | Federal Trade Commission and the 





|dealers is one of the reasons why | Office of Price Stabilization were | 


|dealers have been singled out by | looked upon as favorable by the 
| the government as “whipping boys,”| public since they were designed to 
|according to Claude S. Klugh, gen-| ‘clip our wings.’ ”’ 

|eral manager of the Pennsylvania; “These factors,” Klugh said, “are 


Does he like the broadcloth or the | 


| AND then the conversation is | 


Olean situation for an omen of | 


prospects in their own plants,/ “1. meantime have also doubled, 


GRICULTURAL products in the | Automotive Assn. 


In a bulletin urging dealers to | 


NYSAD reported. 
“With the NLRB _ notices,” 


|both in quantity and value. For | intensify their @fforts in the field 


going to require far more than 
dealer effort to regain for our 
business the freedom from controls 


re-|instance, the average corn crop per| of customer relations, Klugh as- 


enjoyed by other business enter- | A 


{12 months or so much for 15 


| months. 

The qualification 
now. 
The payments come to so much a 
|/month for 12 months and so much 
for 15. Which suit him best? 

Often, Smith will write up the 
order as he goes along. When he 


is coming in 





|Top Sales Closer— 


George Smith (right), sales manager of 
| Louis Rose Co. (DeSoto-Plymouth), Detroit, 
| has been termed one of the top closers of 
the country by Bob Thompson (at left), 
sales psychologist who has tested more 
|than 4,000 auto salesmen. 


is finished, he will swing the book 
around, hand the customer a pen 
and tell him that he can have the 
car on such and such a day. 


| This is the fast close. With some 
| customers, Smith has completed it 
| three minutes after greeting the 
| customers at the door when there is 
| no tradein. 


It can be done pleasantly, but 
tact and honesty is essential. If it 
is too fast for the customer, Smith 
stops, graciously explains any point 
necessary, often taking the custom- 
er back to the car to demonstrate 
some feature. 


Then he proceeds again with the 
order. 


A salesman with tact can carry 
this off neatly. A salesman who is 
gruff, bullying or who gives the im- 
pression he is being put out by ob- 
jections can’t handle this one—in 
fact he shouldn’t be in the busi- 
ness. 








* * * 


T TIMES, says Smith, a cus- 


ported the New York State Auto-/acre in 1937-1946 was 28.2 bushels | 


serted that “with no other group 


prises to which we most certainly 


mobile Dealers, Inc., 
realization to the dealers that their 
shop forces, from mechanics to 
clerks, were aligned behind AFL 
organizers.” 


Michigan Drops 
‘New-Used’ Case 


LANSING. — Secretary of State 
Fred M. Alger jr., 
charges against Howard Lintz, 
Flint used-car dealer. The case had 
heen heralded as the opening of a 
drive against a gray market in new 
cars. 

Alger cited Lintz on March 1 for 
allegedly acquiring a new car and 
then selling it into used-car chan- 
nels without obtaining a license to 
deal in new cars. Alger has author- 
ity to suspend licenses in this type 
of case. 

The legal question involved was 
close, Alger declared in dropping 
the charge. He added that the state 
legislature has since redefined a 
“used car” as one for which license 
plates and title have been issued. 
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Washington Column ey 


“came the|per acre. Now it is more than 42| in a position to be ‘worked over,’ 


bushels per acre. One and a half 
|billion dollars worth of cotton was 
iginned in the state last year, 88 
percent of which was locally grown. 
| Total farm receipts last year were 
| nearly six hundred million dollars. 
Minerals and coal income was 
}around three hundred million dol- 
| lars. 

Minerals 


and coal income was 


| 


has dropped|around three hundred million dol-| 


lars. 
| Kentucky, thanks to the auto- 
mobile industry, is one of the top 
tourist states. Income last year 
from this source was $293,000,000. 
The state abounds with scenic at- 
tractions, historical shrines and 
natural wonders. The Old Ken- 
tucky Home at Bardentown, 
made immortal by Stephen Fost- 
er, the blue grass country, the 
Derby at Louisville, Mammoth 
Cave, and great men present and 
past such as Daniel Boone, Dr. 
Thomas Walker, Henry Clay, 
Abraham Lincoln, Jefferson 
Davis, Zachary Taylor, Irving 
Cobb, not to mention Alben Bark- 
ley, add to its lusture, 
If you get from this I have gone 
overboard for Kentucky, about the 
value of the free enterprise system, 
about the basic soundness of Amer- 
ica’s growth, and about the wonder- 
|ful people who live in it—-you are 
| right! 











Missouri Bans Pickets 


| After Union Loses Vote 
| JEFFERSON CITY, Mo.—Mis- 
| souri’s Supreme Court has ruled 
that a union cannot picket the 
premises of a firm where it has 
lost an election to determine the 
bargaining agency. 

| The case in question involved 
Kincaid - Weber, Kansas City, 
where an AFL union lost an 
election and picketed the motor 
firm the next day. 








are entitled.” 


Hornet Heist 


La. Dealer Sends 


| the automobile dealer has been | 
singled out once again as a ‘whip- 

| ping boy’ and from state legisla- 
| tures to our national government, | 
| bills are introduced in great num- | 
bers to control our business. 


| “Tt h hed the point where| Warning North 
as reache shere | ol 
‘many bills introduced for enact-|, CHICAGO.—At the request of M. 


: : : , wj.|L- Davis Co. (Hudson), of Shreve- 
;ment into law — be ae | port, La., the Chicago Automobile 
and for dealers Trade Assn. has warned its mem- 
themselves to ob-| 2€TS to be on the lookout for a man 
ject is almost |2"Swering to the name of H. L. or 
> | Leslie Morgan, being sought for 


oe | theft of a 1951 Hudson Hornet club 





| - 


| 


rate as highly at|Of age, 5 ft. 11 in, in height, and 
the nation’s Cap- | 180 pounds in weight. He 
itol as in 1941,| glasses, smokes a pipe and has thin 
and it is becom-| gray hair 
©. 8. Klugh ing increasingly | ~~~ 





difficult to obtain congressional ap- | 
proval on measures introduced for | 
dealer relief.” | 

Against such odds, Klugh de- 
clared that dealers must enlist the | 
aid of the buying public, and he ad-| 
mitted that this would not be easy | 
because of the poor public relations | 
practices of the past. 

“The actions in the past,” he| 
said, “of some dealers displaying | 
their new found wealth and assum-| 
ing a ‘take it or leave it’ attitude | 
proved very detrimental to our po- 
sition as a whole and, immediately, 
script writers for radio and tele- 
vision pounced upon the stories of 
fabulous wealth and inconsiderate | 
actions as a source for jokes and 
gags in many programs... 

“While their jokes, gags and 
articles oftentimes were not en- | . 
tirely true and left more to the | Boosts Blood Drive— 
individual imagination, there was San Francisco Dodge-Plymouth dealer, 
a basis for them and the ‘tearing | Charles Raven, gives his blood to the 
down’ process was almost made | American Red Cross Bloodmobile that was 
complete by the persistence of | set up at his showroom last week. Charles 
some dealers in pursuing unethi- | Raven Motors was the temporary collecting 
cal trade practices.” | station. Local merchants and residents 

Klugh added that “the recent reg-|came in throughout the day by previous 
ulations imposed upon us nationally | appointment. 





|coupe in Shreveport and last seen | 


At the same); . 
time, Klugh add- |!" Van Wert, O. 
ed, “we donot Morgan is described as 48 years! 


wears | 


|< tomer will let him complete the 
|order and then won’t sign. 


Then he asks pleasantly: “How 
come (with a smile, brother)? Did 
| I overlook something?” 

Often only minor points are in- 
| volved, which the salesman _ pro- 
|ceeds to clear up. Sometimes the 
|customer just can’t make it, and 
| will admit it. 

| Smith writes this off to the job 
of qualifying—but with this in 
| mind: 

He is never discourteous to a 

(Continued on Page 37, Col, 1) 


‘Dealer Fee Set 


| 


In Pasadena, Tex. 


PASADENA, Tex.—An ordinance 
providing for a $75 license fee for 
|} automobile dealers and a $5 license 
| fee for automobile salesmen has 
been passed by the Pasadena (Tex.) 
city council. 

A five-man commission, headed 
by the chief of police, is set up by 
|the ordinance to make recommen- 
dations on applications. Licenses 
will be issued by the city secretary. 


St. Louis Dealer Wins 
Usury Charge Case 

| ST. LOUIS.—The St. Louis court 
of appeals has reversed the usuary 
conviction of E. T. Swinet Motors, 
3435 S. Kingshighway Blvd., find- 
ing the state failed to offer suffi- 
cient evidence for the firm to be 
found guilty. 

The appellate court said the bill 
of sale of an auto sold to Roy 
Caruthers and his wife, did not 
|Show the carrying charges or the 
amount of any other item that may 
|have been charged legitimately. In 
March, 1950, a jury found the 
Swinet firm guilty of charging the 
|Caruthers $92 in interest above the 
|}2 percent a month permitted by law. 
|The company was fined the maxi- 
mum of $500. 


| 
! 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected Pt state or federal 
governments applied to the building and maintenance of highways. 4. The 
elimination of governmental and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Dealers Should Follow Up 
On Safety Findings 


— of the May Safety-Check indicate that one out 
of three cars needs some attention to be put in safe 
operating condition. 


Dealers who cooperated in this program did so for many 
reasons—some as a public service, some because they recog- 
nize how vital such programs are for the future welfare of 
the industry, and some for strictly business reasons. 


To us, it seems that all of these reasons are good reasons. 
And we think that dealers will do a real service if they fol- 
low through now and urge customers, on the basis of the 
findings of the check, to come in and have their cars put 
in safe operating condition. 


Every good deal should have some advantage on each 
side. Certainly the driver of an unsafe car has more to gain 
by getting it fixed than the dealer has. 


The importance of this is pointed up by the fact that the 
millionth death due to traffic since 1900 is expected to occur 
late this year. 


At present, accidents are running at the highest rate since 
1941. These facts cannot be dismissed lightly. 


Dealers with idle brake repair departments should note 
that inadequate brakes led the list of car faults in the May 
check. One out of every five cars and one out of every 
eight trucks need brake work. : 


Out of 47,000 trucks checked. 27 percent were in need of 
attention. Is your truck service department running full 
blast? If it isn’t, there is plenty of business to be had. 


There’s a big need for work on lights, too. Of the cars 
checked, 15.2 percent had defective headlights and 15.3 per- 
cent had defective rear lights. 


Other defects: Steering, 10.3 percent; tires, 7.9 per- 
cent; exhaust system, 8.1 percent; glass, 5.3 percent; wind- 
shield wipers, 12.9 percent; rear view mirror, 1.2 percent, 
and horn, 4 percent. 


For trucks the defects were: Brakes, 13.2 percent; head- 
lights, 14.1 percent; rear lights, 20.3 percent; steering, 7.6 
percent; tires, 4.8 percent; exhaust, 9.1 percent; glass, 7.1 

ercent; windshield wipers, 9.3 percent; rear view mirror 
.3 percent, and horn, 7.2 percent. 


Dealers have an obligation to go after this business. 
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Eprtor’s Note: Following is one 
of a series of articles written 
especially for Automotive News 
by managers of the various state 
auto dealers associations: 


By Walt R. Hamer 


Exec. Secy., Ohio Dealers Assn. 
S AN automobile dealer trade 


|}+% association manager, I consider 


it a high privilege to be invited to 
write a column for AUTOMOTIVE 
News, which is considered by Ohio 
dealers to be one 
of the outstand- 
ing trade publica- 
tions in circula- 
tion today. 

Naturally, I 
write from the 
viewpoint of an 
association man- 
ager, but just as 
the retail automo- 
bile business _it- 
self has grown up 
and become of 
age, so have automobile and truck 
dealers associations. And I believe 
the present day conception of the 
association manager’s service to his 
membership has grown, just as 
the associations themselves have 
grown. 


Nationally, statewide and lo- 
cally the retail automobile and 
truck dealer is served, repre- 
sented and protected by trade 
associations which are not ex- 
celled in their strength and per- 
formance by those of any other 
industry. 


If this column leaves any impres- 
sion at all, I hope it will be a 
realization that the present day 
strength and power of automobile 
and truck dealer associations, on a 
national, state and local basis, 
haven’t just happened. They have 
developed through the years as a 
result of untiring, and many times 
thankless effort, on the part of 
dealers who have provided the 
pioneering leadership which built 
today’s strong trade groups in our 
industry. 





Walt R. Hamer 


* * * 
HE national, state and local 
trade associations, concerned 


with dealer problems of this day, 
are not merely employed managers 
with their staffs that serve in asso- 
ciation headquarters, First, last and 
always, dealer associations have 
become the members themselves, 
the sum total if you please, of 
dealer members. They are you, and 
you, and you, Mr. Dealer! Upon 
the way you respond to association 
activities depends entirely the suc- 
cess of all association programs, 


The extent to which the mem- 


bership of state associations 
respond to national programs, 
promoted by NADA in dealer 


interest, is the key to success of 
such programs, Likewise, upon 
the degree local associations, 
local dealer groups and individual 
dealers themselves respond to 
state dealer association programs, 
depends entirely the results of 
State activities. 

All associations, national, state 
and local, are hard at work promot- 
ing and protecting the dealers’ in- 
terests. They are all mutually 
inter-dependent. The strength of 
one is the strength of the other. All 
pulling together in unison at all 
times increases the results for 
dealers, and in the final analysis 
that is the only purpose for which 
trade associations exist. 

» * * 
D nig as a chain is no stronger than 
its weakest link, so is association 
power and ability to serve depend- 
ent upon combined strength and 
(See FORUM, Page 36, Col, 3) 





10 Years Ago... 





The Big Story 


Sale of gasoline on Sundays was banned in Canada last week 
(July 21) and it is rumored that the same measure may be taken in 
the U. S.... Funeral rites were held for Fred Fisher, oldest of the 
. . Repair and maintenance parts for cars, 
trucks, and tractors were given a priority rating last week in Wash- 
ington by the Office of Production and Civilian Supply ... AUTOMOTIVE 
News published a letter from E. S. Ingham, general manager of the 
National Wheel and Rim Assn., Detroit, in which he proposed that the 
spare wheel and tire be dropped from new automobiles to conserve 
steel and rubber for the defense effort. 
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Letterbox 


‘New Products Pinup. . . . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed, No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request, Address Editor, Automotive News, Detroit 26, Mich. 





Out Front 

Having my boss, Mr. E. M. Schul- 
theis, on the subscription list of 
Automotive News affords me an ex- 
cellent and most economical method 
of keeping up, in some degree, with 
the goings-on of the automotive 
world. 

Now, my boss is a life-long mem- 
ber of the automotive industry, and 
to be honest, is quite partial to it. 
He delights in pointing (and prov-| 
ing) to me, the neophyte, the many | 
examples of automotive firsts. 

I was in high glee yesterday upon | 
receipt of the current issue of Life, | 
featuring on the cover the incom- 
parable Dagmar, and made a caus- 
tic statement that the industry 
never put out a model like that, or| 
so I thought. He, without a waste 
motion, quickly brought forth page| 
40 of your July 9 issue, followed) 
closely by a nonchalant statement] | 
that he thought the industry was| 
still out in front. | baa 

After a quick (but quick) look, I} 
conceded the point—and plan to (a) |the gal on page 40, who shall re- 
main through infinity a symbol of 





cancel my subscription to Life; 
(b) throw away my collection of|my busted chances of getting one 
calendars; and (c) humbly ask if| over on the boss.—D. F. Wisr, Clark 
you have a pin-up type picture of | Equipment Co., Buchanan, Mich. 

Epitor’s Notre: We’re not exz- 
actly sure what Reader Wise was 
referring to, unless it could be 
the Proto Wrenches pictured 
above: 


| Old Autos? 


In your June 4 issue mention was 
made by Ned Jordan on the “Harry 
Rogan’s Tallyho” in connection 
with the complete list of old autos 
of yesteryear, please advise wher 
they can be obtained and oblige. 

Maybe you have a list available 
—Donn P. Hocan, 709 SW 16th 
| Portland, Ore. 

Eprror’s Note: The complete list 
of old autos is contained in the 

1951 Automotive News Almanac 


* . 


From the files of Automotive News. 
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Studebaker’s new type 120-horsepower 


| valve-in-head V-8 engine | 
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Crosley Boxcar 
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ATA 


WASHINGTON. — The American 
Trucking Assn. charged here that 
the railroads “are engaged in a 
nationwide attempt to regain a 
monopoly position in the competi- 
tive traffic field by ‘starving out’ 


Resolute Reports 


. ° 

Earnings at High 

HARTFORD. Resolute Insur- 
rance Co., observing 
niversary this year, announced that 
earnings in the first six months of 
1951 were the largest in its history. 

Earned premiums for the half 
year were $7,105,512. Anthony W. 
Kerch, vice-president and _ treas- 
urer, said the company looks for- 
ward to closing its silver anniver- 
sary with an increase of 10 percent 
over 1950 earnings. 


The company has the largest pro- | 


ducer force in the country, special- 
izing exclusively in the writing of 
auto finance insurance for inde- 
pendent finance companies, banks 
and auto dealers financing their 
own time sales. 


Milwaukee Outing Aug. 2 

MILWAUKEE.—tThe annual pic- 
nic of the Milwaukee County Auto- 
mobile Dealers’ Assn. will be held 
Aug. 2 at Holliday Inn, 
Lake, Burlington, Wis. 


Browns 
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(Prices off from $50 to $100 per 
car. Sold 60 units out of 98 offer- 
ings.) 
BUICK—'50 Special 2-dr., $1,260. 
CADILLAC—'50 (62) 4-dr., $3,800*, ‘49 

(61) 4-dr., $2,085*, $2,100* ‘47 (62) 

4-dr., $1,250*. ‘42 4-dr., $520*. 
CHEVROLET ‘50 FL Deluxe 2-dr 

$1,275; 4-dr. (taxi), $725. ‘49 conv., 

$950; SL Deluxe 4-dr., $1,025; 2-dr., 

$1,095; FL Deluxe 2-dr., $1,110. 


CHRYSLER '48 Windsor 4-dr., $1,- 
060*. ‘47 Windsor 4-dr., $720. 
DODGE "49 Coronet club coupe, §1,- 


175; Wayfarer 2-dr., $1,005; Meadow- 


brook 4-dr., $1,115 
FORD—'50 Custom (8) 2-dr., 


club coupe, $1,155; conv., $1,380 


$1,205; 
"49 


Custom (8) 2-dr., $995; Deluxe (8) 
4-dr., $900. ‘48 SD (8) 2-dr., $765; 
Deluxe (8) 2-dr., $800; club coupe, 
$800. °47 Deluxe (8) 2-dr., $670; SD 
(6) 2-dr., $640. ‘42 (6) 4-dr., $330 

HUDSON—'50 business coupe, $900. '48 
4-dr.. $710; club coupe, $805 

LINCOLN 49 4-dr., $1,090*, $1,050 

MERCURY—'49 station wagon, $1,030 
club coupe, $1,040 ‘48 4-dr., $850 
'47 club coupe, $735; 4-dr., $730, ‘39 
conv,, $160 

NASH—’'48 (600) club coupe, $710 

OLDSMOBILE—'49 (S88) 4-dr., $1,375* 
(76) 2-dr $1,225° ‘48 (76) 4-dr 
$1,010* 

PACKARD -'49 conv., $1,445*. 

PLYMOUTH. -°47 SD conv., $760; club 
coupe, $660 

PONTIAC—'50 Chieftain (8) 4-dr., $1,- 
600*, $1,525; Catalina, $1,920*; SL 
(8) 2-dr., $1,325 '49 Chieftain (8) 
club coupe, $1,285*, $1,270; sedan 
coupe, $1,250; (6) 4-dr $1,140. °48 


(8) conv., $940 
STUDEBAKER 

$1,090. 
WILLYS 


50 Champion 2-dr 
47 $475 


Other Auction reports 


%-ton pickup, 





olds 16 Models— 


This boxcar developed by Crosley Motors and Union Pacific Railroad to hold 16) 
Crosleys resulted in sharp freight reductions from Marion, Ind., to the West Coast 
its heavy loading, according to Powel Crosley jr., president. The car 
features two full decks with end- and side-door loading. Autos are driven up a ramp 
into the cars and blocked into position with movable cross members which are part of 
the car, Several have been adapted for Crosley's use. 


Rail Rate Slashes Hit 


‘Selective’ Cuts as Device 
To Pinch Truck Competition 


its 25th an-| 


Used-Car Bulletin from Detroit... 


Latest Auetion Prices 


(Aptco Auto Auction. Sale every Wednesday.) 
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KANSAS CITY. Automotive 
stocks of jobbers, dealers, garage- 
| men and service stations were com- 
|pletely wiped out in the Kansas 
‘and Missouri flood areas last week 
as total damages to the two states 
iran close to an est:mated one bil- 
| lion dollars. 
| The jobbers affected are expected 
| 
‘ 7 ° >) . 

Ceiling Prices 


|Posted for New 
V-8 Saratogas 


WASHINGTON. Wholesale ceil- 
jing and retail list prices on Chrys- 
ler’s new Saratoga line were set by 
OPS last week. 

In setting the prices, OPS ex- 
plained that the new cars are not 
counterparts of any previous mod- 
els although the same name was 
used early in 1950 to designate a 








tured this year. 

The Saratoga Model C 55 cars 
have been engineered and designed 
as a companion line to the Chrysler 
New Yorker, on which ceilings were 






motor trucks through selective | established a few weeks ago. The 
| rate-cutting.” |new cars are equipped with the 
| The charge was made by ATA|Same 180-horsepower V-8 engine, 


|spokesman, Edgar S. Idol, at the but are shorter in length than the 
|Interstate Commerce Commission |New Yorkers. 

|hearings on the railroads’ petition| Wholesale ceiling prices for the 
|for a general rate increase. |/manufacturer were set by Letter 
| Order 19 under Ceiling Price Regu- 


Idol did not object to the rail- . 
‘roads’ request for a general in-|lation 1, a procedure followed for 
lerease in rates but argued that|"€W models not counterparts of 


previous ones for which ceilings 
|cannot be otherwise determined. 

The retail list prices for dealers 
were established by Special Order 
|2 under Supplementary Regulation 
[5 to the General Ceiling Price 
|Regulation and became effective 
July 14. The special order proced- 
jure is used to supplement whole- 
sale ceiling determinations for new 
models. 

The retail figures are basic for 
j}dealers. They may add sums for 
| taxes, transportation costs, prepar- 
jing charges and the like. The fig- 

He pointed out that the rail-|ures are for cars equipped with 
roads’ recent rate reductions bring|four tires and tubes. 
out a clearly defined pattern with; Following are Saratoga wholesale 
respect to certain commodities | and retail advertised-delivered price 
|(malt and alcoholic liquors, auto-| ceilings: 
|mobiles, iron and_ steel articles, | 918.38; eight-passenger sedan, $3,- 
|petroleum and petroleum products, | 832.94; limousine, $4,153.40; club 
and tobacco). Most of the motor | coupe, $2,929.23; Town and Country 
truck competition on these com-| wagon, $3,570.13. 
modities comes from specialized) feanwhile, Price Stabilization Di- 
| carriers who handle no other traffic, | -ector Michael V. DiSalle announced 
| he said. |that he has named as his labor 
|adviser John K. Meskimen, a mem- 
|ber of the Brotherhood of Railway 
Clerks. The appointment, DiSalle 
|said, is in line with OPS policy to 
|have all segments of the national 
;}economy represented in the price 
control program. 


‘(New Post OK’d 


they should be required to make 
“across - the - board” application of 
any authorized increase. 

He said they should not be per- 
mitted to leave present rates un- 
changed or reduce them on goods 
for which railroads and trucks are 
competing. 

“If this is not done, another five 
years of inflation will enable the 
rail carriers to eliminate truck 
competition in any area they 
|choose, simply by selective refusal 
to apply general revenue in- 
creases,” Idol explained. 











































JULY 11 
(Market better than expected fol- 
lowing the July 4th market milestone. 





Sold 80 cars out of 101.) F » F . | 
| Rtick ‘30 2ar, seco, a9 oar. | For Fleischmann 
| $1,340; Super conv., $1,455; Super || 
4-dr., $1,215, $1,360. '48 Super conv., WASHINGTON.—The Senate last | 
ae RM cony., $1,000, ‘47 2-dr., |) week unanimously approved Presi- 
CADILLAC 49 (62) sedan, $2,200. ‘48 |! dent Truman s nomination of 
sedan, $1,725*; sedan coupe, $1,810 | Manly Fleischmann to be Defense 
CHEVROLET—-'51 SL club coupe, $1,- || Production Administrator, succeed- 
600; SL 2-dr., $1,600*. '50 conv., ||/ing William H. Harrison, who re- 
| $1,475 48 2-dr., $875; FL 2-dr., [|| tira epee eae : ae 
| $845. 41 club coupe, $200. | tired be cause of illness. 
| CHRYSLER—'50 Windsor 4-dr., $1,645 Fle‘schmann has been NPA ad- 
| '47 NY 4-dr., $745; 4-dr., $475 ministrator for several months. For 
DeSOTO-—'50 Custom 4-dr., $1,565. '49 |) the time at least he will hold both | 
— club coupe, $1,400. "47 4-dr., || jobs. It is expected that sooner or| 
DODGE—'50 2-ar.. $1,275, $1.230*. *49 || later DPA and NPA will be merged 
club coupe, $1,175; 4-dr., $955, $1,- || in behalf of efficiency and economy. 
200. ‘48 club coupe, $975 '47 2-dr., 
$650 
FORD 50 Custom (8) 2-dr $1,260; 
(6) 2-dr., $1,060, °49 conv., $1,140; Blue Book Announces 
(S) 2-dr $S60, $850 "4S station oe 
| wagon, $720: (6) 2-dr., $755. ‘47 (8) Two Latest Editions 
KAISER 51 ar weir oe es CHICAGO. — New editions of 
| LINCOLN-’50 4-dr., $1,550* the Blue Book have been pub- 
| MERCURY—'50 4-dr., $1,325 i7 club || lished here by the National Used 
coupe, $770 ‘ . 
| NASH—'48 Super sedan, $720, $695 al Market Report, Inc., 900 S. 
| OLDSMOBILE—'50 (88) 4-dr., $1,645*. || Wabash Ave., Chicago 5. Both 
"49 (9S) club coupe, $1.450*. '48 (98) || used-car and used-truck editions 
i-dr.. $1.030*; (76) 2-dr., $830* 7, see 
panies ae eee tee | have been issued. ‘ 
j-dr.. $1,022, $995, $1,020. The new editions contain re- 
PONTIAC—'50 conv., $2,055, $1,810*. || prints of the OPS ceiling prices 
; _ 2 a 20 . : 
a8 conv... $1,060. a tt. 5738, | in the Jan. 1, 1951, edition, which 
| STUDEBAKER—49 Commander 2-dr., || Was one of the officially - desig- 
$1,025. '47 Champion 2-dr., $725 nated guidebooks. In addition, 
WILLYS 48 Jeepster, $725 new “average market value” ap- 


praisals are also listed. 


are on Pages 20-21-34. 








{ 
} 
| 


line which has not been manufac- | 


six-passenger sedan, §$2,-| 


1951 


Reg. W Suspended for Victims... 





Jobbers, Dealers Hit 
Hard by Flood 


|to make a strong appeal to manu- 
| facturers for some kind of a finan- 
|cial aid in replacing their invento- 
ries on a cooperative basis. 

They will also urge leniency on 
|due and past due accounts. 
Suspension of Regulation W re- 

quirements for flood victims in 
| Kansas, Missouri and Oklahoma 
| was announced Thursday by the 
| Federal Reserve Board. 


Automotive Boosters Club, Inter- 
|national, joined in urging manu- 
|facturers and _ representatives to 
help salvage the jobber business 
}and rehabilitate the wholesalers 
back to normal operation. 

The club offered to furnish re- 
ports and photographs of the exact 
|damage of each individual jobber 
after the flood water subsides. 

It predicted that it will take 
weeks and perhaps months before a 
normal flow of business will be re- 
established with the jobbers and 
reiterated that collections would be 
| Slow. 

Meanwhile, truck, train and car 
transportation was at a standstill, 
with hundreds of miles of highways, 
railroad beds and bridges com- 
pletely washed out. 

Army engineers said it would 
take another week for rivers and 
streams to return to their banks. 
Additional weeks will be required 
to restore transportation services to 
normal operation. 

a. * 


|Flood Quits B-O-P Plant; 


‘Machinery Damaged 
KANSAS CITY. Floodwaters, 
causing a halt to operations for air- 
plane production in the Buick-Olds- 
mobile - Pontiac assembly plant, 
were expected to subside in time 
for re-opening of the plant over the 
week-end, according to J. E. Good- 
man, general manager of the divi- 
sion, who inspected the flood dam- 
|ages last Tuesday. However, some 
time will be required to clean and 
rehabilitate machines on the first 
floor where seven to nine feet of 
water entered, Goodman said. 











It's Cold Inside— 


but in the Nash cold 


| It's hot outside, 
room at Kenosha, Wis., it's 20 degrees 
below zero. Engineers testing engine per- 
|formance in sub-zero temperatures must 
|weoar Arctic garb. Summer's the time for 
ithe auto plant to test for the coming 


| winter's freeze. Engineers test oil reaction, 
|starting, and overall engine operation 
under freezing conditions to improve 


jwinter driving. Temperatures of 40 de 
igrees below zero can be registered in 
| the room. 


Otis A ppeal 
Fails to Lift 


Assets Freeze 


NEW YORK.—-After serving no- 
tice of appeal of the $3,120,743 
award to Kaiser-Frazer, Otis & Co. 
last week lost a motion in Federal 
District court here seeking removal 
of the K-F attachment against Otis 
assets in New York banks and bro- 
kerage houses. 

Federal Judge Alexander Holt- 
zoff, visiting from the Washington 
(D. C.) District, denied Otis’ anti- 
attachment motion. The Cleveland 
investment firm sought to have the 
attachment set aside pending out- 
come of its appeal of the K-F 
award to higher courts. 

Judge John W. Clancy handed 
down the judgment in K-F'’s favor 
on July 2. The suit arose out of a 
stock underwriting contract which 
K-F said Otis failed to carry out. 


Army Engineer Show 
CHICAGO.—A permanent indus- 
trial exhibit of products being 
manufactured for the Army Corps 
of Engineers has been opened at 
the Chicago procurement offices, 

228 W. Jackson Blvd., Chicago. 


New GM Military Truck 
To Use Hydra-Matic 


PONTIAC—The General Motors 
Truck & Coach Division will pro- 
duce an entirely new military six 
by six truck equipped with Hydra- 
Matic drive, Roger M. Kyes, gen- 
eral manager, announces. 

The division is now tooling up to 
|Mmass-produce the new M-135 tac- 
tical vehicle, a bigger, faster, lower, 
easier to maintain and heavier load- 
carrying model than its predecessor 
of World War II. 

Powered by a new GMC six-cy- 
linder (302 cu. in.) engine, devel- 
oping 145 horsepower, the six by 
six (six wheels, all six power- 
driven) hits a maximum speed of 
58 miles per hour carrying a 10,- 
000-pound load. It is equipped 
with “snorkel” devices for trav- 
eling submerged in water on 
deep-fording operations. 

Most radical change that GMC 


engineers have built into the new 
truck, however, is the Hydra-Matic 
transmission with eight speeds for- 
ward and two in reverse. 
Hydra-Matic 
gear ranges 


operates through 


two high and low 


| 


p..¥ 


GMC's 


New Army Truck— 
This six-by-six GMC truck for the army shows what it can do by taking a 6! 


percent grade on the General Motors proving ground at Milford, Mich. 


is equipped with automatic drive. 


providing a combination that re- 
| lieves the driver of all discretion in 
connection with gear selection ex- 
cept for shifting between high and 
|}low ranges. 

| Another important feature of the 
|new M-135 is the use of torque rod 
| suspension for the front axle in 
|combination with regular leaf 
| Springs, to provide greater riding 
}comfort for the driver and faster 
| speeds over rough terrain. 

In load carrying capacity over 
the highway, the new model car- 
ries five tons and can tow five 
tons, compared to the older model 

| capacities of 2% tons and two 
tons, respectively. 

Although the overall length of 
the truck is 267 inches, 11 inches 
| longer than World War II model, it 
is two inches lower at 105 inches 
and has a shorter wheelbase. 

It weighs 12,200 pounds empty 
compared to 10,800 pounds for its 
predecessor. Suppliers within and 
outside of General Motors will pro- 
vide the parts and materials for 
the assembly. 





The M-13 
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YOUR PARTNER IN SERVICE 
YOUR CHEVROLET DEALER 


The Chevrolet dealer near you wel- 
comes the opportunity to help you 
solve your service problems. You'll 
find him Ready, Willing, Able to 
help promote your business success 
and to serve you from his well bal- 
anced stock of precision-engineered 
Chevrolet parts. 
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tors in the U.S. 


during 1948, according to the Bu- 


Mack Gets Order 
For Army Trucks 


NEW YORK. Orders for U. S. 
Army military trucks and spare 
parts totaling $77,430,000 have been 
awarded Mack Mfg. Corp., it is an- 
nounced jointly by Col. W. K. 
Ghormley, deputy district chief of 
the Philadelphia Ordnance district, 
and E. D. Bransome, Mack presi- 
dent. 


The contract involves 6 by 6 


trucks and tractors and spare parts. 
The manufacturing end of the con- 
tract will be performed at Mack’s 
New Brunswick (N. J.) plant, and 
the assembly work will be done at 
Mack's Allentown, Pa., plant. 





COMMON SENSE 
BUILDS BUSINESS 


oo VOLUME and profits go up for the 
\/ automobile dealer who has Associates help- 
ing him convert more prospects into good 
customers and, at the same time, helping him 


build their good will. 


Associates’ many extra services, plus our com- 
petent, dealer-minded representatives, team 
up with your organization to add up to just 


one thing—more business for you! 


Important, too, is Associates’ efficient local + 
office staff, always ready to give you the best | 
in service with quick credit approvals, proper 
handling of your customer accounts, and other + 
help. Our full-time dealer contact men give 


personal attention to your needs. 


For the most complete finance and insuranee 


How Distributors Fared 


U.S. Reports Sales of 2,142 Vehicle Wholesalers, 
11,602 Equipment Jobbers During 1948 


WASHINGTON.—tThe 2,270 auto-|reau of Census of the Department 
mobile and motor vehicle distribu- | 
carried on a} 
business amounting to $1,450,871,000 | 
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of Commerce. 
According to the release, 2,142 
distributors reported to the bu- | 
reau, and a breakdown of their | 
total business for the year shows | 
that their motor vehicle sales | 
amounted to $1,181,095,000. 
The breakdown goes further to! , 
show that 425 distributors in new 
cars took $520,695,000 of the total, ; 
and 753 distributors handling used | i] 


cars took another $202,913,000. ana End of a 900-Mile Jaunt— 
| 


But truck, truck - tractor 
truck-trailer distributors, number-| Robert E. Griffin (left), executive assistant to Oldsmobile's general manager, wel- 
ing 1,462, accounted for the second | comes 81-year-old William A. Worth, of Petersburg,, Va., to Lansing upon the comple- 
largest slice of the total, other than |tion of his 27-day trip in his curved dash Oldsmobile. Worth drove 900 miles to 
new-car wholesalers, with $395,053,-| Lansing in the ancient vehicle, which he purchased in 1905 in Paterson, N. J. Olds- 
000 in sales. The balance was taken | mobile veteran employes identified the car as a 1904 model. Worth estimates he 
up by motorcycle, motor scooter and has driven the car about 16,000 miles. 
other vehicle distributors, which); == iii 
totaled sales of $62,434,000. | 
In the division of automotive! this division with 6,813 distribu- 
equipment, tire and tube wholesal-| tors reporting and accounting for 
ers, 11,602 concerns reported com-| a business of $893,403,000, the re- 
modity sales of $2,285,660,000 in sales| port showed. Second largest was 
of automotive parts and accessories. | tires and tubes, with 3,123 whole- 
Sale of parts, exclusive of bat- | salers doing a business of $265,- 
teries and electrical parts, led in | 233,000. 











New Va. Insurance Rates 


RICHMOND, Va.—Virginia auto- 
mobile owners will save some $100,- 
000 in insurance rates as a result 
of the refigured rates that are to 
go into effect Aug. 1. 





“Sure, one man can work alone and 
still complete some of the sales; but he can 







increase his volume—and profits, too— 
if there’s teamwork helping him along.” 
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|Canadian Leader 
Calls Auto Curbs 
Bar to Prosperity 


QUEBEC CITY, Que.—George H. 
Hogan, president of the Federation 
of Automobile Dealers Assns. of 
Canada, stated last week that he 
believes the day of the shortage 
of automobiles is over. 


If free enterprise is allowed to 
work without restrictions, the pub- 
lic would be able to buy to advan- 
tage from automobile dealers, car 
manufacturers would compete with 
each other for price, design and 
quality, and the result would be 
deflationary, setting a pattern for 
lowering the cost of living and hav- 
ing a beneficial effect on the whole 
country, Hogan said. 

Present heavy increases of sales 
and excise taxes on automobiles, 
and the restriction of credit buying 
and shortening of time for payment 
is “discriminatory,” Hogan said. 

“The man in the lower income 
bracket is unable to buy the trans- 
portation he needs to get to and 
from his work. The public trans- 
portation systems are only able to 
provide a small proportion of the 
necessary transportation needed in 
urban centers.” 

Government restrictions on the 
automobile selling industry are 
building up too large inventories in 
various parts of the country, Hogan 
stated. 

Results of a survey in Canada 
show a 28.7 percent drop in auto- 
mobile deliveries from April to May 
of the present year. In British 
Columbia there was a 39.9 percent 
drop; Nova Scotia, 51.2 percent; 
New Brunswick, 46.8 percent. In 
Ontario the figures showed a 29.8 
percent decline and in Quebec, 16.6 
percent. 


Finance Group 


OK’s Voluntary 


Control on Loans 


CHICAGO. — The American Fi- 
nance Conference commended the 
Federal Reserve Board last week 
for promulgating a program of vol- 
untary controls on commercial bank 
loans. 

A hint that such a ruling would 
be justified with regard to time 
payments was contained in the 
commendation, which stated that 
“the Defense Production Act of 
1950 authorizes voluntary restraints 
upon the extension of credit for 
the purpose of easing inflationary 
pressure in our national economy.” 

The AFC is currently battling 
against the requirement in Regula- 
tion W limiting time payments to 
15 months on vehicles. An 18-month 
maturity is advocated by RFC. 


| Jacobs Predicts 


‘Best Year of All 


NEW YORK.—F. L. Jacobs Co., 
Detroit manufacturer of auto body 
components and mechanisms, ex- 
| pects to complete its most success- 
|ful postwar fiscal year on July 31, 
Rex C. Jacobs, president, said last 
week. 

Sales are expected to reach $33,- 
000,000 by the end of the month, of 
which the automotive industry will 
have accounted for approximately 
90 percent, or $32,000,000, Jacobs 
said. 

Jacobs declared that his com- 
pany’s business had forged ahead 
despite cutbacks in automobile pro- 
duction and despite unfavorable 
publicity received last year during 
the investigation of alleged undue 
influence exerted by company offici- 
als on directors of Reconstruction 
Finance Corp. 














Packard Buys Factory 
For Forging Operations 
DETROIT. — Packard has _ pur- 
chased the R. C. Mahon Co. plant 
here and plans immediate installa- 
tion of $11,000,000 worth of forging 
equipment, Hugh J. Ferry, Packard 
president, announced last week. 
Ferry said acquisition of the 
plant would quadruple the com- 
pany’s forge operations in an ex- 
pansion program related to military 
work. Purchase price of the plant 
—_. put at “approximately $2,000,- 
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® Not “somewhere in the future”... but here right now! 


% Not pending “fuels of tomorrow”...but on the gas you buy today! 


® Not “in the lab”... but right under this hood... 


Chrysler FirePower § 








Most powerful, most efficient engine 


ever put into an American passenger 


4 


car... and the greatest “salesman’ 


a new Car prospect ever met! 


The Chrysler business is built on delivering new and better ideas for the customer’s 
money . . . and delivering them first. 


j Never was this better demonstrated than it is with the mighty new FirePower engine— 


. its new Hemispherical Combustion permit efficient operation even on non- 
Chambers develop more energy per premium grade fuel. 
charge of fuel than any other production s 
rs y " . its unprecedented mechanical effi- 
engine. . 
ciency produces cooler and smoother 
- its 180 horsepower exceeds that of operation . .. far less engine deposit 
any other production engine in the U.S. and lower engine wear than has ever 
. its designed-in ‘‘mechanical octanes”’ been possible before. 


OTHER “FUTURE FEATURES” HERE TODAY IN CHRYSLER: 


Power Braking . . . Hydraguide Power Steering . . . Oriflow Ride Control . . . Waterproof 
| Ignition . . . Safety Rim Wheels ... Cyclebond Brake Linings ... Superfinish Engine Parts 








There’s a lot of excited talk about ‘‘new engines” 
these days . . . both engines in production 
and engines ‘“‘in the laboratory stage.”’ 


But, cutting through it all, the facts of Fire- 
Power speak for themselves, and every 
FirePower owner, like every Chrysler 
dealer, knows it. /t is an engine in a new 
class all its own. . . literally the engine of 
tomorrow here today. 


History repeats . . . and once again, America 
gets the good things first from Chrysler. 


CHRYSLER 


finest engineered 
cars in the world 
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Dealer Gustafson Adds Shop in Eureka, Calif.— 


Carl Gustafson (seated, left) shows fellow Califorina Chevrolet dealers plans for 


expansion of his Gustafson Chevrolet Co., at Eureka, Calif. Since he moved into 


a new building in March, 1950, parts and service business has been expanded until 


he needs to build an addition to house body and paint department. Space now 


used in pre:zent building for this work will be used for additional mechanical work 


in the service department. Looking over 
Madera; lL. E. Moriarity, Watsonville; J. 


J. Molino, Wainut Grove, and Geo. |. Lemmon, Hanford. 


Canada Excise Revenue Up 

OTTAWA.—Canadian government 
statement of revenues shows excise 
taxes on automobiles, rubber tires 


plans with him are (front): C. Shebeliut, 


. Adams, Chico, and (rear, left to right): 


and tubes brought into the treasury 
$70,840.576.54 in 1950-51 fiscal year 
compared with only $38,192,993.90 in 
1949-50. 





Dealer Business Counsel 


Public Ought to Be Apprised of Added Costs 
Involred on Tradein Transactions 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 

N MY last article, I covered the 

difference between the prime ccst 
and final cost on merchandise pur- 
chased for resale. 
Also, I suggested 
that overallow- 
ances on used cars 
traded in on new 
cars be charged 
against the new- 
car department. 

You know, when 
you give a cus- 
tomer an allow- 
ance above the 
market value on 
his used car, he 4. B. Van Tassel 
thinks that this amount in over- 
allowance is all that you are giving 
away free. 

The customer will never know 
about the additional expense you 
incur on the used-car trade un- 
less you and your salesmen tell 
him. Personally, I think that all 





of your salesmen should be ac- 
quainted with the additional ex- 
pense you have on used cars, such 
as commissions, advertising, re- 
conditioning, warranty, rent and 
many others. 

These expenses of used-car oper- 
ations are averaging close to 20 
percent in many cases. What deal- 
ers should do is to determine used- 
car expense and start having their 
salesmen discuss this phase of their 


loss with their prospective cus- 
tomers 
The buying public is of the 


opinion that you make a big profit 

on used-car trades as well as new- 

car sales. This we know is not so. 

Attempts to correct these misunder- 

standings are good public relations. 
= = = 


Varket Price Best 
DON’T think it is good business 
to hold used-car trades for a 
final cost figure, including overhead 





expenses, rather than a current 
market price. 
The reason is because most of 


the overhead expenses in used-car 
departments have to be paid out 
each month regardless of whether 
or not any merchandise is sold. 

Secondly. if dealers place too 
high a price on used cars in stock. 
they will never sell them in today’s 
market. If they don’t sell them in 
today’s market the results will be 
very costly to business. 

Never in my experience in the 
business has anyone ever made any 
money by holding used cars for a 
higher price, except at the start of 
the last world war. 

= > = 


Who Hurts Whom? 

CAN well remember when I was 

sent to Flint by a manufacturer 
to collect a small past due parts 
account in 1929. The dealer had a 
net worth of $1,500,000 and could 
not pay his small parts account 
because he had 5,000 used cars in 
stock at an average value of $300 
each. 

I asked him what he intended 
to do with all these used cars, 
and his reply was that he was 
holding them to put Buick out of 
business in the spring. 

Well, he was the one that went 
out of business—in a hurry. 

However, I do think that the pub- 

lic should be made aware of the 
additional costs in the way of sell- 
ing and organization expenses on 
used-car trades, in addition to the 
amount overallowed. As I see it, 
the only way to do this public rela- 
tions job is to be sure your used- 
car salesmen are acquainted with 
the expense of handling used cars. 


Also, I recommend that, at the 





She may want this... 


e may want this... 


But both will want the smart good looks 


of Automobile Seat Covers of LUMITE 
woven SARAN fabric 


They delight the eye!—the fashion-right patterns 
of seat covers of Lumite fabric. And that’s only 
i] one of many reasons these covers sell so big... 












Lumite fabric is remarkably tough, scuff- 
resistant .. . non-inflammable . . . can’t rot or 
mildew. Easy to slide across. Never sticky in hot 

weather nor clammy in cold, because the 
weave “breathes”—lets air circulate freely. 
Can’t sag, stretch, wrinkle or cup, 
when properly installed. 

Tell atx of the Lumite fabric 
story and watch it sell to atv! 

.. . because: Lumite fabric’s 

got everything everybody wants 

in seat covers! 


Classified Phone Book Information 
LUMITE DIVISION 


Chicopee Mfg. Corp. of Georgia 
40 Worth Street, New York 13, New York 


NEW! CLASSIFIED PHONE BOOK LISTING 


Ties in your name with Lumite fabric’s biggest advertising campaign 
in seat cover history! Lists your name in the classified (yellow) 
pages of your local phone book, under “Lumite Fabric Seat 
Covers.” Costs only o few cents a day. For further information write: 
*Registered Trade-mark 





time of the tradein, a fixed hand- 
ling expense charge, based on indi- 
vidual trading experience, be con- 
sidered as a part of the cost of 
the trade. 

However, in the final analysis. 
you must be competitive in order 
to be successful in new and used- 
car merchandising. 





Truckers Press 
Canada Cities 


On Raid Plans 


MONTREAL. — Municipalities 
were urged by John Magee, execu- 
tive secretary of the Canadian Auto- 
motive Transportation Assn., to or- 
ganize their civil defense program 
immediately in order that the 
trucking industry will not be creat- 
ing its own plans in a vacuum. 

Speaking to the St. George Ki- 
wanis club of Montreal, Magee 
warned that “thousands of the in- 
jured will die if municipalities hit 
by bombs, resort to haphazard 
methods to summon trucks for 
emergency transport service.” 


Magee, a member of the Federal 
Civil Defense Transportation Com- 
mittee, declared that the basic 
emergency organization of their 
transportation resources must be at 
the municipal level. 

“If Montreal is hit, only Montreal 
will be in a position to know how 
many trucks and the types of trucks 
it will need to combat the disaster 
in its own area, and the same goes 
for other primary Canadian tar- 


gets.” 
He said an emergency motor 
transport organization must be 


evolved in collaboration with all the 
relief and disaster agencies which 
will participate in civil and defense 
and which will need truck trans- 
portation. 

He pointed to Vancouver, Edmon- 
ton and Toronto as cities which are 
far advanced in their planning of 
emergency truck service. Provin- 
cial trucking associations in British 
Columbia, Alberta and Ontario were 
giving a lead to the industry in 
other parts of Canada in the co- 
operation they were extending to 
the local civil defense authorities 
he said. 


Textileather Adds Shift 

TOLEDO.—Textileather Corp. has 
instituted a third shift in the por- 
tion of its plant devoted to the 
manufacture of fire, water, weather 
and mildew resistant fabric. The 
material is used by the military 
Services. Production requirements 
at Textileather are such, the com- 
pany announced, that no plant 
shutdown for vacations will take 
place this year. 
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FOB FACTORY 


Mechanical Brains Aid 
Car Quality Programs 


» FECHANICAL or electronic “brains” can sort, measure 
and count much faster than human beings. Such devices 
,0 not lose efficiency because of fatigue. For this reason— 
ius the fact that it is physically impossible to inspect 100 
~ereent of high production parts in the automobile industry 
many ingenious new gauges," 
ave been introduced to the/in manufactured parts. For this 
ar manufacturers. The latest | reason, the industry has welcomed 
‘evices employ mechanical move-jthe use of X-ray thickness gauges 
ent, air pressure or electric cur-|in steel mills which accurately 
rents. They may use magneticC/compare the thickness of metal 
force or even radio active carbon strip with a known standard. 
from an atomic pile. Many of them The gauge uses two X-ray tubes. 


ire fully capable of measuring ae standard is placed in the X-ray 





nerators of one of the most} Path on one side. The strip passes 
edious jobs in industry and have|through the X-ray path of the sec- 
ontributed greatly to the mainte-|ond tube. The deviation between 
nance of quality standards. Without | the standard and steel strip can be 
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Colonial Motor Sales, Malden, Mass.— 


This new building was recently opened for DeSoto-Plymouth sales ond service at 


257 Broadway, Maiden, Mass. The total 


facilities, including complete service and 


u.ed-cor facilities, cost $150,000, according to owners Joseph Ketes and William 


Thirkell. 


New Latex Made 
By U.S. Rubber 

NEW YORK. — Development of 
“cold” synthetic rubber latex, the 
first to approach natural rubber 


latex in service and Wearing qual- 
ity, is reported by the Naugatuck 


toward complete independence 
from natural rubber supplies in the 
Far East.” said John P. Coe, gen- 
eral manager of the division. “Prac- 
tical, high quality synthetic rubber 
latex ‘latex is minute particles of 
rubber suspended in water) which 
can be used as an alternate ma- 
terial for the natural product has 
been a major bottleneck since com- 


these devices, the new 


a modern automobile factory would 
lose much of their effectiveness. 

One way to use these devices is 
to attach them directly to the 
production machines. By auto- 
matically adjusting the machines 
they are made to produce only 
acceptable parts. The gauges 
eliminate altogether the need for 
inspection, 

In sorting parts to close dimen- 
sional accuracy, a device has been 
developed that is theoretically cap- 
able of 30.000 measurements per 
second. Speed—and still more speed 
—has been the trend in manufac- 
turing gauges being used in the 
manufacture of automobiles. 


Automatic Inspection 


IR-ELECTRIC systems are be- 
-4 coming widely used for gaug- 
ing and classifying automotive 
parts. Limits are often on the order 
of 0.0002- or 0.0003-inch. 

The nature of the part usually 
determines whether it can be in- 
spected automatically or semi- 
automatically, Fully automatic 
machines are being used for parts 
like pins or cylinders. The parts 
are hopper-fed, classified to size 
and deposited automatically in 
the proper receiver. 

Where the shape of the part is 
more complex, inspection procedure 
is usually semi-automatic. The op- 
erator must manipulate the gaug- 
ing device which automatically 
registers size. Signal lights are 
often employed either in conjunc- 
tion with the air or electric gauging 
circuits. This permits the operator 
to determine the proper classifica- 
tion at a glance. 


- = . 

Quality Control 

N ADDITION to newer and im- 

proved tools, many auto manu- 
facturers have adopted quality 
control programs. The method of 
contro] consists in sampling inspec- 
tion procedures based on known 
variables. Using this method, a few 
items are checked very carefully. 

The aim of the method is to 
determine not only the quantity 
of defective parts but also the 
rate of variation from the aver- 
age. The method makes possible 
adjustments before actual scrap 
is produced. 

Variation of raw materials may 
result in at least an equal variation 





Intention Not Enough— 


Even for OPS Picnic 

CHICAGO.—The Chicago Trib- 
une has jibed OPS about the 
office picnic over which employes 
of the agency's information di- 
vision had to be assessed twice 
because of high prices. 

Under the heading, “Ants at 
the Picnic,” the Tribune noted 
that a second assessment of 83 
apiece was added after the pic- 
nic, when OPS picnic planners 
discovered the original dun of 
31.50 was not sufficient to pay 
for all the fixings. 

“The picnic cost blew a mere 
200 percent through the ceiling,” 
the newspaper editorialized. “As 
Price Controller DiSalle might 
say, there’s nothing like setting 
in example to show that this 
hing can work.” 








selective| read directly in thousandths of an chemical division, U. S. Rubber Co. 
methods for controlling quality in| inch on a dial. 


mercial production of synthetic 
“The development is a major step rubber started 10 years ago.” 





That’s what car owners and fleet 
operators want. That’s what vehicle 
manufacturers are providing. But to- 
day’s engines are more subject to 


Block 
Distortion! 


Why have so many engine manufacturers adopted expander- 
type oil rings as original equipment? Because repeated in- 
creases in power output have multiplied the possibilities 
of block distortion! 

The flexibility and adaptability of the expander-type rings 
are essential to compensate for these conditions. 

And if adaptable rings are essential to efficient performance 
in new engines, it’s obvious that adaptability is even more 
necessary in re-ring or rebuild jobs. That’s where Pedrick 
Engineered Sets come in! Each Pedrick set is specifically engi- 
neered to meet today’s requirements in individual engines . . . 
with adaptability that controls blow-by, maintains com- 
pression, and is guaranteed to reduce the excessive oil con- 
sumption that follows block distortion. For the sets you need, 
see your Pedrick jobber! WiLKENING Manuracturine Co., 
Philadelphia 42, Pa. In Canada: Wilkening Manufacturing 
Company (Canada) Ltd., Toronto. 
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FOR 31 YEARS, SUPPLIER OF PISTON RINGS TO LEADING VEHICLE AND EN 


gee MANUFACTURERSA 


Biggers Views 
Glass Industry 


Future as Good 


SAN FRANCISCO.—The glass in- 
dustry was reported in a favorable 
position by John D. Biggers. presi- 
dent of Libby-Owens-Ford Glass 
Co.. even though, he said. defense 
materials are measured in quanti- 
ties undreamed of in a peacetime 
economy. 

Biggers, addressing a meeting of 
glass distributors. expressed confi- 
dence that American industry may 
achieve peak military production 
for preparedness in 1953 without 
dislocation of civilian economy. 

He said that the company has in- 
vested more than $30,000,000 in im- 
provements and additions to fac- 
tory facilities and have appropri- 
ated more than $34,000,000 for 
further expansion. 

He expressed optimism for the 
glass industry, saying, “our popula- 
tion is now increasing by more 
than 20 million every decade, creat- 
ing greater needs for glass. 

“This is sometimes called the 
Glass Age—a great era for the 
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ISER-FRAZER 





debbie hb died 


In NEW YORK 


At Midtown Kaiser-Frazer Sales, Sales Manager Oscar Levitt says: 
“The idea of a LIFE tie-in was swell for our showrooms. . . it definitely 
helped sales.”” Nearly 3 million people in the metropolitan New York 
area read LIFE. 





In MINNEAPOLIS 


At North West K-F Motors, Inc., Sales Manager Ernie Hartwick says: 
“Since we don’t have room enough to display each model, LIFE promo- 
tional material provided us with additional aid in helping the customer 
make his selection.”’ In the Twin Cities, over half the people read LIFE. 


+ Purp for ever Pree! 
for every Pa 


: | “54 ie SF 
‘sastas,* ~ inchan | tenet 


alone nm 30 OLE 





At Boyer’s Motors, Sales Manager Thompson says: ‘‘People stop, look 
at the ad in the window, look at the banner, then come into the showroom 
to see the car itself. Our LIFE tie-in has certainly built up our traffic.” 






LIFE is read by more than half the nation. 














In PHILADELPHIA 


At Fierstein Brothers, Owner Lee Fierstein says: “Proof of LIFE’s 
local readership is the fact that many customers ask about the specific 
model advertised. LIFE displays remind customers that we sell the car 
they saw in LIFE.” 1,826,020 people in the Philadelphia area read LIFE. 





In CLEVELAND 


At Raymond-Lake Motors, Inc., Sales Manager Al Gramley says: 
“When we tied in with LIFE, there were more people in our showroom 
than we’ve had in a long time. LIFE reaches the kind of people I like 
to talk to.” 60% of the people in Cleveland are LIFE readers. 





In DETROIT 


At Levin Motor Sales, Owner Meyer Levin says: “I think Kaiser-Frazer 
advertising in LIFE is good. It does a fine pre-selling job . . . gets people 
interested and brings them into our showroom.” In the Detroit metro- 
politan area, more than 1,304,800 people read LIFE. 


dealers 
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QUESTION: How do automotive dealers make the best use of national 
advertising in their own showrooms? 

ANSWER: By tying in with the magazine that has the most powerful 
and penetrating local impact—with LIFE. 

Using material prepared and distributed by Kaiser-Frazer, K-F dealers 

£ prey s 
throughout the country staged ““Advertised-in-LIFE” promotions that 
were unanimously successful. 


You'll find good evidence of their success in the pictures and captions 


use LIFE’s local impact... 


in city after 
across the nation 


cit 


on these pages. And you'll find you can have the same success in your 
showroom... in your town... for these reasons: 

Each issue of LIFE is read by 23,950,000 people and this audience 
grows in 13 issues to include over half the nation. 

Included in this vast audience are 75% of all new car buyers. 

Such facts lead automotive manufacturers to run continuous adver- 
tising in LIFE and prompt an ever-increasing number of automotive 
dealers to use LIFE in their selling. 





In REDWOOD CITY, CALIF. 


At Swenson Sales, another tie-in. Northern California Advertising 
Director Jack Jenny says: “Merchandising our LIFE advertising makes 
sense. The prestige LIFE has built up in a relatively short time is quite 
phenomenal. We plan to continue tying in.” 


9 Rockefeller Plaza, New York 20, N. Y. 


In OAKLAND, CALIF. 


At Henry J. Kaiser Motors, General Manager R. R. Dunningan says: 
“Anything which points up the model car on display, such as this LIFE 
promotion did, aids our selling immensely. Results were most gratify- 
ing.”’ In the San Francisco-Oakland area, 1,168,020 people read LIFE. 


First in circulation 
First in readership 
First in advertising revenue 


First with new car buyers 
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Four Tire Firms 
In Kansas City 
Fall for Swindle 


KANSAS CITY.—Four tire firms | 
have been victimized by the same} 
type swindle. 

The scheme involves a phone call 
advising that a man from a desig- 
nated car dealer will call for a cer- 
tain number of tires, and to be 
sure and have them ready. 

Each tire firm victimized here 
has lost two to six tires, and the| 
loss was not discovered until auto 
dealers were billed. 

This is one of the oldest swindles 
in existence and can be entirely and not necessarily those of 
avoided by checking phone calls or 


re h d AUTOMOTIVE NEws.) 
requirin roper purchase orders, | 
focal eathacitine wy. , | JN A RECENT issue of Automotive 


|“ News, on page 11, appeared a 
|Du Pont advertisement for ‘Duco’ | 
. flanking the wisdom of Jordan. | 






(The opinions expressed herein 


are those of Columnist Jordan 


Los Angeles Sales Office 


Started for Goodrich 

LOS ANGELES. — Construction 
has begun on a new 53,420-square- 
foot building which will be the new 


|for luck, I 'spose.) The headline 
said “Keep Out of the Red with 
‘Duco’ Black,” and wound up with 


Los Angeles headquarters for five | that most significant line, describ- 
sales divisions of B. F. Goodrich|ing the progress of modern science 


Co. 


|in industry ... “Better things for 


FOR DISTINCTION, DURABILITY AND 
SALES APPEAL 
NOTHING TAKES THE PLACE OF 


GENUINE LEATHER 


American Leather Manufacturing Company, Newark, W.J. « The Ashtabula Hide & Leather Company, Ashtabula, Ohio + Blanchard Bro. & Lane, Newark, N.J. * Delaware Tanning, Inc., New York, N.Y. 
Eagle-Ottawa Leather Company, Grand Haven, Michigan * The Lackawanna Leather Company, Hackettstown, N.J. + Radel Leather Manufacturing Company, Newark, N. J. 


NOW ... selling your customers the advantages of Genuine Leather ... in 4 tip buying-hower magazines: 
a) & § § 
The New Yorker, Town & Country, House Beautiful, House & Garden. 





’ 


Better Living Through Chemistry.’ 
Well ... that ad took me sailing 


|back over the years to that little 
|body factory in Amesbury, Mass., 
|where Jim Walker, 


Walker-Wells Co., built custom 
bodies for the elite. Yuh know... 
the people who had money enough 


| to be different. Jim could take even 


an ordinary chassis and dress it up 
so you might think that the owner 
had a charge account at Aber- 
crombie & Fitch. 

We had commissioned Jim to 
build a three-passenger enclosed 
“coop” to duplicate a “snazzy” job 
he had built for himself ... yuh 
know ... with a _ seat broad 


| enough for Jim and a couple of 


relatives ... or friends, Leave it 
to me to “pre-christen” the pro- 
posed Jordan ... “The Friendly 
Three.” 

All of the ordinary cars had four 
wheels, a motor and everything... 
EXCEPT comfort. They were inti- 
mate... very tight across the beam 
. . . like the “one-horse shay” in 
which Ma and Pa took that trip 


| (They usually put me on page 13...|“down to Dover through the fields 


of elover.” 
& *” * 


New York Show 
ATE in November Paul Zens and 
4 I went down to Amesbury to see 


how the job was coming, and we) 









The use of Genuine Leather in the upholstery of fine automobiles 
offers advantages that no other material affords. For Genuine Leather is 
fashion-right in color, interesting in grain; it enjoys long life and 

asks only simple care; and the fact that it is genuine confers a pride of possession 


that keeps your customers loyal to you, your agencies, your service. 


THE UPHOLSTERY LEATHER GROUP 
Tanners’ Council of America + 100 Gold Street, New York 38, N.Y. 


head of the) 


days to paint...dry... paint... 
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dry ... varnish ...dry... and 
THEN .. . if some workman 


scratched a panel with the button 
on his overalls . . . it took fourteen 
days to repair the damage. 
S-o-0-h, Jim said... “Well... 
we used to give the pyroxylin 
finish to Brewster and Crane— 
Simplex custom bodies, Saves a 
lot of time. You just spray it on. 
The stuff almost dries between 
the gun and the body. If you boys 
won't be bothered by a few brush 
marks we’ll make the New York 
show just like shootin’ fish.” 
| “O-h-h-h-... K-a-y”..., said the 
advertising mind. “I can make that 
story sing. Let’s shoot the pyroxy- 
lin.” 





25-Year Marker— 

Anniversary smiles were displayed by 
C. T. Kanouff (left), owner of Punxsutaw- When the New York’ = show 
ney Nash Motors, Punxsutawney, Pa., and| opened, I went into a rhapsody in 
E. S. Carpenter, Nash Motors Pittsburgh|our usual full-page advertisement 
zone manager, at the presentation of a/on the back cover of the New York 
clock trophy in recognition of Kanouft's| Times automobile show  supple- 
25 years as a Nash dealer. |ment. “Would you park your 





é . ————|beautifully varnished piano out in 
wanted to make the New York |the rain?” ... “Would you put on 
show the first week in January. your patent leather shoes to wade 
Paul said a ‘Jim, how the hell | your favorite trout stream?” ... 
you goin’ to finish this job, paint|«“See the brand new Jordan Friend- 
it and make the show even though |jy Three in Crane-Simplex finish. 
we express the body to Cleveland | yoy may count the brush marks 
- mount it and get it down to| yourself. It’s an IDEA stolen from 
the Grand Central Palace?” the Custom cars.” 
In those days we had to allow 21 * * & 


~ | Custom Paint Job 


— was nothing new about 
the paint job to men familiar 
with the custom carriage trade... 
but it just hadn’t been done before 
in the automobile business ... Of 
course I had to look up the word 
“pyroxylin” privately but I 
never used it in the copy... it 
being then more than a $164 word. 
However ... I’m tellin’ you lads 
it was tough for any prospective 
customer to get into that Grand 
Central booth . . . what with all 
the manufacturers, engineers, pro- 
duction men and experts who 
cerowded the exhibit. Big Jim 
| Walker stood around grinning. 
| Those were great days for “py- 
|roxylin” ... which means “an ex- 
|plosive substance, formed by 
nitrating cotton, wood, paper, etc.” 
It was the “etc.” that made the 
Friendly Three click. 
Within another week there was 
a man up from the research lab- 
oratories in Dayton to find out 
what we were doing ... another 
from Packard ... another from 
Hupmobile. We told them that 
frankly we didn’t know, but Jim 
Walker said he was using pyroxy- 
lin finish. We were not pioneers. 
We were just a bunch of fellows 
trying to get along. 
| Within a few weeks Du Pont 
| broke the Duco story in the Satur- 
| day Evening Post. The real answer 
| had come out of those great chem- 
|ically-minded men in Wilmington. 
|The millions of hours and money 
| which have been saved by the auto- 
|mobile industry by that develop- 
|ment alone can never be computed. 


Johnson Motors Formed 


Gene Johnson Motors, has been 
formed at Emporia, Kans., with a 
Hudson franchise. The company 
will occupy 419 Merchant, Emporia, 
when building remodeling is com- 
pleted. 


Uae ele 
Accumulates Cash with 


nne te 
Guaranty 
mene 


CHARLIE STUART 
Studebaker 
INDIANAPOLIS, 
INDIANA 


WRITE OR WIRE 


im aimee 8) 


8827 Strathmoor 
Detroit 27, Mich. 
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Minnie, the MOVEL... of Brooklyn, N. Y. 


It was a hot Sunday in the City Room. The 
assignment sheet looked blank as a defaulted 
Beauty Contest blonde. The teletypes were 


strangely silent. Not even a wrong number 


happening anywhere. Then at 11:03. the 


editorial board buzzed... 


“Tins is Mrs. George Kingsley” said a voice. 
“T don’t know whether it’s news or not, but Minnie 
is having kittens...” Kittens were better than 
nothing that day. We told her to go ahead. 

Seems that whenever the scrounging was slim, 
Minnie, an unattached feline, had come to Mrs. 
Kingsley for an occasional handout. 

That Sunday morning, the sound of scratching 
brought Mrs. Kingsley to her front door...and 


there was Minnie, with a kitten between her 








front feet. Holding her progeny in her teeth, she 
entered and deposited it on the kitchen floor... 
to the delight of six year old Sharon Kingsley. 
Streaking to the front door, Minnie made noises 
that indicated out. 

Some fifteen minutes later, Minnie was back 
with Blessing #2... Aware that a minor Dionne- 
drama was in the works, Mrs. Kingsley thought 


of calling The News. 


Cry pesk called Paul Bernius, News camera- 
man on duty at Brooklyn Police Headquarters. 
Bernius tore over with his trusty Craflex, trailed 
the cat over a fence to an abandoned house a block 
away, secured a notable shot of Minnie crossing 
a heavily traveled street intersection... kitten in 
mouth, wholly disdainful of the halted traffic. 

Not precisely world shaking, or a Pulitzer Prize 
story, but next morning The News had an 


amusing picture page on Minnie the mover 


New York News 


DAILY...more than 2.175.000 
SUNDAY more than 4.000.000 


.and Mrs. Kingsley had a check for her tip. 


Ever since its first issue, readers have been 
phoning The News...alerting us on fires, fights, 
car crashes, local boys and girls making good (or 
had), the queer, quaint and quizzical, giving us 


.And of 


late years, readers have turned photographers, 


head starts on many important stories.. 


get cash and credit for usable pictures. 

The News City Desk gets more than 300 tips by 
telephone a day from readers, pays an average 
of $1250.00 a month for tips that turn out to be 
usable stories. 

No newspaper in the world has more unpaid 
reporters, more interested reader participants. A 
few million interested readers have made The 
News such a successful advertising medium! 

For a telephone tip on New York’s most effective 
advertising medium...call MUrray Hill 2-1234, 


ask for the National Advertising Department. 





by | 
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| AUTOMOTIVE WASHINGTON 
No ‘Tax Increase Likely 
Before Last Quarter 


By William Ullman 


Washington Correspondent 


\(.HAIRMAN George of the Senate Finance committee said 
+; \4 last week that he thinks Aug. 20 is the earliest his com- 
/mittee can complete its revision of the House tax measure 
|and that it will be close to Sept. 1 before the Senate begins 
| debate. By that time, he said, * 
jthe finance group should 
Dealer Honors Worker— iknow how much this session 

Charles lL. Young (right), Roosevelt} iS going to appropriate, and 
Chevrolet Co., Jackson Heights, N. y.,|that figure will be an important 


presents Hugh A. Brovetto, service man-|factor in determining the size of 
ager, with the keys for a 1951 Chevrolet| the tax bill. 

four-door sedan. Young's entire organiza-| After the Senate passes a tax 
tion and guests, totaling 34, gave a ban- | bill, differences with the House 
quet honoring Brovetto's 25th anniver- | will have to be ironed out in con- 








From other quart- 
ers it was learned 
that there is a 
strong likelihood 





cent increase the 
House added to} 
the income tax 
each _ individual 


sary as an employe. Congratulations to| ference. For that reason, Sen. 

Brovetto were presented by W. J. Han-| George does not believe the gov- : would owe under | 
lon, Chevrolet zone manager, New York| ernment can begin collecting the William Ullman existing rates. 
City; J. D. Doremus, GMAC; T. Kuhi,| increase from individuals — pay- The Senate} 


GEIC; Ross Fraser, Chevrolet city man-| roll withholding—before Oct. 1, committee is believed to lean more 
ager, and A. A. Lally, John W. Stokes The Georgia Democrat said he to the principle of the Treasury | 
& Co. |has not made up his mind on rates. plan of raising the rate schedule, | 





(°) Business looks up... 
eal 


the Senate com-| 
mittee wiil drop| 
the flat 12' per-| 


|gether, they could spin Congress |ing out 


1951 


but may not go as far as the Treas-| nomic experts, workers are inter- 
|ury proposal to add four percent-/ested in low food prices while 
}age points to all rate brackets. The|farmers like ‘em high. Hence a 
Senate is more likely to adopt a|farmer-labor coalition never gets 
smaller percentage increase in the) very far in the U. S. 

rate table, observers say. + 


° . Ss 
Inflation Stoppers Scene at 5 ren 
(CANVASSING the views of econo- ee cae Page oe 
A mists from all walks of life gressional action on the 
government, industry labor and/|° the Defense Production Act, not 
classroom— Rodney Crowther, | ™@ny orders are coming out of the 
economist and tax specialist for OPS these days. 7 
the Baltimore Sun, reported: It may be of interest to note that 
If new inflation is to be headed following the meeting with the 
off in the year ahead, three things | @utomotive industry advisory com- 
are needed quickly: mittee on July 10, OPS officials 
First, government economy—both got together with the IAC’s for 
in defense spending and in non- evaporated milk, pickled sheepskin, 
defense spending. dogwood and persimmon shuttle 
Second, higher taxes — much |block, and a few others seemingly 
higher than those now in con- |far removed from motor cars. 


templation by Congress. At the end of the week, the 
Third, bigger savings by the| agency did turn out a “Letter 
| people. Order” establishing wholesale 


| Those three needs represented| and retail ceiling prices on the 
almost complete unanimity of opin-| new Chrysler Saratoga models. 


ion. But there hasn’t been much else 
eens besides beefing. (Oh, what a 
Cross-Pur poses | punt) 


Just now, OPS officials are con- 
cerned primarily with straighten- 
General Overriding 
around like a top. Why don’t they? ee oe = ay Gus Bk an. 

cause say 2 ‘tico-eco- | ceilings a une : evels *X- 
eee on ee itended indefinitely the filing re- 
quirement of the various 
manufacturers’ orders in order to 
conform with the anti-roll-back 
provisions of the 31-day temporary 


~—~ extension of the act. 
\ £ * * 


F THE nation’s farmers and la-| 
borers should decide to get to-| 


Sawyer’s Pledge 
QAID Secretary of Commerce 
\7 Charles Sawyer last week: 
“Of the three materials which 
l are now under the Controlled Ma- 


when shopper s can look in! ae Satie an om me 


|now at about 35 percent above 
| supply. 
| “The Controlled Materials Plan 


N open-vision store front shows the Metal have proved—with increased sales— you brighten up your showroom exterior, | cannot increase the supply—it can 

, ane . a — see that distribution is made with 

way to better business. For an open- that modern, unobstructed store fronts be sure to modernize inside, too. ‘a proper regard for the various 
vision front shows off your entire show- attract attention ... and new business. Our brand-new modernization booklet, | eeds of our economy and, in par- 
° |ticular, the needs of the small 


room interior and presents the displayed Put praise-provoking, sales-promoting “How To Give Your Store The Look That | businessman. 


automobiles and accessories to the best Pittsburgh Products to work in your auto Sells,” will 
advantage. Dealers who have modernized showroom. And don’t forget that it’s the to use Pit 
their showrooms with open-vision fronts complete modernization job that gets the showroom 


of Pittsburgh Glass and Pittco Store Front best results in increased business. So when return the 















G 





“If controls are abandoned it 

: will be impossible to assure the 

tsburgh Products to give your | flow of the materials needed for 

the construction of these facili- 

. ; ties, or, in the case of aluminum, 

coupon below for your free copy? | to assure an adequate supply of 

| power. Only by controls during 

the immediate future can we get 
along without controls later. 


“Not only Congressmen have a 
great and serious responsibility at 
|this time, but these of us in execu- 
|tive positions should make it clear, 
and make our promise explicit, 
that as soon as controls can be 
abandoned or alleviated, they 
| will be. 

“For whatever part I play in the 
|control operation, I personally 
|make that pledge. I am certain that 
others handling controls will will- 
| ingly do the same. 


Ex-Dealer Sued 
‘To Pull Down 
‘Packard Sign 


| WILMINGTON, Del.— (UTPS) 


|Packard has filed a complaint in 
|U. S. District Court asking for an 
|injunction to stop Frank C. Hurley 
of Hurley Motor Co., Seaford, Del. 
from using the Packard name. 
Packard said that it had had no 
relations with Hurley since March 
31, 1950, when a sales agreement 
was terminated, but that Hurley 
had failed to take down his Pack- 


give you many ideas about how 


added sales appeal. Why not 


DISPLAY’S THE THING. It gets the ar se eee a eee ee ee eee ee ee ee ee “1 +|ard sign. 
passer-by’s attention . . . stimulates | | Hurley is charged with infringe- 
his desire for the displayed automo- | Pittsburgh Plate Glass Company | |ment of a trademark, infringement 
biles and accessories. And the entire | 2073-1 Grant Building, Pittsburgh 19, Pa. | |of the plaintiff’s service marks and 
Store fronts interior of this showroom in Los Angeles, | | |with breach of contract. 
) Calif., is on display by virtue of the | Without obligation on my part, please send me your FREE booklet | The court is asked to adjudge 
large panels of Pittsburgh Polished J on modernization, “Ilow To Give Your Store The Look That Sells.’ |Packard the sole owner of the 
s Plate Glass. The extra width Herculite | name of Packard and to rule that 
an¢ nterlors Tempered Plate Glass Doors, in the | Name - | Hurley be enjoined from using the 
’ 4 background, were designed by the ar- | name. The company also wants an 
chitect to allow the automobiles to be | Address bo apse to check on the amount 
e ° rolled in and out of the showroom. A noney which it claims Hurley 
by Pittsburg 1 Herculite Door Frame Assembly also Cit seat — nea oe the use of the Pack- 
P ae 2 : ity state... é name. 

es in this installation. Architects: | | Chief District Judge Paul Leahy 
rick and Frick, Pasadena, California. BE FS hems Me Set he ah _j |Signed an order setting Aug. 7 as 
ee eee |the time for the hearing to show 
cause why the injunction should 

not be issued. 
| The complaint, filed by Wilming 
PAINTS GLASS CHEMICALS BRUSHES PLASTICS ton attorney Arthur G. Connolly 





| said that in its 47 years of business 
|Packard has spent millions of dol 
lars and made more than a millio: 


PITTSBURGH ee ee GLASS COMPANY" cars to give the name of Packari 








a definite value. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 





EARNED of an interesting or-! Buffalo, to boost its used-car busi- 


4 ganization the other day 
idvertising agency devoted exclu- 


sively to the ad- 
vertising problems 
of auto dealers. 
Won't claim 
this is a first. 
Whenever you 
make such claims, 
you usually get 
slapped down by 
some guy who 
- has been doing 
the same thing 
for 30 years. 
But maybe 
advertising 


| dealer agency 


president of the 


ting good agency counsel 


their billings do not add up to at- 


tractive agency commissions. 
This difficulty, 


dent and general 


month. 


Farrand says that this permits 

the agency to devote the time need- 

ed to do a thorough job—giving di- 
rection to dealer advertising from 
budget and surveys to find out 

what kind of advertising is most 
effective to advertising production 
and sales and service training and 


| ideas. 


Farrand has been in the adver- 
tising business some 20 years, and 
has a special interest in direct 
mail. Part of the service includes 
service and sales letters, as well 


as credit-collection letters. 


In Detroit, the agency is equipped 
to handle the whole job, including 
dealer mailing service at what Far- 
rand says is a significant savings. 

The agency, young yet, is looking 
forward toward putting its coun- 
selling and mailing service on a na- 


tional basis. 
* * * 


Local Pitch 


LKHART (Ind.) Ball 


“Nothing But 
address 


ous owners name, 


phone number gladly furnished.” 
* a + 


Satisfied 
TOs ALS from 





| Another Dealer 
| Cuts Overhead with 


mM Carlife. 
CSTR ty ritart 
oe 


A. T. HANSORD CO. 
Pontiac Dealers 
MINNEAPOLIS, 

MINN. 


WRITE OR WIRE 


SMG Guaranty 


8827. Strathmoor 
ie) a aa ta 





Ned Fisher 
this is the first exclusive auto 


which the stockholders are four 
Detroit Chrysler dealers — Ned 
Fisher, Dave Barnett, Rollie Bar- 
rett and Ray Ridge. Fisher 
organization, 
which is called Farrand-Nadell. 
Idea behind the agency is that 
dealers often have difficulty get- 


according to 
Herman N. Farrand, vice-presi- 
manager of 
Farrand - Nadell, is overcome 
through a service fee of $200 a 


Service 
(Kaiser-Frazer) emphasized: 

Locally Owned 
Cars Traded in by Your Neigh- 
bors” in promition of used cars, 
with the added assurance, “Previ- 


satisfied 
used-car buyers are being em- 
ployed by Don Allen's’ Chevrolet, 





| ness. 

The testimonials appear’ in 
newspaper ads which used this 
theme: “Thousands of happy, 
satisfied motorists are driving 
Don Allen automobiles.” 


A recent ad carried a photo of 


| Joseph Niedermayer, Buffalo resi- 


dent, with this testimonial: ‘This 
is the ninth car I've bought from 
Don Allen's. Every one of them 


| gave me safe and satisfactory serv- 


ice. 

“I like to do business with Don 
Allen because he’s fair and square 
and I can rely absolutely on his 
guarantee.” 


A company statement followed: 


|“Year after year for 15 years Don 











| world’s 
| That’s why thousands of people like 


| Allen has been selling good cars at 


fair prices to satisfied customers. 
That’s why Don has become the 
largest Chevrolet dealer. 


Mr. Niedermayer continue to buy 
new and used cars from Don AI- 
len’s and continue to be satisfied.” 


* * 


Good Brake Ad 
eQ@AFETY IS A FAMILY AF- 
FAIR,” said Ralph W. Austin, 
Inc., 3rd at Lafayette, Jamestown, 
N. Y., in a newspaper ad stressing 
the importance of good brakes. 
“Don’t take chances with your 
family’s safety,” copy continued. 
“Drive in for a brake inspection 
today. Our brake safety inspec- 
tion is thorough and reliable. We 
check for worn linings. We check 
the entire hydraulic system. 
“Don't take a chance with half- 
way measures. Put your safety in} 
good hands—the skilled hands of | 
our factory-trained mechanics.” 


* + + 


Mac’s Facts 


bss 


17 





Nash Honors Middletown (Pa.}) Dealer— 


Marlin Nissley, general manager of Nissley Motor Co., has been honored at a 
dinner in recognition of his 31 years as a Nash dealer. At the presentation of the 


| clock trophy are, left to right: Elmer Nissley jr., partner; E. M. Christie, Philadelphia 


zone manager; Elmer Nissley sr., and Marlin Nissley. 


page edition, is edited by Dick Mc- 
son of President Joe Mc- 
The publication 


| Fayden, 


Fayden. 


|recipes, sports news, 
} and a tactful 
A NEW magazine, called Mac’s| advertising. 


interest 


Various 


contains 
items of civic; broken at Salem, Ky., for a plant 
amount of|of Wel-Met Company, Kent, O., 
department | Which will turn out self-lubricating 


Salem Plant Started 
LOUISVILLE.—Ground has been 


Facts, is off the press to the| heads, of which Service Manager bearings. The plant, to cost about 
patrons of McFayden Ford Motors | Eric Schaumann is the first, will be $500,000, will get into full produc- 
in Omaha. The magazine, a four-| featured in brief sketches, 


HYPOID 


-on TIMKEN-DETROIT 


tion in December, 





MEDIUM- AND HEAVY-DUTY AXLES 


Any good trucker knows that 
profits are made when his fleet 
is moving. A truck in the shop 
costs money — in lost ton-miles 
and maintenance expense. 


That’s why today you'll see more 
and more of America’s big trucks 
rolling on Timken-Detroit Axles 
with Hypoid Gearing! In both 
on-highway and off-highway 
operation, this dependable axle 


HEAVY-DUTY GEARING 


The offset Hypoid pinion is 
bigger and stronger. Bearings 
are bigger. More teeth are in 
contact, reducing loading per 
unit of contact area. Torque- 
transmitting capacity is in- 


creased. Slower gear ratios are 
practical without loss of 


strength. 


SEND FOR THIS INFORMATIVE ILLUSTRATED BOOKLET ON 
HYPOID GEARING TODAY! IT’S YOURS FOR THE ASKING! 


gearing has proved itself under 
all types of load and road condi- 
tions. Its simple, rugged con- 
struction provides maximum 


performance—at a minimum of 


TIM 


A 






maintenance expense. 


If you build, buy or sell trucks, 
specify Timken-Detroit Axles 
and Brakes! You'll find Hypoid 
Gearing an important Timken- 
Detroit feature! 
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A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 


i 


DETROIT 32, MICHIGAN | 
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TRADE MARK 
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REGISTERED 


WORLD’S LARGEST MANUFACTURER OF AXLES FOR TRUCKS, BUSES AND TRAILERS 
PLANTS AT: Detroit and Jackson, Mich. 





Ashtabula, Kenton and Newark, 


e Oshkosh, Wis. ¢ 


Ohio e 


New Castle, Pa. 


Utica, N. Y. 
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Dealer 


A suit has been filed to test 
whether or not Bowling Green Lin- 





coln-Mercury, Inc., Bowling Green, | 


Ky., has to pay a city tax of $75 
although the place of business is 
beyond the city limits. 

The company maintains that al- 
though it takes customers into the 
city occasionally, all business trans- 
actions are done in the company 
offices, outside of town 


Hillcrest Offers TV Sets 
With British Prefects 

To move the British-built Ford 
Prefect, Hillcrest Motors, Ltd., 
Bathurst St. and Vaughn Rd., 
Toronto, has been offering for $1 
a 20-inch $675 television receiver 
with the first 25 Prefects sold 
following its daily newspaper ad- 
vertising on July 11. 

The Prefect sells for $1,565, gas 
included and all taxes paid. The 
ad stated that “cars haven’t been 
moving for many reasons and we 
have on hand more Prefects than 
we have room for.” 


+ ‘ ' 


Stock Room Damaged 


The stock room of Al Deane 
Chevrolet, Inc., St. Petersburg, Fla., 
was swept by flames for an esti- 
mated damage of $18,000 recently. 
Quick action by firemen prevented 
damages to the adjacent used-car 
lot. 

* ' * 


Chicago Buick Dealers 


Name Williams President 


Buick dealers of the Chicago 
area have elected Dale Williams, 
West Side Buick Co., as president 
of their association. Also picked 
by the group were: Bernard 
Gordon, Gordon Buick, vice-presi- 
dent; Earl Palmer, Palmer Buick, 
secretary, and Richard Lynch, of 
Frank J. Lynch Motors, Ince., 
treasurer. 

Williams, Gordon and Lynch 
operate in Chicago, and Palmer 
in suburban Oak Park, 


Steed Freed 
Wrecking Crew’s Deed 
Helps Pony in Need 


Omer Caughey, Oroville (Calif.) 
Hudson dealer, says it’s pretty hard 
to stump his wrecker crew. 

For instance, a 15-year-old farm 
boy attempted to ride his horse 
across a railway trestle near Oro- 
ville recently—and before he knew | 
it the lad was “grounded” with all 
four legs of his steed caught be- 
tween ties. 

Caughey’s wrecker rushed to the 
scene, rigged up a sling and hoisted 
Dobbin out of there—not one whit 
the worse for the experience. 

* * & 


Quarterly Profit Bonus 
Established by Don Allen 


A quarterly profit-sharing plan 
has been established for employes 
of Don Allen, Inc. (Chevrolet) of 
New York state. 

The company, which has stores in 
Albany, Buffalo, Lockport, New 
York City and South Buffalo, has 
announced payment of the first 
bonus, based on profits for the first 
quarter of 1951. 

Allen said the quarterly bonuses 
would replace year-end bonuses and 
that he felt the new plan more 
advantageous to employes 


Robbins Acquires Doerr Deal 


Glenn Robbins, Chevrolet dealer 
at Hoisington, Kans., has  ob- 
tained the Chevrolet dealership 
held by the Doerr Mercantile Co. 
at Larned, Kans. Robbins has 
purchased a building site at 
Larned, and plans to erect a 
structure when building restric- 
tions are eased. 


* 


Gilmore Motors, Inc. 


Gilmore Motors, Ine. (Lincoln- 
Mercury), 540 S. Third St.. Mem- 
phis, has held its formal opening. 
Nat Gilmore is vice-president and 
general manager. 

* * x 


Feferman Honored 


Henry Feferman (Oldsmobile- 
Cadillac), South Bend, president 
of the Jewish Welfare Fund of 
St. Joseph Valley, has been named 
“Indiana’s Jewish Man of the 
Year of 1950.” Feferman is Indi- 


AUTOMOTIVE NEWS, JULY 23, 


Doings 


ana chairman for the United 
Jewish Appeal and the _ Israel 
bond drive. 

* * * 


Penn Motor’s First Year 


Penn Motor Co. (Dodge - Plym- 
outh), Tampa, Fla., is celebrating 
its first anniversary in Tampa dur- 
ing July 


Schmelz Opens Showroom 
Schmelz Bros., 2551 Central Ave., 


NE, Minneapolis, Minn., has opened 





its new Kaiser-Frazer showroom 
and service facilities. 


Cowlitz Dealers Elect 


Blumer to Head Assn. 

Ray Blumer, Pontiac dealer at 
Kelso, Wash., since 1935, has been 
named president of Cowlitz Coun- 
ty Automotive Dealers Assn., 
which now has 16 active mem- 
bers 


Gallagher Nash Sold 


Gallagher Nash, Seattle, has been 


Billings. The new firm will be 
known as James & Billings. 


The biggest 


1951 





I-H Sales and Service, El Paso, Tex.— 


International Harvester has opened this new truck saies and service building at 


sold to Jesse James and Richard E! Paso, Tex., according to W. K. Perkins, truck sales manager. All sizes of trucks can 
be accommodated there, and facilities include $100,000 stock of new and factory 


rebuilt parts, the company said. 
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Texas Pressures 
Drunk Drivers 


in Texas are 
this year as 


Drunken drivers 
iring twice as bad 
hey did a year ago 
The department of public safety 
eports that 7,771 drivers’ licenses 
re under suspensicn in drunken- 
iriver cases, compared with only 
376 a year ago. 

The department also is cracking 
on habitual traffic law vio- 


iown 
itors. There are now 638 licenses 
uspended for that reason, com- 


pared with 163 a year ago, 


one of a scries 
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Cigars to Roll in Chevrolets— 


Jerry McCarthy Chevrolet Co., Detroit, has delivered this nine-car panel fleet to the 
Detroit agents of Connress Cigar Co. McCarthy per-onnel look on 


1951 





Highways & Safety 





New Mexico's state highway com- 
mission has asked the state attor- 
ney-general for an opinion as to the 
constitutionality of a 1951 legislative 
act wiping out county right-of-way 
debts. 

The new law provides for the use 
of gasoline tax money to pay off 
all right-of-way debts over $15,000. 
What is left, under the act, will go 
equally to remaining counties for 
road work. The commission specifi- 
cally requested a ruling on a pend- 
ing request of McKinley county for 


Like all reporters, William L. Laurence had his dreams about 


covering “the big story.” But unlike all other reporters, 


3ill Laurence covered it. He covered the biggest story in histor 


v, the 


dawn of the atomic age. Years before, he had scooped the world 


with his story that the atomic age was close upon us. When it 


broke, in the bomb over Nagasaki, Laurence was the only reporter 


present. His exclusive stories on atomic power will themselves 


remain a significant chapter in newspaper history. 


William L. Laurence has been reporting science for The New 


York 


Times since 1930. He is probably the best known science reporter 


in the country. Numerous awards, including two Pulitzer Prizes, 


highest honors in American journalism, suggest that he may 


also be the best. His ability and alertness in reporting advance 


in medicine have won him national recognition. One of the first 


es 


Lasker Awards made in the field of journalism went to him for his 


stories on cortisone and ACTH. 


Many expert reporters and editors, like William L. Laurence, pooling 


their skills and talents each day, help make The New York Times 


the interesting, authoritative, unusual newspaper it is. 
Wherever vou go, you’ll find that The Times is known, read an 


respected. Wherever you ask, you’ll find general agreement 


that The Times is “America’s most distinguished newspaper. 


and he was the only reporter there! 


All this has special and important meaning for advertis 


Bec alse The Times gives its redders mare i it gives the utmost 


advertisers, too. In a rich, « ompetitive market, The New } ork 
has held advertising leadership for 32 consecutive vears. Tf 


Is not just a newspaper, If Is 4 unique newspaper, for advert 


as well as readers. Let us tell you more about it, 





PAY BONUSISVOTE® $138,000 Tich *SrleT* * 
POR CITY WARK 
wer” 


d 


” 


ers 
to its 


Times 


isers 


: | Ehe New York Times. 2” 


ahout the people who make The New York Times “Amevica'’s most distinguished new spa pe y? 


a $200,000 loan in addition to its 
outstanding $59,880 debt. The com- 
mission asked an opinion as to 
whether the extra $200,000 would be 


paid by the funds transfer, wh‘ch 
was scheduled to become effective 
July 1. 

* a7 * 


Indiana Pike 
Under Study 


A proposal for construction of a 
multi-million-dollar turnpike across 
northern Indiana has been submit 
ted to the Indiana toll road com 
mission by Samuel C. Hadden, 
chairman of the state highway 
commission 

Hadden suggested a route run 
ning from Gary south of LaPorte, 
through Elkhart and thence paral- 
leling U.S. 20 to the Ohio state line 
A connecting link would run north 
from Elkhart to join Michigan 
state road 112. 


The eastern terminus of the pro- 


posed road, Hadden explained, 
would connect with the proposed 
new Ohio turnpike which will be 


an extension of the existing Penn- 
sylvania Turnpike. 

James D. Adams, chairman of the 
toll road commission, said actual 
construction of the state's first toll 
road is at least two years away. 


Penn State Again Offers 


Fleet Supervisory Course 
Pennsylvania State college will 
offer its 13th annual motor fleet 
supervisor training course the week 
of Sept. 10-14, 1951, on the Penn. 
State campus in State College, Pa. 
The course is for supervisory per- 
sonnel, such as, driver supervisors, 
dispatchers, terminal managers, 
safety directors and others who are 
responsible in some way for safe 
and efficient operation by drivers. 


Jail, Instead! 


Ky. Judges Ask Easing 
Of ‘Drunk’ Law 
The Kentucky Conference of 
Judges and Prosecutors wants a 
change in state law so drunken driv- 


ers on their first offenses would 
not necessarily lose their driving 
licenses. 


But the purpose of the suggested 
change is not to favor the drivers. 

Judge David Cates of Louisville 
municipal court said that first-of- 
fense drunk driving charges are 
often filed away because judges do 
not wish to deprive truck drivers 
and other motorists cf their liveli- 
hood, 

A change in the law, he explained, 
would bring many more convictions 
and more opportunities to jail mo- 
torists who are convicted for a sec- 
ond time. 


Georgia Safety Law Asks 
Accident Claims Security 

A new Georgia safety responsi- 
bility law has gone into effect 
which would cause a car owner to 
forfe't his driving privileges if he 
cannot prove ability to pay damage 
claims resulting from an accident 
up to $11,900 

Onverators 
to the state 
sponsibilitv any 
in death, injury, or 
ize. They must also 
ficient security to cover 
damage claims within 60 
face suspension of driving 
registration licenses 


required to report 
safety re 
resulting 
property dam 
forward suf 
possible 
days or 
and 


are 
bureau of 
accident 


Driver Licensing Laws 
Stiffened in Arizona 


Stringent new driver licensing 
laws have gone into effect in Ari- 


zona with tightened license renewal 
laws to become effective January 
1952 

Officials of the state 
partment expect safer driving be- 
cause the unqualified or reckless 
drivers will-.find it more difficult to 
hold their license. Also, many li- 
censes will probably be revoked 
when aged or infirm motorists re- 
port for their renewals next year 


highway de- 


Florida Parents Liable 
Florida parents have been warned 
they face arrest for traffic regula- 
tion violations if they allow their 
14-to-16-year-old children to drive 
motor vehicles without a restricted 
driver's permit 
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Used-Car Auction Prices 





Market Trend 


Overcoming further decline in the values for 1951 and 1950 models, 
the overall average of used-car prices increased to $917 last week from 
the $911 of the previous week. 

Once again, as had been the case the week before last, 1949 and 1948 
cars were in the forefront of the overall movement ahead. Joining the 
49s and °48s on the advance were 1942 and 1941 models, while 1947 and 
1946 representatives showed but slight gains. 


Newer merchandise, the 1951 and 1950 cars, remained in a steady | sc, 


tailspin. Individual auctions, bearing out these trends, attributed the 
pre-1950 boomer and post-1950 slide to the obstacles of Regulation W 


and the mounting consumer interest in 1952 models, the latter always | ywercuRY 


a markét factor following July 4. 
Last week’s overall average was only $10 below the totals for June | 
and May of this year. 
Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


ry I CHEVROLET~—-'51 SL Deluxe Bel-Air, $2,- 

ALBANY, N. Y. 025*; 4-dr., $1,940*, $1,885*; 2-dr.. $1.- 

(Tim Anspach’s Dealers Auto Auction S10 ‘50 SL Deluxe conv., $1,570*; Bel- 
Sale every Monday. Prices are for sale of Air, $1,830*, $1,485; FL Deluxe 4-dr., 
July 9.) $1,420, $1,360; 2-dr., $1,340, $1,485; SL 
(Market climbing, °47 and °48 clean Deluxe 4-dr., $1,400*, $1,470, $1,510; 
models hottest, Sold 122 units out of 143 club coupe, $1,435", $1,500* $1,470; SL 


offerings.) Special club coupe, $1,325; 2-dr., $1,260; 

BUICK.—'50 Super 4-dr., $1,400; Special 4-dr $1,440 ‘49 SL Deluxe = station 
2-dr., $1,460*. ‘49 RM sedanet, $1,410 wagon, $1,075; 2-dr., $1,175, $1,180; 
'47 RM sedanet, $790. ‘46 Super 2-dr., conv., $1,290, $1,260; SL Special 2-dr., | 
$660. $1,060, $1,135; FL Deluxe 4-dr,., $1,130 


CADILLAC. ‘50 (61) 4-dr $3,090", ‘49 ‘48 SM club coupe, $910; FM club coupe, 
(62) 4-dr., $2,260* "48 (62) 4-dr $1,- $820; conv., $825; 4-dr., $950; station 
760. °46 (62) 4-dr., $S75, ‘41 (62) 4-dr., wagon, $1,000. °40 4-dr., $250 


$440. CHRYSLER—'49 Windsor conv., $1,520; | 


How to make the one sale that isnt duck soup 


VEN in the middle of a seller’s market 
there’s still one real selling job that 
needs to be done. That’s the job of keeping 
a customer sold on the car he has bought 
—a job that grows in importance the long- 
er the nation’s cars must be kept in service. 


And that’s where value, vital in making 
the sale in the first place, comes in again. 
Especially value in the ‘vital zone’’, where 
value counts most. How to be sure of get- 
ting value in the “‘vital zone’’ parts you 
buy? This formula may be helpful: 
quality + service +public acceptance 


Value = J 
price 


It shows that price is only one factor in 
value, and must be weighed in relation to 
the factors above the line. Timken” bear- 
ings give you far more above the line than 
any other tapered roller bearings, as shown 
in the chart at lower right. And in terms 
of value features, Timken bearing prices 
are lowest today. So by this formula or 
any other, your best value in tapered roller 
bearings is Timken bearings. The Timken 
Roller Bearing Company, Canton 6, Ohio. 


How TIMKEN® bearings give you value where it counts most...in the "vital zone”: 





EXTRA SERVICE. The Timken Company con- 
stantly carries on research to help auto makers 
get better service from bearings and related parts. 
For example, by using test machines like the 
dynamometer, we test transmissions and axles 
for fatigue, oi! flow, temperature and efficiency. 


bearings give top value. 


its TIMKEN for VALUE 


TRADE-MARE NEG U S PAT 


TAPERED ROLLER BEARINGS 


DeSOTO 
DODGE 


club coupe, $1,080*, $1,100; conv., §1,- 
O70*, ‘47 4-dr., 


NASH 
OLDSMOBILE-'51 (9S) 4-dr., 
conv., $3,000* '5O (88) conv., 
PACKARD--'50 Deluxe 4-dr., 


PLYMOUTH -'51 Belvidere, $2,140; Cran- 


STUDEBAKER 2 
000*. '50 Champion 4-dr., $1,080*, §$1,- 








PINION-PROVED. On the pinion—toughest bear- 
ing application in the car—Timken bearings are 
standard on all but two makes of cars. Through- 
out the “vital zone’’—in pinions, wheels, differ- 
ential, transmissions, steering gears —Timken 





4-dr., $1,520 

‘50 Custom club coupe, $1,760* 
‘51 Wayfarer roadster, $1,500. '50 
Coronet 4-dr., $1,575*. °49 Coronet 4-dr., 
2 at $1,350, $1,340; club coupe, $1,260 
'47 Custom 2-dr., $700; 4-dr., $890. '46 
Deluxe business coupe, $410. 


Average Used-Car Prices 


(Compiled by Automotive News/ 


| FORD—'51 Custom (8) Victoria, $2,100, sine a tate 

|} $1,840*%; 4-dr., $1,650, $1,760*%; 2-dr., uly 1951 June = 
$1,700*. ‘50 Custom (8) 2-dr., $1,300; Model (to date) 1951 1951 
club coupe, $1,340. '49 Custom (6) 2-dr., 1951 $1,934 $1,935 $1,934 
$985. "48 Deluxe (8) 4-dr., $750; Super 
(8) station wagon, $940; (6) 4-dr., $690 1950 1,409 1,417 1,434 
'47 Super (8) conv., $825. "46 Super (8) 1949 1,134 1,175 1,169 
2-dr., $600, $700, ‘41 2-dr., $250. “ 

FRAZER—'51 4-dr., $1,600. 1943 870 891 893 

HUDSON~-'51 Pacemaker (6) 4-dr., $1,- 1917 733 739 740 
500. °49 Super (6) 4-dr., $1,000. '47 Super : i se hes 
(6) 4-dr., $650 1946 622 659 650 
AISER—'51 Henry J (6) 2-dr., $1,090; 1942 285 318 327 
(4) 2-dr., $1,050. '47 4-dr., $410 - 9 9 

| LINCOLN—'49 Cosmopolitan club coupe, 1941 i 307 280 264 

Overall 











$1,210* 

Average $ 917 $ 927 $ 927 

(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News./ 


$1.550. '49 Special 
$900*, $1,080*; 


"5O conv., 
$1,200"; 4-dr., 





sedan, 


$670; conv., $705. °46 
4-dr., $700 

‘50 (600) 2-dr., $1,130. '49 Ambas- 
sador 4-dr., $775; (600) 2-dr., $950 
$2,500* ; 
$1,950*, 





160*. '47 Champion club coupe, $700 $560. ‘41 (61) sedanet, $235. ‘40 (62) 
WILLYS—'49 Jeepster, $950* sedan, $455, 

$1,650*; Holiday. $1,850* °'41 (66) 4-dr.. MISCELLANEOUS—'47 GMC '4-ton pick- |CHEVROLET—'51 FL Deluxe sedan, $1,- 

$300. a up, $550, |} 525. '50 SL Deluxe conv., $1,600, $1,500; 

$1,500*. '48 | FL Deluxe sedan, $1,350, $1,400, $1,475, 

‘ONG ~~ $1,500*; 1-ton stake truck, $800; SL 

CONCORD, MASS. Special sedan, $1,215, $1,390; SL Deluxe 

sedan, $1,340; club coupe, $1,400. ‘49 


limousine, $195 


brook 4-dr., $1,815. '50 SD 4-dr., $1,410; (Concord Auto Auction, Inc, Sales every 


conv., $1,510. ‘48 SD conv., $950. ’47| Monday and Friday, Prices are for sales| FL Deluxe sedan, $1,160, $1,175, $1,190; 
SD 4-dr., $840, ‘46 Deluxe 4-dr,, $430; | July 6 and 9.) SL Deluxe conv., $1,225, $1,325; club 
SD club coupe, $490; 4-dr., $670. (Sold 153 out of 230 offerings.) coupe, $1,260; FL Special sedan, $1,100; 
PONTIAC—'51 Chieftain (8) 4-dr., $2,- | BUICK —'50 Super sedan, $1,710*. '49 Super} SL Special sedan, $1,100. '47 FL aero- 
300*; Streamliner 2-dr.. $2,250*. ‘50 conv., $1,575; sedan, $1,400*. ‘47 Super sedan, $860, $885. ‘46 FM sedan, $650; 
Chieftain (8) 4-dr., $1,570*. '48 Stream- sedanet, $750, $915. ‘46 Super cony.,| SM_ club coupe, $700; FL aerosedan, 
liner (6) 2-dr., $1,090; Torpedo (6) conv., $910. ‘41 Special sedanet, $375; Super $795. "42 SD club coupe, $525. '41 MD 


club coupe, $430. ‘40 Super sedan, $385. sedan, $200, $395, $390; SD sedan, $390, 
CADILLAC —'48 (61) sedan, $1.650*. °47 2 at $375, $450, $290; club coupe, $175, 
(60) sedan, $1,360*, ‘42 (75) limousine $275; conv., $270, $350; %-ton pickup, 
cial $175. ‘40 Master (85) sedan, $175; '- 
ton pickup, $200; MD sedan, $225; SD 
sedan, $300, $225, $200. 

CHRYSLER—'50 Royal sedan, $1,575*. °49 

Windsor sedan, $1,450, $1,500. 


$1,120. '47 Torpedo (8) conv., $830 
‘51 Landcruiser 4-dr., $2,- 





Detroit. Auction 


In order to bring its subscrib- 
ers up-to-the-minute information 
on used-car prices, Automotive 
News is carrying the results of 
the latest auction sale in Detroit 
elsewhere in this issue. In addi- 
tion, the previous week’s prices 
at the same auction are repeated 
for comparison purposes. 





| DeSOTO—'49 Custom club coupe, $1,415, 

| $1,440. 

| DODGE—'50 Meadowbrook sedan, $1,480. 

| ‘°'48 sedan, $690. 

FORD—'50 Custom (8) sedan, $1,075, °49 
Custom (8) conv., $1,090; station wagon, 
$1,300; sedan, 2 at $1,000; club coupe, 
$1.040*, $1,070; (6) %-ton pickup, $635; 
Custom (6) sedan, $925. ‘47 SD (8) se- 
dan, $805. ‘46 Deluxe (8) sedan, $709, 
$490. ‘41 sedan, $375, $310. 

HUDSON—'49 Super (6) sedan, $1,120. '46 
Super (6) sedan, $350; Commodore (6) 
sedan, $485. 

« LINCOLN—'49 sedan, 
coupe, $465. ‘46 sedan, $525. 
coupe, $260. 

MERCURY—’51 sedan, $1,975*. °49 sedan, 
$1,280*. °'47 club coupe, $765. °46 sedan, 
$750; conv., $625. 

NASH--'49 (600) sedan, $810. '47 Ambas- 
sador sedan, $645. °46 (600) sedan, $425, 
$400. 

OLDSMOBILE—'50 (98) Holiday coupe, 
$2,000*. '49 (S88) sedan, $1,425*; conv., 
$1,400*; (76) sedan, $1,300*; (9S) conv., 
$1,600*; sedan, $1,375*. '48 (78) sedan, 
$1,010*. ‘40 club coupe, $160, $85. 

PACKARD—’'51 (200) sedan, $1,975. °49 
Super sedan, $1,075, °42 sedan, $385. 

PLYMOUTH—'51 Suburban, $1,800. °50 SD 
club coupe, $1,425; Deluxe sedan, $1,285. 
‘47 SD station wagon, $915; club coupe, 
$780; Deluxe coupe, $655. ‘42 SD sedan. 
$170. '41 SD sedan, $295, $125. 

PONTIAC—49 Streamliner (6) sedan, $1,- 
330; (8) sedan, $1,325. '47 Torpedo (8) 
sedan, $800. '46 (6) sedanet, $900; (8) 
sedan, $640. '41 (8) conv., $300; sedan, 
$185. 

STUDEBAKER ._~ ‘50 
$1,250* 

MISCELLANEOUS-—-'48 Anglia-Prefect se- 
dan, $225. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction, Inc. 
|Sale every Friday. Prices are for sale of 
June 6.) 
| (Market improving somewhat. Sold 58 
| units out of 131 offerings.) 
| BUICK—'51 Special 4-dr.. $2,080. °50 Spe- 


$1,080*. ‘47 club 
"42 club 





Commander sedan 





ONLY TIMKEN BEARINGS | cial 4-dr., $1,390. '49 RM 2-dr.. $1,450; 
Super 4-dr., $1,310. "4S Super 2-dr., $1,- 
GIVE YOU 195. '46 Super conv., $960. 

CADILLAC—'49 (62) 4-dr., $2,410. °48 

ALL THESE VALUE FEATURES (62) 4-dr., $1,895. ‘47 (62) 4-dr., $1,275 

CHEVROLET —'51 SL 2-dr., $1,750. ' 

SL conv., $1,580. '49 SL 4-dr., $1,255 
QUALITY conv., $1,250; FL 2-dr., $1,140. "48 SM 


4-dr., $1,000. ‘47 FM club coupe, $790 
‘46 SM club coupe, $750. 

CHRYSLER—'50 Imperial 4-dr., $1,725. '48 
Windsor conv., $1,355. '47 NY club 
coupe, $970. 

CROSLEY—'48 station wagon, $260. 

| DeSOTO—’50 station wagon, $1.790. ‘49 
Custom 2-dr., $1,400; 4-dr., $1,275. 
DODGE—’50 Coronet club coupe, $1,570 
'49 Wayfarer, $1,200 

FORD—'51 cony., $2,060, $2,020; Victoria, 
$2,050. '50 Custom (S) 2-dr.. $1,340; 
$1,325. °'49 conv., $1,660; club coupe, 
$1.100 

LINCOLN—'49 4-dr., $1,040; 2-dr., $970 

MERCURY—'50 club coupe, $1,380 

NASH—’50 (600) 4-dr.. $1,100. 

OLDSMOBILE—’'50 (88) 2-dr., $1,700; 
club coupe, $1,665; (76) conv., $1,375 
"49 (S88) 4-dr., $1,525. 48 (78) 2-dr 
$1,115. °46 (78) 4-dr., $660 

| PACKARD—'49 2-dr., $1,050. 

PLYMOUTH—’51 conv., $2,015; Concord 
$1,570. °50 SD 4-dr., $1,450, °47 SD 
2-dr., $900; 4-dr., $900. 

PONTIAC—’50 Catalina, $1,855; (8) conv., 

| $1,730; (6) 4-dr., $1,600. '49 (6) 4-dr 

| $1,360; (8) 4-dr.. $1,175. 

| STUDEBAKER ’51 Commander 2-dr., 
$1,820. °50 Champion 4-dr., $1,335; 2- 
dr., $1.210; Commander 4-dr., $1,210. °49 
Land Cruiser 4-dr., $960. 


MINNEAPOLIS 


Sale every Fri- 


1. Design leadership 

2. Steel made in our own mill 
3. Precision manufacture 

4. Rigid quality control 

5. 50 years experience 


SERVICE 











6. Unequalled engineering service 


7. Unequalled research and devel- 
opment facilities for your use 


8. Installation service in the field 


9. Widest range of sizes 
10. Most dependable source of supply 


PUBLIC ACCEPTANCE 
11. First choice throughout industry 
12. Best-known name in bearings 
13. Widespread advertising 





| 


] (Lapiner’s Car Auction 


NOT JUST A BALL CD) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C> BEARING TAKES RADIAL @) AND THRUST ~€)— LOADS OR ANY COMBINATION —-@)-- ba i bee yy ee 
?- ~- ‘ . 
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BiUICK—'49 Super 2-dr., $1,345 17 RM | PONTIAC—'51 Chieftain (8) sedan, 2. . 
i-dr., $760. 210* 47 Streamliner (8) sedan, $750 
(HEVROLET—'49 SL Deluxe 4-dr., $1,045 '40 (6) 2-dr., $180. 
$1,040; FL Deluxe 2-dr., $1,070. '48 FM | STUDEBAKER--'48 Commander (8) conv., 
-dr., $695, $715, $790; FL 2-dr., $795, $925°*. 
$780, '47 SM 2-dr., $680, "46 FL 4-dr.,| MISCELLANEOUS International '.-ton 
$565. °42 4-dr., $295. °'40 panel truck, pickup, $210 
$140. 
pODGE—'46 Deluxe 4-dr., $635 rin J 
FORD—'50 Custom (S) 4-dr., $1,145, "49 N. PLAINFIELD, N. J. 

(6) 4-dr., $895. ‘48 Custom (8) 2-dr., (Lebanon Auto Auction, Sale every Wed- 
$715. °46 (6) 4-dr., $530; 2-dr., $480. | nesday. Prices are for sale of July 11.) 
HUDSON—'49 Super (6) 4-dr., $890, $915. (Market steady. Demand for sharp '49 
KAISER—'48 4-dr., $655, ‘47 4-dr., $490 models. Sold 92 units out of 117 offer- 

MERCURY ‘°49 4-dr., $1,115". ings.) 
NASH—'49 (600) 4-dr.. $920*. '46 4-dr., | BUICK—’'51 Super sedan, $2,360*, $2,335* 
$450 ‘50 Super sedan, $1,630*, $1,600*; Spe- | 
OLDSMOBILE—'47 (78) 2-dr., $760* cial sedan, $1,460*, $1,430*, $1,400. ‘49 
PLYMOUTH—'50 Deluxe 4-dr., $1,255. '49 | RM conv., $1,550*; Super sedan, $1,430*, 
SD 4-dr., $1,000. ’48 SD 2-dr., $745. '46 2 at $1,400*, $1,340, $1,330, 2 at $1,300 
SD 4-dr., $530; club coupe, $570 | ‘48 Super sedan, $1,040. ‘47 Super sedan, 
PONTIAC—'47 Chieftain (8) 4-dr., $715. $940, $900, $870. '46 Super conv., $775 
STUDEBAKER—’'48 2-dr., $710*. CADILLAC—’50 (62) sedan, $3,300*, ‘49 
MISCELLANEOUS—’'50 International 12- | (62) sedan, $2,360*, ‘48 (62) conv., §2,- 
ton pickup, $790 |} O80*. '47 (62) sedan, $1,300". °46 (62) 
sedan, $1,100*. '42 (62) sedan, $460*, 
LE , : I CHEVROLET—’51 Deluxe conv., $2,160*; 
HORSEHEADS, . Y. | Bel-Air, $1,975; SL Deluxe sedan, §$1,- 
‘Horseheads Auto Auction, Sale every 670. '50 Deluxe Bel-Air, $1,810*, $1,800*, 
Friday, Prices are for sale of July 7.) $1.725, $1.700; sedan, $1,560*, 
(Clean '46-'47 models in demand. Sold , $1,450, $1,400, $1,360, $1,350, 
74 percent of offerings.) $1,335; Special sedan, $1,250, $1,160, 
BUICK—’'50 Special sedan, $1,495*, $1,400°*. $1140. '49 Deluxe sedan, $1,200. $1,185, 
°49 Super sedan, $1,340. ‘48 RM sedan, $1,180, 2 at $1,170, $1,125, $1,100, §$1,- 
$930; Super sedan, $980. ‘47 RM sedan, OS5, °48 FL aerosedan, $990. ‘46 FM 
$865. °41 RM sedan, $250. sedan, $730. '41 conv., $400 
CADILLAC—’49 (62) conv., 2,200. °46| CHRYSLER—'46 NY sedan, $750*. 
(62) conv. R DeSOTO—'49 Custom conv., $1,510*, 
CHEVROLET Deluxe sedan, $1,850*; | DODGE—’51 Coronet sedan, $2,020*, ‘50 
station wagon, $2,000. '50 Deluxe sedan, Coronet conv., $1,580*; sedan, $1,565", 
$1,340, $1,370. "49 Deluxe sedan, $1,165. | $1,500*, '49 Coronet sedan, $1,325*, $1,- 
‘48 FL Deluxe sedan, $905; conv., $820. | 290*; Wayfarer roadster, $1,020. 
‘47 FM club coupe, $905; aerosedan, | FORD—’'51 Custom (8) conv., $2,010*. ‘50 
$810. '46 SM sedan, $505, '42 SD sedan, Custom (8) sedan, $1,425*, $1,370, $1,- 
$320. ‘41 SD sedan, $300, $270. 300. °49 Custom (8) sedan, $1,100, §$1,- 
CHRYSLER-—'42 Royal coupe, $150. 055, $1,030. ’48 SD (8) station wagon, 
DODGE—’'51 '%-ton pickup, $1,020, '40 4- $760. °47 SD (8) sedan, $730 
dr., $165. FRAZER—'47 sedan, $640*. 
FORD—’51 Custom (8) sedan, $1,850*. '50 | HUDSON—’48 Commodore (8) sedan, $900 
Custom (8) conv., $1,455. '49 Custom (8) | KAISER—'49 sedan, $830 
sedan, $1,015; conv., $1,220, $1,230; De- | LINCOLN—’49 conv., $1,175 
luxe (8) sedan, $970, "48 (SD) 8 sedan, | MERCURY—’51 sedan, $2,225*. '49 sedan 
$780, '47 SD (8) sedan, $810; business $1,260, $1,110. '48 conv., $910. 
coupe, $590, ‘40 club coupe, $325 OLDSMOBILE.-'°49 (76) club coupe, §$1,- 
FRAZER—'49 Manhattan sedan, $1,010. 325*, $1,300*. ’48 (98) conv., $1,240* 


'46 (76) sedan, $710. 


HUDSON—’'48 Commodore (6) sedan, $875. 
KAISER—’51 Henry J 2-dr., $1,125*. '48 | PLYMOUTH—’50 SD conv., $1,435. '47 SD 
sedan, $610. sedan, $735. '46 SD club coupe, $735 
LINCOLN—’49 Cosmopolitan 2-dr., $1,310. | PONTIAC—'49 Chieftain conv., $1,490"; 
NASH ‘50 Ambassador sedan, $1,030*; sedan, $1,340*. ‘47 Torpedo (6) sedan, 
Statesman sedan, $990*. '49 Ambassador $735. 
sedan, $1,025*. ‘47 Ambassador sedan, | STUDEBAKER—'47 Champion sedan, $660. 
$550. °46 Ambassador sedan, $650. 


"50 (98) sedan, $1,680*. '49 
'47 (98) sedan, $880; 


VALDOSTA, GA. 


OLDSMOBILE 
(98) sedan, $1,490* 


conv., $890. (Tom Hewitt Auto Auction, Sale every 
PACKARD—'41 club coupe, $260. Friday. Prices are for sale of July 6.) 
PLYMOUTH °51 Cranbrook sedan, §1,- (Market very active. Sold 122 units out 

790, "48 SD conv., $935. ‘47 SD club| of 183 offerings.) 

coupe, $880, $715. ‘46 SD sedan, $405 | BUICK ’50 Special 2-dr., $1,300. ‘49 RM 


'41 Deluxe sedan, $230 4-dr., $1,225 





GIN) Cortifies 


| Use of Miracle Power in 500 Mile Race 





TREATS THE ENGINE— 
NOT THE OIL! 


Miracle Power doesn’t change oil— 
it’s not a chemical, detergent, or purge. 
it’s all lubricant—colloidal synthetic 
graphite completely suspended in oil. 


GRAPHITE FULM 
PROTECTS METAL 


BARE METAL 
SCRATCHES 
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Miracle Power’s objective for the 1951 Indianapolis race 
was to get certification by the American Automobile 
Association that the same Miracle Power you sell could 
be successfully used in this punishing race. And here’s 
the record! Under AAA supervision, Miracle Power pur- 
chased in the open market was used in Andy Linden’s car 
. helped him to finish fourth ...at a speed faster than 
the previous record. Linden, whose only pit stop was for 
fuel and tires, burned less than a quart of oil instead of the 
normal two to three gallons. In a race in which mechanical 
trouble was the principal reason why twenty-five of thirty- 
three starters failed to finish, Linden’s performance is a 
remarkable tribute to Miracle Power. 


Sell Miracle Power —Ask your jobber salesman or write 


Miracle Power Division 


THE PARTS CORPORATION + TOLEDO 
Manufacturers of: MUFFLERS © PIPES ¢ MIRACLE POWER 
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1, OHIO 
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CADILLAC—'51 (62) conv., $4,144*. ‘50 (6) 2-dr., $955*; Deluxe (8) 4-dr., $940 $1,325*, $1,365*. ‘48 RM _ sedan, $SSO, 
(62) 4-dr., $3,250; 4-dr., $3,400* 484) ‘47 SD Super Deluxe (8) conv., $750, $1,070, ‘47 Super sedan, $960. 
(62) 4-dr., $1,900 $715. ‘41 1%-ton stake, $215. ‘37 (85) | CADILLAC—’'50 (62) sedan, $3,285*, §$3,- 
CHEVROLET—’'50 Bel-Air, $1,650*; SL De-| sedan delivery, $105. 350*, $3,435*. '49 (62) sedan, $2,230*. '48 
luxe conv,, $1,380; FL Deluxe 2-dr., $1,- | HUDSON—'42 Super (6) 4-dr., $175 (62) sedan, $1,785*. ‘47 (61) sedan, $1,- 
425, $1,280; SL Deluxe 4-dr., $1,300. "49 | LINCOLN—'49 club coupe, $1,200. | 275*. °46 (62) sedan, $1,080. 
FL Special 2-dr., $765; Deluxe 2-dr.,| MERCURY—’50 2-dr., $1,580*. ‘49 4-dr.. | CHEVROLET—'51 Bel-Air, $1,825, $1,950, 
$1,125; station wagon, $885. ‘48 4,-ton $1,080*. °47 conv., $780. '40 4-dr., $330.| $2,050, $2,135*; SL Deluxe sedan, $1,- 
pickup, $450; FM 2-dr., $900. ‘47 FM |NASH—'46 (600) 4-dr., $480. ‘41 (600) | 840*, $1,855; %-ton pickup, $1,375; %- 
4-dr., $825; SM 2-dr., $740. ‘41 2-dr., 4-dr., $140, ton pickup, $1,310, $1,320. $1,335. ‘50 
$360. OLDSMOBILE—-'47 (78) 4-dr., $500 ‘41 Bel-Air, $1,595, $1,625, $1,665*, $1,670°*; 
CHRYSLER—'49 Windsor 4-dr., $1,310. (78) sedanet, $325 SL Deluxe sedan, $1,400*, $1,450*, §1,- 
DeSOTO—’'51 Custom club coupe, $2,050 PACKARD—'50 4-dr., $1,300* 4175*, $1,520*, $1,525*; FL Deluxe sedan, 
DODGE—'51 1-ton truck, $975, '50 Coronet | PLYMOUTH—’'51 Belvedere $1,970. ‘49 SD $1,110, $1,245, $1,275, $1,315, $1,335, 
4-dr.. $1,400. ‘48 Custom club coupe, club coupe, $1,220; 4-dr., $1,200, $1,150. | $1,365 '49 SL Deluxe sedan, $1,055, 
$850. '46 Custom 2-dr., $595. ‘47 SD conv., $770. ‘46 Deluxe 4-dr., $1,100, $1,125, $1,170, $1,205, $1,245. 
FORD 51 Custom (8) Victoria, $2,080; 2-| $730 $1,250. °48. FL aerosedan, $865. $975. 
dr., $1,750*, $1,750, $1,780, $1,700; ‘%- | PONTIAC—’'50 (8) club coupe, $1,500. ‘49 $980, $985, $980, $990, $995, $1,000. '47 
ton pickup, $1,350; Deluxe conv., $1,750 Streamliner (8) sedanet, $1,270 47} FM sedan, $665, $670, S795, S800, $805, 
‘50 Custom (8) 2-dr., $1,320, $1,500*;| Streamliner (8) 2-dr., $950; (6) sedanet,| $810, $815, $825 
Deluxe 2-dr., 2 at $1,300; coupe, $1,300; | $900. | 16 FM sedan, $610, $685, $735. 
Custom (6) 4-dr $1,390. ‘49 Deluxe | STUDEBAKER 50 Champion 4-dr., $1,- | CHRYSLER—'51 NY sedan, $3,025*. ‘50 
conv., $1,140; Custom 4-dr., $1,180, $1,- | 230; Champion 2-dr., $1,200*, ‘48 Cham- | Windsor sedan, $1 o*, $1,730*, $1,735*, 
075, $1,060, $1.000; club coupe, $1,000; pion conv., $795. ‘47 Commander 4-dr.,| $1,785". °49 T. & C. conv. $1,710"; 
2-dr., $1,020; '%-ton pickup, $660, $625:|) $830*; 2-ton dump, $500. Windsor sedan, $1,480*. ‘48 NY sedan, 
station wagon, $1,050, $1,035, $1,000; | MISCELLANEOUS— ‘47 International 2-ton $970*, '47 Royal club coupe, $700*. 
conv $1,070, ‘48 Super Deluxe 2-dr., cab and chassis, $355 DeSOTO —'51 Custom sedan, $2,100*, $2,- 
$925; 4-dr., $890 Deluxe 2-dr., $760. | 140*. ‘50 Custom sedan, $1,640*, ‘49 
‘47 Super Deluxe 2-dr., $740; station | ANYV , y | Custom sedan, $1,360*, $1,365*, °48 se- 
wagon, $700. '46 Super Deluxe club coupe DANV ILLE, VA. | dan, $890*, $900*, $905*. 
$600; Deluxe conv., $775. ‘39 2-dr., $150. | (Danville Auto Auction. Sale every Wed- | DODGE—’50 Coronet sedan, $1,590*: Mea- 
LINCOLN —'50 4-dr., $1,480. '49 Cosmopoli- | nesday. Prices are for sale of July 11.) dowbrook sedan, $1,460*, $1,500*. °49 
} tan, $1,270 | (Demand remains strong. Sold 46 units Meadowbrook sedan, $1,015. °47 sedan, 
| MERCURY—'51 sport sedan, $2,225*; club! out of 74 offerings.) $710. 
coupe, $1,900. ‘50 4-dr., $1,380, .500*. | BUICK—'48 RM 4-dr., $960; conv., $1,030. | FORD—’'51 Victoria, $2,025, $2,155*. °50 
‘47 club coupe, $880, $900. | °38 Special 4-dr., $100 Custom (8) sedan, $1,105, $1,110, $1,275, 
NASH—’'51 Rambler station wagon, $1,575. | CHEVROLET '51 ‘.-ton pickup, $1,265. $1,305*, $1,355*. '49 conv., $960, $1,010", 
| OLDSMOBILE—'49 (88) 4-dr., $1,370; (76) | ‘50 FL Special 4-dr., $1,025; SL Deluxe $1,100*. '48 (8) sedan, $865, $875. $960. 
4-dr., $1,220 4-dr., $1,270, $1,310; 2-dr., $1,425* 49 "46 (6) sedan, $555. '41 sedan, $285. 
PACKARD —'51 4-dr $1,900. ‘41 4-dr..| SL Deluxe 4-dr., $1,100. '47 FM conv., | HUDSON ‘51 Commodore (8) sedan. §$2,- 
$200. $650; 2-dr., $775. '39 MD 2-dr., $165. 030*, '49 Commodore (6) sedan, $900*. 
PLYMOUTH. '50 SD conv., $1,475. "48 SD | CHRYSLER—’'47 T. & C. station wagon, "48 sedan, $705, $8S5. 
4-dr., $800. °47 SD 4-dr., $750 $500. | LINCOLN—’49 sedan. $1,120*, $1,130*, $1,- 
PONTIAC — ‘50 conv., $1,780; Chieftain 4- | DODGE—'49 Meadowbrook 4-dr., $1,200. 320*. '47 sedan, $565*, $695". 
dr., $1,600; Streamliner 2-dr., $1,600. | FORD—'51 Custom (8) 4-dr., $1,91 2-dr., | MERCURY —'51 conv., $2,165*, $2,250*; se- 
'49 Chieftain sedan coupe, $1,325; Stand-| $1,710. '50 Custom (8) 2-dr., $1,360. ‘49 dan, $2,080*, $2,150*, $2,250*. '50 sedan, 
ard 4-dr., $1,150. ‘48 conv., $1,000 Custom (8) 4-dr., $1,030; 2-dr., $1,085 | $1,345, $1,600*, $1,695. '49 sedan, $990*, 
STUDEBAKER — ‘51 coupe, $1,570 50 | ‘48 SD (8) 4-dr., $700; SD (6) 2-dr., $1,130*, $1,135*, $1,265*. ‘47 sedan, $690. 
Land Cruiser, $1,375. "48 Champion 2-dr.,| $740. ‘47 SD (8) 4-dr., $650. ‘46 (S)|NASH—’51 Rambler sedan suburban, §$1,- 
$950. ‘42 club coupe, $210, ‘37 4-dr.,| conv., $700; 2-dr., $730; SD (6) 2-dr., 350*. ‘49 Ambassador sedan, $1,080*; 
$150 $540. °41 (8) SD 4-dr., $230, $285; club (600) sedan, $985*. '48 Ambassador se- 
WILLYS—'50 Jeepster, $990. coupe, $210. | dan, $760*, '47 (600) sedan, $515. 
| HUDSON "50 Pacemaker 4-dr., $700. OLDSMOBILE—’'51 Super (88) sedan, $2,- 
, Wwe ’ | KAISER—'51 Special 2-dr., $1,240, '49 De-| 280. 50 (88) sedan, $1,700*, $1,715*, $1,- 
EBENSBURG, PA. luxe 4-dr., 2 at $760. ‘48 Deluxe 4-dr.,| 745*, $1,795*. '49 (98) sedan, $1,360*, 
(Ebensburg Auto Auction Co. Sale every | $655 | $1,365*, $1,375", $1,430*, $1,600*%; (88) 
Thursday. Prices are for sale of July 12.) |MERCURY—‘49 2-dr., $1,210* } Sedan, $1,220*, $1,275*, $1,305*, $1,350*; 
(Demand good. Sold 66 units out of 108 | OLDSMOBILE—'42 (66) 2-dr., $210 (76) sedan, $1,175*, $1,200*, $1,205*, ‘48 
offerings.) | PLYMOUTH—'50 SD 4-dr., $1,290. ‘47 De- | (76) sedan, $900". 
BUICK—'51 Super Riviera 4-dr., $2,150*. | luxe 4-dr., $SS0. '46 SD 2-dr., $600. | PACKARD—'49 sedan, $S880*, ‘48 sedan, 
"49 RM 4-dr., $1,285*. ‘48 Super sedan- | PONTIAC -'50 Chieftain (8) Deluxe 4-dr., $845* 
et, $990. ‘47 Super sedanet, $SS0; RM $1,460*. '49 SL (8) Deluxe 4-dr., $1,360*. | PLYMOUTH—-'51 Savoy, $2,050; conv., $2,- 
i-dr., $830 | ‘46 Torpedo (6) 4-dr., $630; SL (8) 4-dr., 000; Suburban, $1,880; Concord sedan, 
CADILLAC 48 (61) sedanet, $1,600* $75. |} $1,525. ‘50 SD sedan, $1,325. ‘49 SD 
CHEVROLET ‘51 FL Deluxe 4-dr., $1,710. | STUDEBAKER-'50 Champion Custom club sedan, $1,065, $1,070, $1,095, $1,100. °47 
‘50 FL Deluxe 2-dr., $1,395; SL Deluxe! coupe, $1,090. ‘49 '-ton pickup, $575 | sedan, $500, $780, $785, $795, S$SO00. 
2-dr., $1,290. "49 SL Deluxe 4-dr., $1,150; | PONTIAC—’51 Catalina, $2,250*, $2,300*; 
2-dr., $1,125, $1,070. '48 FM 2-dr., $915; ‘NVE Chieftain (8) sedan, $1,895, $1,925*, $1.- 
4-dr., $945; FL aerosedan, $1,075, $950; | DEN\V ER | 935*, $2,005, $2,200*, $2,205", a 
SM club coupe, $810. ‘47 FM 2-dr., $810; | ‘(Denver Auto Auction, Inc. Sale every | ‘50 Chieftain (8) sedan, $1,360, $1,395*, 
club coupe, $840. '46 's-ton pickup, $400. | Tuesday at Littleton, Colo. Prices are for| $1,410*, $1,560*. '49 Chieftain (8) sedan, 
'42 SD 4-dr., $330. '40 coupe, $220. | sale of July 10.) $1.205, $1,210, $1,255*, $1,295*, $1,300*, 
| CHRYSLER—'48 Windsor 4-dr., $1,025. '46 | (Prices up slightly on all models, De- | $1,355*. ‘48 (6) sedan, $890, $910, $920, 
Windsor 4-dr., $580 mand very strong. Sold 252 units out of $935, $960, $975 ‘47 (6) sedan, $755. 
CROSLEY—'46 2-dr., $125 | 324 offerings.) | STUDEBAKER—'50 Commander sedan, $1,- 
DeSOTO--'50 Custom 4-dr., $1,495 12 | BUICK—'51 RM sedan, $2,410*; Super se- 425*. ‘49 Commander sedan, $1,070*. ‘48 
4-dr., $310. |} dan $2,330*; Special sedan, $1,945. ‘50 Champion sedan, $900*, $920*. 
DODGE—-'47 4-dr., $835 RM sedan, $1,600", $1,775*, $1,815*; | WILLYS—‘51 station wagon, $1,890; '-ton 
FORD —'50 Custom (8) 2-dr $1,250. °'49 Special sedan, $1,285, $1,310, §$1,355* pickup, $1,535; Jeep, $1,235. ‘50 Jeep, 
Custom (8) 2-dr., $1,020, $1,010; Custom | $1.435. ‘49 Super sedan, $1,220, $1,270", (Continued on Page 34, Col. 1) 
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FREE REPRINTS 


available to auto 

ble for framing, of their car’s 
ment in The Saturday Evening Post. 
For your reprint, address your request, on 
your letterhead, to: The Automotive Divi- 
sion, The Saturday Evening Post, Indepen- 
whia 5, Pennsylvania. 
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“The Right 
of Way” 


a aoe has the Right of Way. It is a car 
deserves first consideration by every 
spective purchaser. 7 ae 
The: 
ere are good reasons for this distinction. 


The 1 
Chevrolet reputation has traveled around the 


World. Everywhe 
apa ry re you go, you find it is your neigh- 


To win such universal ai Vi 
ppro'’ - the Chevrolet must 


Its i 
an —— valve-in-head motor will surmount any 
; ght weight assures low fuel and tire expense 


The sturdy chassis, w 

, well balanced in di 
of the best materials, will stand hard ane Sane 
little to maintain. dinates 


Some day you'll own a Chevrolet. 
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Marshall Plan in Action— 


Roy Fruehauf (right), president of Fruehauf Trailer, explains a cutaway model of one 
of the company’s trailers to French businessmen, who were brought to the U. S. under 
the sponsorship of the Economic Cooperation Administration. Looking on are (left to 
right) John H. Street, project director of the ECA, and Rene Gospiron and Charles 
Duclos, two of the 14 members of an ECA technical assistance mission representing the 
French motor transportation industry. The ECA-sponsored mission, through its study of 
American motor transport, hopes to improve service and reduce costs of trucking in 
France. 





ener, 
after being with the company for 
39 years and president for 10 years, 
due to ill health. 


Sawin, president of 


George M. 
B. F. Goodrich Co. of Canada, Kitch- 


Ont., has resigned his post 


a 


Hudson Names Jones 
Factory Manager 

Appointment of James F. Jones 
as factory manager of Hudson is 
announced by J. W. Eskridge. 
Jones succeeds Eskridge, who 
was recently made vice-president 
in charge of manufacturing. 

Jones went to Hudson in 1942 
from the Yellow Coach and Man- 
ufacturing Co. to fill the position 
of assistant master mechanic. He 
became master mechanic in 1946, 
which position he has held since 
that time. 

* ke * 


Ferguson Names Campbell 

Appointment of Byron F. Camp- 
bell as executive engineer for Har- 
ry Ferguson, Inc., Detroit farm 
equipment company, is announced 
by Herman G. Klemm, vice-presi- 


> 4 





Auto Personnel 


dent and chief engineer for the 
company. 
* 


Fenner Is NACA Director 


James B. Fenner, vice-president 
and comptroller of the Electric 
Auto-Lite Co., was elected a na- 
tional director of the National Assn. 
of Cost Accountants at the annual 
meeting of the NACA in Chicago. 


DeVilbiss Elects Robinson 
John M. Robinson, financial vice- 
president of the DeVilbiss Co., To- 
ledo, has been elected a member of 
the board of directors at a special 
meeting of that group. 
* +. * 


American-Bosch Names 


Rockwell a Director 


Election of Willard F. Rockwell, 
Peter M. Frazer and Charles Allen 
jr. as directors of American Bosch 
Corp. is announced by Joseph E. 
Ridder, chairman of the board. 

Rockwell is chairman of the 
board and director of Timken- 
Detroit Axle Co. Frazer is president 
and director of Connecticut Mutual 


New REO GOLD COMET 22 Series Tractor Unit, 


- How would you like to have up to $2160 more per truck, per year, added to 


YOUR PROFITS? “‘Fine,”’ you say, “but how?”” REO owners enjoy this margin of 


extra profit because REO GOLD COMET Trucks carry from 495 lbs. to 1455 Ibs. 


more payload per trip than 5 


petitive trucks and still keep within legal State 


weight-load limitations.* Investigate REO now. 





Qos 


, SHIP VIA,TRUCK. | 


widely used com- 


*1,2,000 lbs. total Tractor Semitrailer gross weight 


REO MOTORS, INC., LANSING 20, MICHIGAN 


TRUCKS AND BUSES 














Life Insurance Co. Allen is senior 
partner of Allen & Co., investment 
bankers, New York City. 


* * * 


DuPont Advances Smith 


A. J. Smith jr., manufacturing 
superintendent of the DuPont Co.’s 
Seaford, Del., nylon plant, has been 
appointed assistant director of sales 
for “Dacron” polyester fiber. He 
has been transferred to Wilming- 
ton to assume his new duties. 

* * a 


Fenner Appoints Allen 
Mack’s St. Louis Chief 


A. F. Fenner, sales vice-president 
of Mack Motor Truck Corp., has 
announced the appointment of R. 
W. Allen as district manager of the 
company’s St. Louis branch. 

+ * + 


Mason Transfers to East 


James A. Mason, chief project 
engineer, Warner Electric Brake & 
Clutch Co., Beloit, Wis., has trans- 
ferred to Machinery Electrification, 
Inc., 98 Union St., Worcester, Mass., 
New England outlet for the Warner 
line of industrial electric brakes 
and clutches, according to Norman 
K. Anderson, manager of Warner's 
‘ndustrial division, 

* + + 
Hasselbach to Direct 
Engineering at L-O-F 

William H. Hasselbach has been 
named director of engineering of 
Libbey-Owens-Ford Glass Co. to 
succeed the late 
John L. Drake, 
who died June 19. 

Hasselbach has 
served as chief 
engineer of the 
|company since 
| 1943 and has been 
|in the engineer- 
|ing division for 
nearly 22 years. 
He joined the Ed- 
|ward Ford Plate 
Glass Co. as a 


sss 





: 


W. H. Hasselbach 


structural engineer in 1929. 
* * * 


Universal C.1L.T. Credit 


Advances 4 Employes 


Universal C.I.T. Credit Corp. has 
announced the advancement of four 
area employes. 

Caleb R. Copeland was named 
district manager at Staunton, Va. 
William R. Rorie was named 
branch manager at Amarillo, Tex. 
Jesse Q. Thomas was named branch 
manager at Galveston, Tex. Harris 
N. Hawkins was named branch 
manager at Fargo, N. D. 

* * * 


Cappel, MacDonald Names 


Wayman to Detroit Area 


Elton F. MacDonald, president 
of Cappel, MacDonald and Co., 
Dayton, O., merchandise incen- 
tive firm, has appointed Ned L. 
Wayman jr. as sales representa- 
tive of the firm for the Detroit 


area. 
+ * + 


Supersite Corp. Names 4 


As Area Representatives 


Four new representatives have 
been appointed by Supersite Corp., 
384 Canal Pl. New York 51, to 
handle the company’s line of auto- 
motive mirrors and safety devices. 


The company named _ Charles 
|Schuler, Detroit; Southern Sales 
|Co., Jackson, Miss.; Glen Lees, 


| Minneapolis, and Richard W. Lewis, 
|Crystal Lake, II1. 


* * + 
| . 
| Bemis Bros. Announces 


|\2 Employe Promotions 

Bemis Bros. Bag Co. has an- 
nounced management and sales 
appointments in the firm through- 
the country. P. J. Hewitt has 
been promoted to assistant man- 
ager of the Peoria, Tll., multiwall 
plant. W. F. Mulvaney succeeds 


Hewitt as sales manager at 
Peoria. 

H. O. Parrent has been ap- 
pointed sales manager at Los 


Angeles. L. P. Sempek has suc- 
ceeded him as the firm’s repre- 
sentative in Phoenix, Ariz. 

S. T. Newton is the new sales 
manager at the Bemis Memphis 
plant. 


* * * 


O’Brien Promoted by GE 

William V. O’Brien, a commercial 
vice-president of General Electric 
Co., has been appointed manager of 
the firm’s apparatus marketing 
division. The appointment was an- 
nounced by Henry V. Erben, G-E 
executive vice-president. 
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Affecting Factories and Dealers. . . 





Auto Advertising 


By George Deery | 
Associate Editor j 

Business conditions generally 
tinue good throughout the coun- | 
ry. This fact was brought in in an} 
terview with a number of news-/| 
iper ad men in attendance at the} 
immer conference of the Newspa- | 
per Advertising Executives Assn. | 
in Denver. j 

J. H. Sawyer, vice-president of | 
Sawyer, Ferguson & Walker of | 
Chicago, warned that business | 
has reached a leveling-off period | 
and that “from now on more in- 
genuity will be needed in selling,” | 
he said. 

“Dealers are overstocked on some 
commodities, notably automobiles 
and electrical appliances. This re-| 
sulted from the fear buying that 
followed the outbreak of Korean 
hostilities. The leveling-off is by no 
means a bad sign. In fact, it’s a 
healthy omen. 

“Tt implies anti-inflationary in- 
fluences and a healthier economy. 
Also, it will be good for people in 
the selling business to exert a little | 
effort rather than wait until cus- 
tomers come to them.” 

Representatives from different 
parts of the country said: 

“There is some slackening in 
business but nothing to worry 
about,” said Louis M. Rich, assis- | 





J. W. MORTELL COMPANY || 


Factories 
KANKAKEE, ILL. 
DETROIT, MICH. 

LYNDHURST, N. J. 


Pioneers and Today's Largest 


Producers of 


AUTO 
SOUND 
DEADENERS 


Also Underbody Coatings and 
Rustproofing Products for 
the Automotive Industry. 


. * * * 


Have served car, truck and 
body plants for 25 years 
through our Research Lab- 
oratories, Consulting, Engi- 
neering and manufacturing 
Facilities—-Now expanded 
to give faster and better 
service. 





Me el ae 
Brings ‘Em Back with 


Omen baa 
Guaranty 
a re ve 


NEW HAVEN, 
CONN. 


WRITE OR WIRE 


LUCE 
: 8827 Strathmoor 
: Detroit 27, Mich. 








jin 
finder, Time and U. 


| black 
| Dairyman, 


Science 


year 


tant general ad manager, 
Moines Register-Tribune. 

Ww. 
York 


our area has stimulated sales.” 

Phil Buchheit, publisher, Spar- 
tanburg (S. C.) Herald-Journal, 
said business in his part of the 
country is fine, and for the first 
time in three years there will be 
a peach crop there. 


Ray Bradt of San Francisco, Pa- | 


cific Coast retail manager, bureau 


;of advertising: “The west is grow- 
jing phenomenally, and business is 


booming.” 


R. C. Harris, general ad 


Des 


R. Butler, ad manager, New | 
Herald-Tribune: “Business is | 
very good. Recent price-cutting in | 


| Dealers Furnish Cars for Lions Officials— 


City Motors (Chrysler-Plymouth), Pleasantville, N. J., Bud Hadden (Dodge-Plymouth), 
Everitt Motor 


man-| Plymouth), and Bateman Motor Co. (Chrysler-Plymouth), all of Atlantic City, provided |/needs under the government’s allo- 


Pleasantville, N. J., Eastern Motors (Dodge-Plymouth), 








a= ee 25 
White Completes 
Registration for 
Emergency Plan 


CLEVELAND.—White Motor Co. 
has completed a six-month “meet 
the customer” registration, initial 


|job in its emergency service corps 


program, reported J. M. Bauman, 
| Vice-president of the company. 

Bauman said White sales and 
service personnel have contacted 
owners of White trucks and have 
registered each unit, type of opera- 
tion, annual mileage and parts 
numbers of major units. 

The information is being used for 
parts distribution and quick han- 
dling of customers’ orders by the 
company. 

It also is used to establish manu- 
facturing schedules and materials 


Co. (DeSoto- 


ager, Buffalo Courier-Express, and | 34 Plymouth convertible club coupes for the officials of the Lions International at the | cation plan, as parts usages can be 


Barry J. Urdang, promotion man- 
ager, Philadelphia Bulletin, both 
regard business good in their sec- 
tions. 


J. Gordon Quick, ad _ director, 
London (Ont.) Free Press, said 
“our business is zooming along 
with no sign of abatement any- 
where.” 
* * * 
Sheehan to Chicago 
Jack V. Sheehan of the New 


York sales force of Life’s Inter- 
national edition will transfer to 
Chicago Aug. 1 as western man- 
ager for advertising space sales, 
according to John E. Woolley, 
advertising manager. Sheehan 
has been with Time, Inc., for the 
past five years and was formerly 
with Boeing Aircraft Corp. 
a * + 


Chrysler Campaign 

Because of the effectiveness of 
the newspaper ad campaigns dur- 
ing the first half of 1951, Chrysler 
is using more 
than 3,000 news- 
papers to carry 
its July sales 
message to the 
public, reports 
John H. Caron, 
director of adver- 
tising, Chrysler 
division. Repre- 
senting a com- 
bined circulation 

. of over 51,000,000, 
John H, Caron the newspaper list 
was drawn up to obtain maximum 
circulation penetration into the 
more than 3,000 counties in the U. 
S. that are served by Chrysler 
dealers. 

“The effectiveness of our hard- 
hitting advertising program has 
helped build public acceptance so 
thoroughly that Chrysler dealers at 
present have about 35,000 firm or- 
ders for our Fire Power V-8 mod- 
els,” Caron reported. 

“In fact Chrysler dealers in some 
cities are being forced to return 
deposits because they have been 
unable to supply demand.” 

Chrysler’s unique use, begun in 
May, of four-color full page illus- 
trations opposite facing pages of 
black 





continue in July in Life and Sat- 
urday Evening Post. 
Four-color one-page ads_ were| 


used in June in Look and Collier’s. 
In July Look will carry a full page 
four colors. Newsweek, 
in June to carry full 
and white ads. 
Country Gentleman, 
Successful 
Progressive Farmer and 
are being used 
page black and white ads in July. 
The advertising is prepared by Mc- 
Cann-Erickson. 
* 


used page 


Hoard’s 
Farming, 
Populer 


* * 


Second Change 


With the July issue, the under- | 


score bar of Redbook’s cover logo 
tags the publication as “The Maga- 


zine for Young Adults.” This is the | 


second logo change introduced this 
and completes the program 
to make it self-identifying, visually, 
as the magazine edited in the inter 


ests of young adults, according to] 


Editor Wade Nichols. 
* 


* * 
Reo Names Adler 
Reo has announced the ap- 
pointment of William Hart Ad- 
ler, Inc., Chicago, to handle the 


advertising for its truck division. 
The agency has been handling 
Reo’s lawn mower division ad 
campaigns. 





and white continued in Sat-| 
‘urday Evening Post in June, and} 


Path- | 
S. News were 


for full-| 


| convention in Atlantic City recently. 


| 
Barnhart Buys Morrison 

| William G. Barnhart has_pur- 
| chased W. R. Morrison, Inc. (Stude- 
| baker), Chagrin Falls, O., from 
Robert J. White who is retiring be- 


cause of ill 


troit Ave. 


health. Barnhart said 
the new name of the dealership will 
be Morrison-Barnhart Motors, Inc., 
and that it will move to 17710 De- 


projected accurately with the new 
information compiled, Bauman ex- 
plained, 

He said the company is introduc- 
ing advances in truck parts and 
service operation, including facili- ° 
ties for shipping out “emergency” 
orders on the same day as received. 


-WICO Autostop.. 


brings new 


driving comfort 


The pickup may be wonderful! 


SWORE or taco Cte 


! 


But does your car stand still 


when you want it to? 


| Stops tack-sliding 


No need to “slip” the 

clutch or “ride” the 
accelerator when stopped 
on an uphill grade to pre- 
vent rolling back. You brake 
the car to a stop, touch the Magic 
Switch on the gearshift lever, and the 
car stays where it is until you step on the gas. 
With 41 TOSTOPS on your customers’ cars 
you'll get no more complaints about stalling 
when starting on uphill grades. 








a 





Send for your free kit of qu 7voOsToP 
selling helps. Here’s what you get: 


Brilliant banner for showrooms and 


| service floor. 
| 


| to customers. 


» 3-color illustrated folders to mail or give 


! 

| 

| 

I 

i 

| 

ms ; : | 
Mailing ecards with a return card setting 
up a time to install an AUTOSTOP. | 
| » AUTOSTOP newspaper advertisements. | 
- Price-discount sheet. 

| 

| 


Installation instructions. 











WICO HAS MEANT DEPENDABLE AUTOMOTIVE 


Stops rolling forward 


At traffic lights or on 
hills or when park- 
ing, it’s a nuisance to 
shift your foot back 
and forth from the 
accelerator to the 
brake pedal and 
it’s still more of a nuisance to use the hand 
brake. The AU‘pos TOP keeps the brakes 


on and the accelerator releases them. 





The new \{ POS'POP. made by one of the oldest companies in the automotive acces- 
sory business, has only four major parts: an additional cylinder put into the brake 
line. a relay usually mounted on the fire wall, an “on” switch on the gear-shift lever, 
and an automatic “off” switch on the throttle rod. It’s simple; it’s foolproof; it works! 





WICO ELECTRIC COMPANY 
41 Phelon Ave., West Springfield, Mass. 
Please send me your kit, including free 


AL TOSTOP. 


advertising materials on the 


print) 


Name (please 


Firm 
Street ' 


City or Town State 


ACCESSORIES SINCE 








Commeretal Car 


tmericas Trucks, 





AUTOMOTIVE NEWS, JULY 23, 1951 


tod Le ee 


yN 


Buses, Commercial Vehicles and Equipment 





Truekin’ 


--+ by Jack Weed 








SEVERAL of the truck manufac- 
‘7 turers who are convinced that 
they are being discriminated against 
in the selection of the “last” period 
for basing production cutbacks, call 
the period being used the “Hada- 
col” treatment — said to make the 
weak strong and the strong weak. 

Charts that have been prepared 
by a couple of the makers, based 
on this year’s going rate, seem to 
indicate that they are not joking 
entirely. 

One chart at least shows that 
while only two makers get a sched- 
ule in excess of the going rate, all 
others lose in varying proportion. 

* * * 


T'S a good thing to know that 

our highways and their condi- 
tion are beginning to worry a lot 
of other people besides just the 
truck operators. Carl Richards, of 
the Automotive Manufacturers 
Assn., speaking before the Auto- 
motive Trade Assn. Managers last 
week, made the statement that if 
all the motor vehicles now running 
on our highways were put bumper 
to bumper on a line around the 
equator they would overlap. It 
would represent a continuous pa- 
rade over 25,000 miles long. 

And we are of the opinion that 
if they were to travel over some 
of the new roads that have been 
built in the last 10 years, those 
roads would be wholly worn out and 
full of chasms and holes before the 
last vehicle rolled over them. 

Rails have been hitting at the 
truck business with the phrase, 
“they tear up our roads.” Bob 
Black, president of White, fights 
back with: “. . . and look what 
those roads are doing to our 
trucks.” 

Truckers shouldn’t let themselves 
be put on the spot because of road 
failure. In this week’s mail, I have 
received two letters and some pic- 
tures that clearly illustrate that 


Trailer Outlook 
Called Better 
For 4th Quarter 


By Mel Adams 
Staff Correspondent 
( ‘HICAGO Members of the 
‘ Truck - Trailer Manufacturers 
at their third annual summer 
attended by 175, were 
given cause for cheer by EF. J 
(Luike) Lueas, chief of the NPA 
truck-trailer branch, motor vehicle 
division, who said that the outlook 
for fourth-quarter production of 
truck trailers in terms of materials 
available should bring a sharp up- 
turn over the current quarter 
Lucas expressed the hope that 
the fourth-quarter output will be 
at least near the record level of 
19,629 produced in the first quar- 


Assn 
meeting here 


ter this year following the ap- 
proximately 15,000 total turned 
out in both the second and third 


quarters. 

Another highlight of the meeting 
was provided by Barney Cushman, 
president of Cushman Motor De- 
livery Co., prominent Chicago oper- 
ator, when he turned engineer and 
gave his listeners some tips on 
improvements that can be made in 
design. 

* * 

(CUSHMAN stressed the desir- 

4 ability of building trailer bulk- 
heads in original manufacture, 
stating that they are needed in 
the noses of vehicles to protect the 
driver and tractor. 
“Let’s not kid 


(Continued on Page 28 


ourselves about 


Col, 2) 


most of our road failures are due 

to faulty construction of the roads 

themselves 

traffic they are to bear. 
* * 


Paved Properly 

( NE letter sent me by the Penn- 
sylvania Motor Truck Assn., is 

a clear-cut positive exhibit. Written 

by Hay Walker jr., Emsworth, Pa., 

the letter is as follows: 

“Reading the exaggerated reports 
of damage done to the highways 
of the state by trucks moves me to 
write you about the old Beaver 
Road 


| burgh. 


“This road was improved in 
1898 from Sewickley through the 
Borough of Edgeworth right past 
my house, the contractors were 
Booth & Flynn. It was first paved 
with large quarried stone on the 
Tellford Plan and then covered 
with asphalt. Since that time, 53 
years ago, the only repairs it has 
had is a sprinkling of oil with 
some crushed stone over it every 
two or three years. This road 
carried all the heavy traffic going 
East and West, including heavy 


‘Continued on Page 29, Col. 1) 


not being built for the) 


running West from Pitts-| 


States Fail to Enforce Safety Laws... 





% 


ews 


Laxity on Truck Lights 


SPOTLIGHT has been focused 
|“*% on the laxity with which most 
| states supervise lighting and signal- 
|ing equipment used on trucks, a 
| matter that should be given thought 
jand attention. 

The spotlight’s beam gets its 
power from the fact that one of 
every 11.5 trucks inspected in the 
May National Safety Check pro- 
gram was found to have unsafe 
rear lights. 

At present, 34 states and the Dis- 
| trict of Columbia have specification 
|standards which all rear lights 

must meet before they can even be 
offered for truck use. Yet, in few, 
if any states, do authorities make 
a check to see that the lamps 
|offered for replacement sale by re- 
tail stores meet such specifications. 

Thus, it is entirely possible—and 
often happens, according to some 
lamp makers —that while some 
states protect the trucking indus- 
try as far as original equipment is 
concerned, they make only a token 
offering of protection when it comes 
to the trucker’s replacement lamp 
supply. 


( DDLY enough, among the 14 
States which have no specifica- 
tions for a truck’s rear lights and 
| make no tests to insure that truck- 
ers get quality lamps are the largest 
trucking states in the nation. 
States that make no provision for 





The Score on Trucks 


Output 

U. 8S. truck production for 
1951, through July 14: 
1951 Pos. Make 1950 Pos 
1—265,613 Chev. 268,374— 1 
2—191,708 Ford 196,744— 2 
3— 93,533 Dodge 40,861— 5 
4— 92,825 Inter’l. 65,179— 3 
5— 73,7385 GMC 58,927— 4 
6— 44,677 Willys 21,364— 7 
J— 25,756 Stude. 28,484— 6 
8— 9,202 Mack 5,662— 9 
9— 9,186 White 7,279— 8 
10— 8,177 Reo 2,271—11 
1l— 4,580 Diam. T 3,154—10 
12— 2,543 Divco 2,224—12 
13— 1,290 Federal 874—13 
11— 402. Crosley 220—14 

8,499 Misc. 5,245 
Total All Makes 
831,776 706,262 
u. S. 


Jan. | to July 14, compared with 


Sales 
New - truck registrations, five 
months, plus 9 states for June: 


1951 Pos. Make 1750 Pos 
1—152,734 Chev. 154,477— 1 
2—107,978 Ford 122,289— 2 
3— 46,795 Dodge 32,137— 5 
4J— 143,954 GMC 35,484— 4 
5— 40,546 Inter’l. 39,102— 3 
6— 13,215 Stude. 19,583— 6 
7— 10,892 Willys 8,250— 7 
8— 5,799 White 4,182— 8 
9— 5,111 Mack 3,958— 9 
10— 2,222 Diam. T 2,269—I1¢ 
11— 1,853 Divco 1,513—11 
12— 1,734 Reo 1,300—12 
13— 554 Federal 503—13 
1i— 212) Crosley 203—14 

3,957 Mise. 3,646 

Total All Makes 
137,556 $28,896 


manufacturers turned out 831,776 commercial vehicles from 


706,262 in like 1950 period. 


New-truck sales for five months, plus nine states for June, totaled 
$37,556 units, compared with 128,896 in like period last year. 





protecting a truck operator from 
buying poorly made or spurious 
lamps are New York, Connecticut, 
New Jersey, Michigan, 
Kentucky, South Carolina, Georgia, 
Mississippi, Florida, Missouri, Ne- 
|vada, Wisconsin and Montana. 
Thirty-nine states and the Dis- 
| trict of Columbia have both head- 
| light and turn-signal specifica- 
tions for trucks. But some of the 
| states which do not provide any 
standard for turn-signals are 
| heavy trucking states, such as 
| Massachusetts, Mississippi, Indi- 
ana, Michigan, Missouri, Mon- 
tana, Nevada, South Carolina and 

Wisconsin. 

Rear lamps, marker lamps, stop 
jlamps and all other identification 
jlamps are merely a safety hazard 
junless they are in working order 
|}and can be seen far enough away 
{to adequately warn an oncoming 
|driver that a truck is stopped in 


the road or moving along the high- | 


way slowly. 


UE to the very design of truck 

and trailer rear ends, these ve- 
hicles present a serious traffic haz- 
ard to oncoming vehicles 
there is proper 
they must back up to loading docks, 
it is impossible for trucks or trail- 


ers to have bumpers or other pro-| 


tective construction beyond the rear 
of the body. 

Thus, an oncoming’ vehicle 
could run under the rear of a 
truck or trailer and cause a fatal 
accident unless the lamps on the 


vehicle were adequate to give 
proper warning. 

Even in states where there are| 
periodic inspections, the passing} 
standard is usually just that the| 


lamps be in working order and of | 


a make by an approved manufac- 
turer. 

However, no state makes certain 
that a maker of an approved lamp 
doesn’t cheat by offering one grade 
of lamp for state test and approval 





By Mel Adams 


Staff Correspondent 
( ‘HICAGO. Truck dealers the 
‘ country over can well take a 


lesson in used-truck merchandising 


from a large Chicago trucking op 
erator, no less. The Willet Co. here 
last year sold more than 300 used 





Trucker Sells Own Used Vehicles— 


Willett Co., Chicago, maintains its own lot to merchandise its own used trucks, trailers, buses and tractors. It claims that it! 


has been able to save money 


in this operation over what they could get in trade from new-vehicle dealers—oa threat and 
}an object lesson to franchised truck dealers. If a trucking company can so recondition its used trucks that it is able to sell them | 


with a 30-day warranty and still make money over what the dealer is willing to trade them in for, dealers would be wise to find 


| out how it does it, or perhaps it may be the nucleus of a threat to many new-truck sales franchises. 


Indiana,| 


unless | 
warning. Because | 


Vying with Truck Dealers 


Operator in Chicago Claims Big Savings from Lot 


Which Sold 300 Used Units Last Year 


and another grade to meet cheap 
lamp competition for replacement 
sales in accessory stores. 


* 


HE seriousness of this lack of 
“follow through” can be seen 
clearly in the results of the May 


safety check that was conducted by 
franchised vehicle dealers and tire 
dealers. 

Brakes were found to be _ the 
number one unsafe item on trucks, 
with such equipment found in need 
of repair on 18.7 percent of the 
trucks checked. Rear lamps were 
a close second with 16.2 percent 
Headlights were third at 14.9 per- 
cent. Windshield wipers recorded 
a 12.2 percent unsafe rating. 

More than one of every four 
trucks (27.2 percent) was found 
to have one or more unsafe fea- 
tures, despite the campaigns that 
have been pushed against trucks 
in the past several years. 

In those states where there are 
periodic checks, manufacturers of 
quality lamps would welcome hav- 
ing the inspection stations put all 

lamps to a rigid test, especially as 
to length of visibility and weather 


seal. 

:* IS reported by several manu- 
facturers that some states, with 

high specification standards, allow 

their competitors to sell lamps that 

do not come anywhere near meet- 

ing such standards. 

Lamps reportedly are sold in 
some States which are not only 
made of very thin metal, but 
have plastic lenses with a low 
visibility range. It is further 
charged that such inferior lamps 
have no gasket or other provision 
to keep out moisture, no grom- 
| mets in the base to protect wiring 
from becoming shorted, and that 
they are equipped with bulbs 
made cheaply in some foreign 

(See LIGHT LAXITY, Col. 4) 


* 


Page 30 






trucks and coaches and gave a 30- 
day warranty on every truck and 
coach sold. Warranty expense aver 
aged but $1.57 per truck for ser‘ 
icing during the period of t¢1 
warranty 

At the same time Chicago truck 
dealers can be a little red in the 
face for allowing a condition to 
grow in their back yards, so to 
speak, where an operator finds it 
more profitable to sell his own 
used stuff in «a = well-regulated 
sales lot than to trade it to the 


dealers from whom he buys his 
new vehicles. 
Of course, many truck dealer 


would be happy if their custome: 
sold all of their used vehicles them 


selves, just as long as they coul 
make a satisfactory profit out 0! 
the new vehicle sale. 

UT if used truck selling, as th 


Willett organization handles it 
becomes prevalent all over the na 
tion, there is a grave question that 
truck dealers would be able t 
maintain a _ profitable margin ir 
their sale of new vehicles. Dealer 
jin new vehicles would quickly b: 
put on a low bid basis by certai 
|of the competition. 

Another point that franchised 
dealers might think over seriousl) 
is that truck manufacturers 
would have good reason to fee 
that a company which did such ¢ 
good job of selling the used stufi 


Col, 3) 


(Continued on Page 30 
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EutecRed 148FC, a bronze 
ng rod featuring an 
nitial “tinning’ action, 
eleased by Eutectic 
oys Corp., 172nd St., 


has 


oO be 
velding 
onventional 


preparations required 


rods, new 


ed without extensive chamfering. 


b nge 





TRUCK FIRE ALARM—Installed in the 
truck trailer, Blaze-Master warns of fire 
in the trailer by ringing a bell in the 


driver's compartment, according to Blaze- 
New York. 
Another use suggested by the firm is as a 


Master, Inc., 60 E. 42nd St., 


signal for fires in barns. 


Brake Lining Application 
Described by Grizzly 

The manufacturer of Grizzly 
brake linings announces Catalog 
‘5l—a 64 page book devoted to 
specifications and prices of 
Grizzly brake linings for all ap- 
plications. The book contains 
complete, up-to-date application 
data on passenger cars, buses, 
trucks and tractors, Also, com- 
plete size specification data on all 
FMS set numbers, as well as the 
quantity and size of rivets or 
bolts needed for each, Grizzly 
states. 


A feature is the “Time-Saver” 
section—a single reference show- 
ing how, and at what price, each 
FMS set number may be serviced 
with drilled or undrilled Syncro- 
Set (regular duty) or Silvertip 
(heavy duty) segments for rivet- 
ing, or Saftibond (bonding-agent- 
applied) segments for bonding. 
Available from Grizzly distribu- 
tors or Grizzly Mfg., Paulding, 0. 


We Accept Your Drum Dare 


Sop ce Pree 





mnt 9 ena 
ssh refund plus trameportatian charges tuth wave 


mien. Dron Leatlow’: ahiliey damppnn 


DIXIE DRUM DARE—Dixie Machine Tool, 
Cincinnati, claims it has added to the 
simplicity of purchasing brake drum 
lathes. The above ‘‘dare'’ bypasses the 
need for customer or jobber 
becoming involved in technical 
tions, according to the firm, 
full cash refunds and two-way transporta 
tion charges if the lathe fails to exceed 


specifica 


the performance of any other lathe 
Electric Brake for Trailers 
Announced by Warner Co. 


An electric brake, designed spe- | 
cifically for use on low bed trailers, | 


has been developed by the Warner 
Electric Brake and Clutch Co., 
Beloit, Wis., it has been announced 
by George G. McManis, manager of 
the automotive division. 

He said that the brake eliminates 
all under-trailer installations, ex- 
cept for two wires bracketed along 
the trailer frame. In 
said, the product does not require 
Special 
with 7.50, 8.50 or 10.00 by 15-inch 
tires. 


Goodrich Book Lists Tips 
On Truck Tire Wear 


Containing easy-to-understand 
information on the subject of tire 
conservation, an eight-page book- 
let, “9 Ways to Get More Miles 
ut of Truck Tires,” has been 
published by B. F. Goodrich, 


weld- 
extra-thin 
been 
Welding Al- 

Flushing, 
N. Y. Claimed by the manufacturer 
capable of eliminating pre- 
by 
EutecRod 
148FC reportedly flows where direc- 


salesmen | 


and offers | 


addition, he} 


tire sizes, but can be used | 
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Truck New Products 


Akron. Copies are available upon 
request, 
The nine methods to have tires 


provide their maximum service 
are: Proper selection of tire for 
the job; correct inflation; correct 
loading and load distribution; 
correction of mechanical defects; 
proper care of tubes; regular ro- 
tation of tires; proper matching 
and spacing of duals; savings 
through recapping and repairing, 
and proper driving habits, the 
firm points out. 

Text of each of the subjects is 
short and illustrated. A truck tire 
load and inflation table and a 
dual spacing table are among the 
features. 


Rivet Review 

Cherry Rivet Co., 231 Winston 
St.. Los Angeles 13, C51 condensed 
catalog of standard Cherry rivets 
and tools liSts in detail many appli- 
cations of Cherry rivets. It also 
contains description and specifica- 
tions on standard Cherry blind 
rivets and Cherry rivet guns. 








FLASH-A-CALL 
SAH HOH) 


eee Te ead!) 


100% to 200% Absorption 


We will personally discuss 
with you the problems of 
your shop, the corrective 
measures that must be 
taken. Train your entire 
shop personnel, guarantee 
to increase your customer 
paid labor sales or youowe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 
this purpose alone, having 
the highest known standard 
of quality, in two complete 
packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


at ee 
SERVICE CONTROL SYSTEM 


536 South Clark Street 
AN-13 CHICAGO 5, ILLINOIS 





REMOVING SLEEVE INSTALLING SLEEVE 


REMOVES AND INSTALLS CYLINDER SLEEVES IN TRUCKS—Owatonna Too! Co., Owatonna, 
Minn., announces a special sieeve pulling and installing set as part of its Power-Twin 
hydraulic pulling system. The set will pull and install cylinder liners on more than 200 
different makes and models of trucks tractors and power units. Jobs which once took hours 
now are completed in minutes, according to Owatonna. Is adjustable to center perfectly over 
bore and to provide clearance over cylinder head studs and removes and installs sleeves from 
3 inches to 6 inches without damage or distortion, it adds. Present OTC sleeve pullers may 
be adapted to the Power-Twin hydraulic unit by adding only a few parts, the maker points out. | 


Durham Opens Service service department, which is de- | 

i ; ; scribed as one of the largest and 

Durham Motor Co., Bainbridge best-equipped in southwest Georgia. | 

(Ga.) Oldsmobile, Willys and Dia- Jacek Archer is parts manager and 
mond T dealer, has opened a new | Bill Herring is service manager. 








Sell More Trucks .. Make Bigger Profits... by Featuring 








SPECIALIZED 


Montpelier Fire VEHICLES 


YOU HANDLE THE COMPLETE DEAL—WITH ABUNDANT HELP 


“Ask Your Truck Dealer” 





Many Large BAKERY Fleets are 
Engineered by MONTPELIER 





You Make More Sales, Bigger 


Profits — when 


What They Need and Want.... 
Delivery Vehicles Engineered and 
Built to Their Specific Needs. 


Says MONTPELIER Advertising in Leading 
BAKERY, DAIRY and LAUNDRY Publica- 
tions and in Direct Mail Programs. 


“AND WE DO MEAN YOU” 


YOU, the Truck Dealer, handle the complete deal—with 
the full cooperation of MONTPELIER Sales, Engineering and 
Manufacturing Specialists—whether it be for one vehicle 
or a large fleet. 





JERSEY 
DAIRY 





oO. 


you Give Them 


WANT TO SELL DAIRY FLEETS? 
MONTPELIER Will Help You. 





Here's How MONTPELIER Helps You— 


1. You tell us the nature of your customer's business, 
the weight and size of commodity to be delivered, what 
specific features he needs and wants. 


2. Tell us the Make and Model of Chassis to be used. 
3. MONTPELIER will submit 


YOU—our recommendations 
five years of experience in building delivery vehicles 
specially designed for maximum delivery efficiency, 


minimum cost. 


4. Simple, isn't it? It will help you make More Plus-Profit 
Sales. MONTPELIER is especially interested in helping you 
get MORE FLEET BUSINESS—both Local and National. 


WRITE, PHONE OR WIRE FOR COMPLETE DETAILS 


DRG ae 10, 


eee 


LINEN SUPPLY 


pests and quotations to 
ased upon almost twenty- 





"URBAN" is 


Laundries and 


The MONTPELIER 
a ‘Natural for 
Bakeries. 


THE MONTPELIER MANUFACTURING CO., MONTPELIER, OHIO 


SPECIALIZED MOTOR VEHICLES 














28 
Jungle Jeeps 
Willys Official Cites 
African Gains 
TOLEDO. oxtensive develop- 


ment of the natural resources of 
the Belgian Congo and a rising 
standard of living in the Union of 
South Africa were cited by Paul J. 
Havas, manager of the foreign dis- 
tributor division of Willys-Over- 
land Export Corp., as factors prom- 
ising increased world trade with 
these areas. 

Havas has returned from an in- 
spection of Willys-Overland distri- 
bution facilities and a survey of 
market conditions in these two 
countries where Willys vehicles, 
particularly those with four-wheel 
drive traction, are playing impor- 
tant roles. 

Transportation is a major prob- 
lem in the Belgian Congo, accord- 
ing to Havas. 

AUTOMOTIVE NEWS is ‘‘must"’ 
every week for the men who make and sell 
the world’s cars and trucks 


reading 
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Parley Resumed on Materials .. . 





Trailer Outlook Better 


For Fourth Quarter 


(Continued f 
weight saving,” he said. “The 
trailer is sold by the manufacturer 
on the basis of saving so many 


pounds, but after the operator pur- 
chases it he frequently must install 
a protective bulkhead which, of 
course, adds to the weight of the 
trailer.” 

The speaker .criticized what he 
termed “inadequate” electrical wir- 
ing of trailers, declaring that they 
“won’t carry all the lights.” 

In the matter of achieving 
lighter weight, Cushman recom- 
mended the use of nonskid, metal, 
nailable trailer floors, properly 
reinforced “as the possible an- 





IN SPECIALIZED 
TRUCK EQUIPMENT 


Look on your Truckstell distributor as headquarters 
for dual-axle drive conversions and all items of 
special truck equipment. He can handle all your re- 
quirements for special equipment, installation, and 
service. The Truckstell Company, Cleveland, Ohio. 


see your 


TRUCKSTELL 











direct to car dealers... 
savings to you. They are all 
guaranteed. 


first quality 






SPECIFY CENTER HOLE 





Order Today! Shipped Open Account to 
Rated Dealers F.O.B. Hackensack, N. J. 


CAR DEALERS! . . . Buy Direct! 


Genuine Lambs Wool 
POLISHING BONNETS 


This is the first time these bonnets have ever been offered 
at prices that reflect tremendous 


Look At These Savings! 


a" *"" $18.00 git, $12.50.2" 
9" tsi’ $21.00 Aik, $12 BA oe 


OR DRAWSTRING TYPE 





|! 


Satisfaction 










Write for quotations on spe- 
cial sizes—any quantity. 


AUTOMOTIVE MANUFACTURERS OUTLET CO. 


292 Main Street, Hackensack, N. J. 








AUTOMOTIVE NEWS 


BINDER for 
Automotive News 


NSWERING many requests from our 
‘% readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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swer to present floors which wear 
out quickly and are difficult to 
repair.” 
Clearance 
stronger, he 
parts. He pointed 


lamps could be made 
asserted, with fewer 
out that some 


lamps have as many as eight parts | 


which must be removed to change 
a bulb. 


Other improvements proposed by | 


Cushman include: 

Doors with better and more 
cure hold-back hooks, so that they 
will stay tied back and will pro- 
vide added safety, since safety 
doors across the rear give double 
protection, supplement locks and 
minimize the loss of freight. 

Automatic slack adjusters which 
he termed a good investment from 
his company’s experience because 
they eliminate tampering by drivers 
who know little about such a 
mechanism and give longer break 


lining wear and fewer’ broken 
drums. 
Better systems for lubricating 


wheel bearings by the seal and oil 

method instead of unsealed grease. 
* * * 

— had words of censure 

4 for his industry’s “rate chisel- 
ers,” declaring that they form a 
problem and are not the “real 
common carriers,” adding that “we 
are forced by accepting the small 
and less attractive shipments to 
subsidize the chiselers.” 

He also rapped the shortcomings 
of motor carrier management, ex- 
plaining that “we usually wait for 
|something to happen and then try 
to do something about it, whereas 
we should look ahead and take 
action in advance of actual events.” 
L. C. Allman, president of TTMA, 
at the conclusion of Cushman’s 
j}address, said that truck manufac- 
turers should pay more attention to 
|the problem of providing lighter 
vehicles. 
| Allman said that trailer makers 
| “have pursued every avenue of 
| weight saving,” and noted that 
| “manufacturers of power units 
| could well afford to lighten their 
vehicles in the interests of big- 
| ger payload capacity of trailers.” 





He accused the truck industry of 
its public rela-| 


|““pussyfooting” in 
| tions activities, and urged that “we 
|stand up for our rights and insist 
that certain things aren’t correct, 
such as the capital being made of 
i'the Maryland road tests to the 
leffect that they prove the 18,000- 
| pound axle load is the greatest that 
|should be imposed on most high- 
| ways.” 

Harold F. Hammond, manager of 
the U.S. Chamber of Commerce 
transportation and communication 
|department, called for a study of 
highway needs and financing to be 
|/undertaken at a cost of $1,000,000, 
or even more, if necessary. 

* * * 

QUCH a study, he continued, might 
\” take several years, “but would 
be worthwhile because financing is 
the biggest single problem in the 
development of the highway sys- 
}tem.” He suggested that industry 
leaders in the highway field form 
|}an advisory committee to inaugur- 
jate the project. 

Loren M. Jenks, civilian assistant, 
|represented Gen. David J. Craw- 
| ford, commanding officer, ordnance- 
|tank division, Automotive Center, 
Detroit, on the program. He out- 
|lined the organization table plan 
for military vehicle requirements, 
| which, he said, are based upon the 
|numbers of armies to be supplied. | 
| This in turn must depend upon the | 
} decisions arrived at by Congress. | 
| An unscheduled speaker, Fred | 
| Lautzenhiser, consultant for Inter- 
}national Harvester, was added to| 
the program for purposes of out-| 
lining the work of the National| 
|Safety Council’s winter hazards 
}committee, of which he is a mem- 
|ber. He said that the current pro- 
| gram aims at controlability and| 
| stability of articulated vehicles. | 

| 
Jones Motor Opens 
Fred Jones Motor Co. (DeSoto-| 
|Plymouth) has been opened at} 
Humboldt, Kans, At the opening 
prizes were given away, including 
two $5 cash prizes for the oldest 
DeSoto and Plymouth cars driven 
in for display. 


se- 





For Carrying Home the Bacon— 


A two-tone ¥-ton panel equipped for retail grocery delivery was displayed by 
Dodge at the 52nd annual convention of the National Assn. of Retail Grocers in 
Chicago. L. F. VanNortwick (right), director of truck sales, views the Dodge display 


with Harry Washington (center), Chicago regional 


(left), Chicago regional truck manager. 


‘Truck Lobby’ Quiz 
‘Fizzles in Mo. as 


Governor Balks 


JEFFERSON CITY, Mo. — Much 
of the pressure behind the drive to 
investigate a so-called mysterious 
truck lobby collapsed when Gov. 
Smith, who made the original 
charges and was responsible for 
appointment of the investigating 
committee, refused to name his in- 
formant or testify before the com- 
mittee. 

Gov. Smith claimed the man who 
had told him that the truck lobby 
had a $200,000 slush fund in opera- 
tion was an operator of a freight 
dock in St. Louis and was a dis- 
gruntled member of the board of 


Miami Valley K-F Dealers 


Incorporate Association 

The Miami Valley Kaiser- 
Frazer Dealers Association has 
been incorporated with head 
offices in Dayton, O. Incorpor- 
ators are John C. Eaton, F. L. 
Denise, Roy H. Thuma and M. O. 
Foster. 

Purpose is to stimulate the 
Sales of Kaiser-Frazer cars and 
promote good trade relations, the 
incorporators announced. 


manager, and Ralph Nutter jr. 


directors of the Missouri Bus and 


Truck Assn. 

Association officials told the com- 
mittee they would like for the gov- 
ernor to name the man. Smith said 
the man refused to permit use of 
his name, claiming it could ruin 
his trucking business. 

Rep. W. D. Cruce, House Repub- 
lican minority leader, who spon- 
sored the lobby-backed truck fee 
bill, demanded that Gov. Smith be 
called to testify under oath. Upon 
refusal to do so, Cruce said that 
the failure of the governor to back 
up his charges nullified the work 
of the committee. 


Ky. Bus Lincs 
Ask Fare Hikes 


FRANKFORT, Ky. Four Ken- 
tucky bus lines have asked fare 
increases, and Motor Transporta- 
tion Commissioner John M. Ken- 
nard expects a busy summer and 
fall hearing requests for and pro- 





|tests against the proposed hikes. 


Hikes for the Green Line of Cov- 
ington, Newport and surrounding 
cities, and Lexington Bus Co. have 
already been granted. Hearings will 
be held for Paducah Bus Co. and 
Louisville Transit Co. raises. All 
companies base their requests on 
increased costs. 


IS YOUR COMPANY UNFAIRLY DISCRIMINATED 
AGAINST BY THE EXCESS PROFITS TAX? 


Many small new companies face stagnation or 


extinction because EPT provides no adequate 


base period for companies formed since Janu- 


ary |, 1946. This inequity should be brought to 


the attention of congress and the public at once. 


If your company is in this 


category, write or wire 


YOUNG AMERICAN BUSINESS CONFERENCE 


3906 Lemmon Avenue 


Dallas, Texas 


THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION'S LEADING CARS 


GEORGE P. HOOPER 


AUTOMOTIVE RESTFOAM SALES 1914 FISHER BLOG 
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| Truckin’ . . By Jack Weed 





(Continued from Page 26) 


trucking of steel from Pittsburgh 

to Detroit, until the Ohio River 

Boulevard was built and this road 

still carries heavy trucking and 
buses and the road is still as good 
as when it was first built. 

“This piece of road has convinced 
me that if a road is_ properly 
drained and built properly and the 
surface cared for it will last forever. 

“IT am not a trucker but it makes 
me tired hearing the complaints 
about trucks from people going to 
night clubs, or other important 
business, being delayed by trucks.” 

* * * 


HE negative side is taken by 

Florence Kiely, that very cap- 
able and astute manager of the 
Michigan Trucking Assn. She sent 
me three pictures of Oakman Bou- 
levard, Detroit, which street is “re- 
stricted so far as the operation of 
trucks thereon is concerned.” She 
points out that the pavement is in 
very bad condition, and one picture 
shows it is broken to the extent 
that it shows a steel reinforcement 
used in the construction of the 
pavement. 

I drove over a road going up 
fishing just a few weeks ago, that 
has little traftic and practically 
no truck traftic. Yet this road, 
less than three years old, is full 
of chuckholes and “frost biows” 
caused by an absolute lack of 
proper drainage, A lack of proper 
roundation for a concerte road in 
this climate may have aiso prayeu 
its part. 

But the fact still remains that a 
large number of highway ofticials 
are more than willing to hide be-| 
hind the rail propaganda cloak to 
prevent the blame for the breaking 
up of the roads built under their | 
supervision from landing at their 
doorstep. This willingness to aid in 
passing the buck to the truck in-| 
dustry hasn't done the truck indus- 
try any good. 

{t’s a cinch, however, that it 
wouldn’t take much investigation 
on the part of truck dealers to find 
out why the roads in their locali- 
ties have gone bad and do a little 
“pounding back” of their own. 
While the rail propoganda has not 
hurt the truck business from the 
standpoint of sales the past few 
years, I don’t believe, it isn’t pro- 
viding better roads and more lib- 
eral interpretations of axle weight 
limits either. These could stifle 
truck sales in the future. 

* * * 
Host Kyes 
Oues: KYES, general manager 
of the GMC truck company, 
was “papa” to two mighty interest- 
ing events this last weekend. 

Friday he had us writing-machine 
pounders out to the _ proving 
grounds to show us that marvelous 
military 6 x 6 that I gave you a 
hint about in “Ramblings” a few 
weeks ago. 

The jobs they had at the proving 
grounds, however, were not equipped | 
with tachometers, as was the job 
I drove out in the hills around 
Pontiac, and thus the newsmen and | 
Ordnance officers who were there 
did not get the thrill of feeling 
what takes place in that double 
range Hydra-Matic transmission 
when they hold the engine steady 
at a set RPM and go over hills and 
through rough going. 

One really doesn’t get the full 
appreciation of the automatic 
gear changing until you watch 
both a tachometer and speedo- 
meter while driving. 

A number of the newsmen were | 
quite mystified in trying to under- 
stand how the truck company was 
able to get a job through so fast 
after they got the letter of intent. 
Most of them had a pretty good 
idea that the engineering that it 
took to develop this job couldn't 
possibly have been done in 30 days 

and, of course, they were right. 
If I ever saw a “sleeper” brought | 
to life at the right time, this was | 
it. Incidentally, even though there | 
has been many months of testing 
already put in on this job, and I,| 
for one, would say that it is ready | 
for the open market right now, can | 
you imagine the extra value that} 
the company will gain in having} 
thousands of GIs who have no re-| 
gard for costs or “babying a job’’| 
drive this one under the hardest | 
of conditions and in off-highway | 
service such as a supply truck gets | 
on a battlefield? 
It will be easy to put new “tin| 


ware” on the job and switch the 
“drive” front axle for a_ straight 
j}axle when the proper time comes. 


| Showtime 
be other deal was one of the 
best pieces of employe relations 
it has been my good fortune to at- 
tend. Roger and his gang took over 
the entire amusement park at Wall- 
ed Lake near Pontiac with the one 
exception of the roller coaster for 
Saturday and made everything 
available for workmen free on a 
big all-company picnic. Some one 
told me they furnished over two 
tons of ice cream alone for the 
grown and smaller kiddies. They 
didn’t buy the roller coaster be- 
cause of the possible injury risks 
involved. 

In addition to the lake, swim- 
ming, games, drill by the Jack- 
son Zouaves (a crack team) and 
other interdepartment affairs, 


they had what one of the mili- 
tary men said was the largest and 
most complete “all-service” ex- 


there isc HERMAN BODY 





Designed for Your Customers’ Specific 
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hibit that had been shown for 
several years. The exhibit was so 
outstanding that they left it in- 
tact for the public to see the 
following day. 
Among the 
dium tank which they operated in 


had “chocked down” so they could 
rev up the engines and show the 


the tail when it is really “burning,” 


|a water rescue, a tent full of navy 


Baker, the Candlestick Maker .. . 


AND THEY ARE DESIGNED FOR YOUR CHASSIS .. . 


Tried and proved by countless thousands of enthusiastic users over 
the years, HERMAN bodies have earned top national recognition and 


exhibits was a me- ( 
quip 
a sand pit, a jet plane which they §crats. 


Phoenix (Ariz.) International Fleet— 


These 20 International trucks, owned by Cottage Bakery, are used in door-to-door 
| delivery service. They are equipped with special bakery bodies. 


armed forces during the years 
cluding the famous duck. 
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Laugh 
YHRYSLER men 


are getting 
huge chuckle out of the current 
about alphabetical 


“What do you mean fluid coupler 


acceptance. HERMAN makes your selling job much easier. 





The HERMAN “FORWARD CONTROL” 


Trim, modern, with “room 


interior.” Herman builds many special 


interiors for these bodies 


mobiles, display rooms, hatchery bod- 


ies, lunchwagons, etc. 
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to spare 


— book- 


The HERMAN “WHOLESALE” 

for Refrigerated 
Store Delivery 

Complete with all equipment 


necessary to maintain a con- 

tinuous 40° product temper- For complete literature, 
ature for store delivery of specifications, and de- 
dairy products ... meats... tailed information write, 
etc. No engineering to do wire or phone collect— 
with customer. FRANKLIN 5300. 
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SAINT LOUIS 10, MISSOURI 








and air corps exhibits and, of | executives?” said the other. 
course, a few old and new vehicles “Shiftless guys,” said the first 
|that the company has built for the | speaker. 


ALL BODIES AVAILABLE IN VARIOUS SIZES WITH 
INTERIOR EQUIPMENT TO SUIT ANY BUSINESS 


HERMAN’S unique production methods provide custom designing 
on a production basis. Options that cover the complete field are 
available on all bodies for all types of customers—the Butcher, the 


HERMAN REFR 
DELI 


© “COLDAIRE” 


Maintains a product te 
package. No engineerit 


@ “NIGHTLOADER 


Maintains a continuous product temperature of 40 
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‘Materials Group 


_ a“ 
Elects Officers 

NEW YORK.—Members of the 
Friction Materials Standards Insti- 
tute, Inc., elected the following of- 
ficers at their annual meeting: 

President, Franklin A. Miller, 
Raybestos-Manhattan, Inc.; vice- 
president, Frederick C. Weyburne, 
Marshall-Eclipse division; treasur- 
er, Vincent A. Spina, Scandinavia 
Belting Co.; secretary, Harriet G. 
Duschek. 

Other members of the board of 
directors serving with the officers 
are: 

George E. Ritter, Molded Mate- 
rials division; Frank Barton, Ros- 
sendale-Ruboil Co.; Amor P, Smith, 
Russell Mfg. Co.; William A. Blume, 
Asbestos Mfg. Co., and Joseph G. 


a)|Brown, Grizzly Mfg. Co. 


bureau-| Branch Managers Named 
Said one government dollar- 
a-year man to another, “Washing- 
ton is getting filled to over-flowing | 
tremendous blast that comes out of | with fluid coupler executives these 
days.” 


| By Universal C.1.T. 

Universal C.I.T. Credit Corp., New 
York, announced the promotion of 
three employes to the position of 
branch manager: Neil A. Miller at 
Kennewick, Wash.; John C, Bouch- 
er at Pittsburgh, and Jack A. 
| Reeder at Columbia, S. C. 
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SHORTAGES ? 
REDUCED QUALITY? 
NOT HERE 


ae 













We're Looking for Business 









The HERMAN “WALK-IN” 


for Retail Delivery 


The easiest in and out body on the 
road, Interior walls are straight from 
front to back and top to bottom. 





IGERATED RETAIL MILK 
VERY BODIES 


Drive-On-The-Road Refrigeration 


SELF REFRIGERATED. 
mperature of 40°. Available as a 


1g to do with the customer. 


93 Plug-In Refrigeration for 
OVERNIGHT LOADING. 


> 24 


hours a day. Especially designed for dairies who want 


to LOAD TODAY FO 


package. No engineerit 





R TOMORROW. Available as a 


i to do with the customer 
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TEEN AGE DRIVING ROADEO 


EOKKATION D con GEORGIA STATE PATROL 
ORS ik SAFETY COUNCIL 2 


SASETY 


I-H Backs Teen-Age Roadeo— 


truck operation at 
today’s teen-agers as tomorrow's safe drivers by making an International truck avail- 
able for the Georgia teen-age driving roadeo. Lt.-Col. E. S. Burke, Georgia state patrol, 
accepts a LM-120 International truck with Metro body for use with the 1951 program. 


International Harvester's 


Presentation was made by J. L. Williams, 


AUTOMOTIVE NEWS, 





Atlania branch manager. The vehicle serves 


a dual purpose for the roadeo, which is part of Georgia's highway safety campaign. 


It transports stanchions, 


flags, and other contest gear to elimination site:, and is 


strategically parked in the communities it visits to advertise roadeo compeliiion. 


Individuals Head List 
On Used-Car Gouging 


DETROIT. A check with 
district OPS office last week re- 
vealed that individuals are 
principal violators of price ceilings 
on used cars in the Detroit area. 

Most of the complaints received 
on overcharges—mainly on late- 
model Cadillacs and Chevrolets— 
have been against individual 
sellers. 

In this respect, 
dustry organizations had 
previously that individual 
would be the 


dealers and in- 
warned 
sales 


used cars. 

It is difficult, industry spokesmen 
have pointed out, if not impossible 
to enforce used-car ceilings with re- 
spect to individuals since OPS can 
set the price but it cannot set the 
value of used cars. The value varies 
xreatly, depending on the care and 
use the car has had. 

OPA experience in the last war, 
dealers have stated, prove this 

point. In that period the reputable 
dealers who kept accurate records 
were easy to check while it was 
not possible to check individual 
sales. 

As a result, used-car sales slipped 
out of the dealers’ hands into the 
casual sale category. 

So far under present circum- 
stances no great difficulty has 
developed because new-car produc- 
tion is continuing and there is no 
used-car scarcity. 

As a result, the market with few 
exceptions has been well below 
ceilings. 

The real trouble would come, ac- 


Ie, 
YOU can SELL 
MORE NEW 
and USED 
TRUCK CHASSIS 








HUSKY, 


the | cording to industry authorities, 


the | 


weak point of any! 
effort to impose price ceilings on| 


then display them on your floor — use them 


distributor for the complete 
promotion program 


if a 
| used-car shortage should develop. 
Detroit OPS men said_ that 
dealer violations to date concern 
failure to provide purchasers with 
statements of sale and failure to 
file guidebooks used. 
| Nearly 75 percent of the used- 
|}ear dealers in the District have 
failed to file statements of the used- 
car guidebook used by them during 





| 
| 


| January. The guide establishes 
maximum prices the dealer can 
charge. 

“The situation indicates that 


OPS must take more affirmative 
action generally to assure that 
purchasers are given protection,” 
said Peter L. La Duke of the 
enforcement section. 

Dealers who have not filed state- 
ments are being contacted individ- 
ually by letter and personal inter- 
view, and the OPS warned that 
firmer sanctions are contemplated 
against future violators. 

La Duke said that more knowl- 
edge on the part of the purchasers, 
as to what they should require of 
the dealers, would help curb ceil- 
ing violations, 


Heil Picks 





Wis. Outlet 


MILWAUKEE.—Heil Co. has dis- 
continued direct sales and mount- 
ing and servicing of truck bodies 
and hoists in eastern Wisconsin. 
Brake & Equipment Co., Milwaukee, 
has been appointed official distribu- 
tor for the area with enlarged 
building space to handle the in- 
creased business. 


a 


MORRISON CARRY-ALL 


Atlanta demonstrates recognition of VY 





| 
might well be good people to own 

a new-truck franchise. 

| Now in its 83rd year, Willett’s 
| reputation seems to bring sufficient 
new customers to keep its 

| profitable operation. Sales are 
ducted by its wholly owned sub- 
sidiary, the Jefferson Corp., on a 
150-by-300-ft. lot near Willett head- 
quarters. The lot is located at Har- 
}rison and Jefferson Sts. 








+ 


JILLETT first came on the 
transportation scene of Chi- 
cago in 1868 with several horses and 
drays. By stages, the organization 
has grown until it operates 1,600 
trucks and 300 motor coaches, con- 
fining its activities to the greater 
Chicago area. 

In addition to the Jefferson 
Corp., there are the Willett Co. 
for contract cartage purposes; the 


Willett Truck Leasing Co., Chi- 
cago member of the National 
Truck Leasing System; the Wil- 


lett Motor Coach Co., and Willett 
Transports, Inc., which specializes 

in bulk deliveries of gasoline, oil 
and acid. 

In top command is Howard L. 
Willett sr., and second in authority 
is Howard L., Willett jr., who holds 
the titles of vice-president of Na- 
tional Truck Leasing System, ex- 
ecutive vice-president of Willett 
Co., 


lot a| 
con- | 


Te : ry 
Vying with Truck Dealers 
Operator in Chicago Claims Big Savings from Lot 


Which Sold 300 Used Units Last Year 


(Continued from Page 26) 


president of Willett Transpor- | 


tation, Jefferson Corp., and Willett | 


Truck Leasing Co., and vice-presi- 
dent of Willett Motor Coach Co. 
* # i 
| OWARD WILLETT jr. ex- 
plained the organization's en- 
try into the selling of used trucks, 
buses and equipment this way. 

For many years, he pointed out, 
the Willett policy was to get prac- 
tically the last mile out of its used 
vehicles and equipment, after which 
they were relegated to the junk 
heap. 

“Then we sat dow. and figured 
whether it might be more advis- 
able to sell our used trucks and 
buses while they were still in 
good condition, back them with a 
warranty, and see if we could 
conduct the entire operation at a 
profit,” Willett said. “Our hunch 
proved correct.” 

He released figures showing that 
last year more than 300 used trucks 

were sold for $100,000, an average 
of $335 per unit. 
* * 

N CONNECTION with the most 

recent and largest sale of more 
than 75 units, stress was placed in 
the promotion upon the fact that 


they had been earmarked for Wil- | 


lett service through next winter 


jand were being disposed of only 








8910 wilt 
CARAVAN TOP 


mootl 
CANVAS 








If you want to move half, three-quarter and one-ton truck chassis, here's 
promotion idea that's doing the job for dealers from coast to coast. 


Mount your chassis with the MORRISON Corry All 
THE ALL-PURPOSE, ALL-INDUSTRY, ALL-STEEL 


SERVICE BODIES! 


ei All Body Division 


MORRISON STBES PRODUCTS, 


631 AMHERST ST. 


as demonstrators — and ask your Carry-All 
Carry-All sales 

' 
Inc. 


BUFFALO 7, N. Y. 






a 


Strategically located from 
coast 10 coast, an Or ganiza- 
tion of 60 established truck 
equipment distributors is 
brepared to show you how to 
sell more Carry-All service 
and utility bodies profitably! 


Write us for the name of 


distributor in your territory, 
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because truck and bus suppliers | 
were able to deliver large fleets of | 
new vehicles. 

Rapid expansion in the fleet 
has necessitated intensive and 
frequent campaigns to move the 
used vehicles and equipment. 
These include direct mail, dis- 
play and classified advertising, 
and other means, 


Willett said that no rebates from 
suppliers are sought or obtained as 
a consequence of the non-trade-in 
nolicy. 

“We may, of course, require de-| 
livery on occasions earlier than our 
schedules called for,” he asserted. 
“Yet even in such instances we try | 
to notify our suppliers well in ad- 
vance and, wherever possible, we 
adhere to delivery schedules as first 
laid out 


“For instance, orders with months 


of delivery specified were placed 
last November fer our 1951) new 
vehicles.” 

. . 
Light Laxity 
(Continued from Page 26) 

country Since they carry ro 


Mazda or other marking. 

Not only truckers but the general 
public is being shortchanged in| 
those states where rigid specifica- | 
tions exist, but no provision made | 
to see that they are followed. Truck 
operators in such states have every | 
reason to believe they are ee 
quality merchandise. 

States alibi their laxitv in chetk-| 


ing retail stores by saving they| 
don’t have the manpower to do 
the job. 


* + + 


— when a state that doesn't} 
make such a check accepts fees | 
from lamp manufacturers to test} 
lamps sent in for inspection, then} 
that state is accepting monev under | 


false pretenses, It is doing its citi-| 
zens a disservice and the officials} 
responsible should be called “on! 


the carpet” to explain their derelic- 
tion. 

In anv event, franchised truck 
dealers and other vehicle dealers 
selling commercial transportation 
should make certain that the lamps 
thev sell their customers equal the 


qualitv of lamps that come as 
standard equipment. 
Replacement lamps need not 


necessarily be the same make as 
the original equipment. because 
six or seven firms make equip- 


ment that will meet any state's 
specifications. 
All lamps, markers and signals! 


put on trucks at the factory must 
meet such specifications. 

Until states which have specifica- 
tion standards make some provision 
to see that they are adhered to in 
the replacement market, the best 
the trucking industrv can look for- 
ward to is that the develonment of 
periodic inspection spreads fast and 
that franchised dealers will make 
certain that the lamps they sell are 
of quality make and standard. 


Florida Truckers 
Tote 100 Times 
1929 Tonnage 


TALLAHASSEE, Fla. Trucks 
hauled about 100 times more Flor- 
ida fruit and vegetables to market 
during the 1949-50 growing season 
than they did 20 years ago, the 
state marketing bureau reports. 

The bureau said truck shipments 


in 1949-50 totaled 79,372 carloads, 
compared to an estimate of 777 
carloads in the 1929-30 growing 


season. Exact records on shipments 


were not kept until 1938-39 when 
trucks hauled 39,£96 loads or half 
the 1949-50 figure. 

“Contrary to popular belief, “the 


bureau reports, the railroads have 
not lost actual freight tonnage to 
trucks in the last 12 years exce pt} 
in the 1949-50 season.’ 

The bureau said that 1950-51 sea- | 
son figures to date shows that all | 
rail, including freight and express, | 


|account for 50 percent of the total | 


volume shipped by all 


carriers to} 

other states. | 
The back pages of every issue of AUTO- | 

MOTIVE NEWS contain the WANT AD 

Section. Others are profiting from AUTOMO 

| TIVE NEWS WANT ADS! Are you | 


(Of Company 


| Chicago truck operator, 


|awarded by 


| Van 





Willett Rewards Winners 


y ‘Roadeo’ 
Willett Co., leading 
announced 
winners in three divisions of the 
company’s own roadeo contest, and 
cash awards totaling $150 were 
Howard L. Willett jr., 
executive vice-president. 

Winners were Pasquale Squeo, 
single axle, with a score of 247 out 
of a possible 290 points; George Mc- 
|Kinnon, straight truck, 242 points, 
and John Szczesny, tandem axle, 
221 points. 


CHICAGO. 


Crane Incorporated 
Crane Motor Sales, Inc., of 
Born Rd., Lansing, has been 
incorporated by David Crane, Pur- 
pose of incorporation is to deal in 


295739 


| new and used automob‘les. Author- 


ized is $50,000 com- 


mon. 


capitalization 


WE 
WHOLESALE 
USED CARS 


12240 JOS. CAMPAU 
DETROIT’S OLDEST 


CHEVROLET DEALERSHIP 
TW 1-0600 


Cal CONNELL 
UTR He 
12330 JOS. CAMPAU 
TW 3-5100 


DETROIT'S VOLUME 
CADILLAC DEALER 


DEALERS ONLY 







‘3 ® better buy 
p* Bemis Burlap 








It’s Bemis for © 
Tite-Fit Tubing, too \ 5 


This versatile 
packaging ma- 
terial saves labor, 
time and mate- 
rial. Ask about 
Bemis Tite-Fit 
Tubing. 


Bemis 
No “7 eater 
and Burlap Importer 


DETROIT + Brooklyn 
Chicago « Boston 
Indianapolis 
New Orleans 
New York « St. Louis 
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yea CAST ... 
ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily plated. 
Write for details. 












DRE! CISION CASTING co 
ye et Ee 





Phila. 45, Pa., Dept. A 
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(1 the Financial Front. . 


By George Deery 
Associate Editor 

4 MONG the listed stocks of the 
“4% car and truck makers, Four- 
V. neel-Drive was the only one to 
increase in value in the month 
ended June 30. It gained 12.5 per- 
cent to close at $8.375 a share, ac- 
cording to Clarence Horn, 
president of First of 
Corp. 

Crosley’s 20.7 percent decline 
was the sharpest for the group, 


while International Harvester 
showed the least recession—5.7 
percent. 


Other losses were Willys - Over- 
land, 19.2 percent; Reo, 14.5; Mack, 
14.2; Autocar, 12.5; Federal Motor 
Truck, 12; Hudson, 11.1; Packard, 
10.3, and White, 10. 

Diamond T was off 9.8 percent; 
Mack, 9.3; Kaiser-Frazer, 8.9; 
Chrysler, 8.5; Nash-Kelvinator, 8.5; 
Divco, 7.8, and General Motors, 6.5. 

* & + 


Progress 
A SHORT time after the war 
ended in 1945, duPont started 
an expansion program which had 
been halted previously because of 
restrictions during the hostilities. 
It points out that the construc- 
tion program included expansion 
and improvement of research labor- 
atories. The program, the firm 
adds, “was financed largely from 
retained earnings and reserves set 
aside against depreciation and ob- 
solescence and with additional 
funds of $100,000,000 obtained from 


the sale of preferred stock—$3.50 
series in 1947.” 
During the five-year period 


Trustees in N.Y. 
Buy $200 Million 
In Stocks 


Trust institutions in New York 
state have invested some $200,000,- 
000 in common stocks and other 
“untraditional” securities in the 
past year under terms of a new law, 
Earl S. MacNeill, vice-president of 
Irving Trust Co., estimated. Mac- 
Neill stated that trustees still have 
a reserve buying power of between 
$150,000,000 and $200,000,000 which 
may go into the stock market. Mac- 
Neill’s estimates were contained in 
an article in the June Exchange 
Mazagine, published by the New 
York stock Exchange. 

The new law, which went into 
effect July 1 last year, is a New 
York State version of the so-called 
“prudent man rule” which provides 
that a trustee may buy for a trust 
fund any security that a reasonably 
prudent man might buy for his own 
investment. 

Trustees in New York state may 
now invest up to 35 percent of their 
funds in common and preferred 
stocks and certain bonds. Previous- 
ly their investments had been lim- 
ited to a selected list of corporate, 
municipal and government bonds. 

* % * 


Firestone Reports 


$23,082,048 Net 


Firestone Tire & Rubber has re- 
ported earnings for the six months | 
ended Apr. 30 of $23,082,048, after 
all charges, or $11.69 a share. This 
compares with $13,320,055, or $6.68 
a share in the corresponding period 
a year ago. 


Earnings 
Hayes Industries—Excluding sub- 
sidiaries—Nine months to April 30: 
Net profit $337,335, equal to $1.01 a 


share, against $400,983, or $1.20 a 
share a year ago. 
oe + x 


Trico Products—For 1950: Net in- 
come $4,873,750, equal to $9.84 a 
share on each unrestricted share, 
compared with $3,407,783 or $7.13 an 
unrestricted share in 1949. 


Truck Men Elect Soden 
The Bay Area truck managers 
‘council has installed Virgie Soden, 
f Geary Motors, San Francisco, as 
rresident. Other officers: Jim Fraz- | 
er, Oakland, vice-president, and 
Nick Stan, Pittsburgh, secretary. 


| 





| “.W-D Is Only Stock 
/n Auto Jump to Gain 


vice- ing capital required therefore rep- 
Michigan resented 45 percent of total average 


Oo 
a 
a 


the total.” 
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nearly $550,000,000 were spent. The 
results as reflected last year were 
that “the products of these new 
plants and plant expansions rep- 
resented 35 percent of the com- 
pany’s 1950 sales. 

“The new investment and work- Mack Distributor Advisory Council— 


Through the medium of this council, Mack Trucks, Inc., reports it gets assistance 
in solving sales problems. Left to right are: Joseph Sullivan, Grand Rapids, Mich.; 
F. M. Neil, Woodland, Wash.; F. A. Maddox, Memphis; J. M. Redden, Springfield, 
Mass.; George Leitenberger, Johnstown, Pa.; W. G. Cook, Jackson, Miss., and Charles 


perating investment in 1950. Oper- 
ting employes at the new locations 
lone now make up 10 percent of 
Saitta, Paterson, N. J. 








- 31 
Post Office Panned 


On Truck Mail Routes 
MINNEAPOLIS—A trucking in- 
dustry leader has criticized the Post 
Office department for its method of 
awarding mail truck route con- 


tracts. W. W. Callan, Waco, Tex., 
|chairman of the ATA conference 
committee on mail contracts, said 


| that postal officials apparently lack 
| knowledge of truck transportation 

and fail to use trucks to best ad- 
| vantage. 

Callan reported that truckers feel 
the postal department was forced 
into using trucks by congressional 
demands for economy and effi- 
ciency. He charged there is resist- 
ance within the department to the 
| truck routes. 

Callan’s committee suggested that 
the .Post Office department call a 
halt to its present program of let- 
ting truck mail contracts. 
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Fruehauf Model Kit lets you “make up” your 





2. Solid Rear End 3. Solid Sides 4. Single Side Door 









Count all the advantages of 
buying a Fruehauf before you 
consider any other Truck Body: 
1. Over 500 options. 2. All steel, 
“Unit-Built’’ construction. 3. 
Straight frame or wheelhousing 
- ++ all popular lengths. 4. Fast 
assembling, mounting and 
painting service at 80 Branches 
coast-to-coast. 5. Custom-built 
quality at production-line 

prices. 



















9. Express Gate Rear 10, Tailgate (Outside Type) 


8. No Rear Door 






FREE CATALOG AND 


FRUEHAUF 


yuck Bodies 


FRUEHAUF TRAILE 


10969 HARPER AVE. * 





11. Tailgate (Flush Type) 








body — with all options—in miniature. 








12. Tailgate (Doors Above) 









MODEL KIT! 


See your local Truck Dealer or Fruehauf man, or write 


R COMPANY 


BODY DIVISION 


DETROIT 32, MICH. 
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— Coming Events——_ 





Dealer Conventions 

Sept. 13-16— Federation of Automobile 
Dealers’ Assns. of Canada, Banff, Alta. 

Sept. 16-18—28th Annual Convention, New 
York State Auto Dealers Assn., Saga 
more hotel, Bolton Landing, Lake 
George, New York. 

Sept. 16-18—Annual convention of Ken- 
tucky Automobile Dealers Assn., Ken 
tucky Lake, Gilbertsville, Ky. 

Sept. 24-25— New Mexico Automobile 
Dealers Assn. annual convention, Murray 
hotel, Silver City, N. M. 

Sept. 24-26—National Truck Body Manu 
facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City 
N. J. 

Sept. 27-28—Convention of Kansas Motor 
Car Dealers Assn., Town House, Kansas 
City, Kans. 

Sept. 27-28—33rd Annual Convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J. 

Sept. 30-Oct. 1!-2— Automobile Dealers 
Assn. of Alabama, Inc., annual conven- 
tion, Buena Vista hotel, Biloxi, Miss. 

Sept. 30-Oct. 2— South Carolina Auto 
Dealers Assn. convention, Myrtle Beach 
(Ocean Forest hotel). 

Oct. 1-2—32nd annual convention, Minne- 
sota Automobile Dealers Assn., Radisson 
hotel, Minneapolis. 

Oct. 4-6 — Pennsylvania Automotive Assn. 
annual convention, William Penn hotel, 
Pittsburgh. 

Oct. 5-7—Idaho Auto Dealers Assn. con- 
vention, Sun Valley. 

Oct. 7-9—The South Dakota Automobile 
Dealers Assn. 1951 annual convention, 
Mitchell, S. 0, 

Oct. 14-16— Tennessee Automotive Assn. 
convention, Buena Vista hotel, Biloxi, 
Miss. 

Oct. 21-23 — Florida Automobile Dealers 
Assn., 1951 Annual Convention, Tampa 
Terrace hotel, Tampa, Florida. 

Oct. 21-23—Georgia Automobile Dealers’ 
Assn., General Oglethorpe hotel, Savan- 
nah, Ga. 

Oct. 29-30—Annual Convention, Ohio Au- 
tomobile Dealers Assn., Dayton Biltmore 
hotel, Dayton, Ohio. 

Nov. 3-6—Texas Automotive Dealers Assn., 
Shamrock hotel, Houston. 

Nov. 4-5—Texas Used Car Dealers Assn. 
1951 convention, Waco, Texas. 

Nov. 7-9—American Society of Body En 
gineers, sixth annual technical conven 
tion, Rackham Memorial building, 
Detroit. 

Nov. 19-2iI—Automotive Trade Assn. of 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 14-15—Annual meeting of Oklahoma 
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Automobile Dealers Assn., Skirvin hotel, 
Oklahoma City. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 

Dec. 6—Utah Automobile Dealers Assn 

Dec. 7-8— Annual convention, Montana 
Automobile Dealers’ Assn., Placer hotel 
Helena, Montana. 

Jan. 27-30, 1952—NADA convention, Wal 
dorf-Astoria hotel. New York City. 

* * * 


Dealer Auto Shows 
March 29-Apr. 6, 1952—1952 Seattle Auto 
show ponsored by Seattle Automob le 
Dealers Assn., Field Artillery Armory 
Seattle. 


* > > 
Aftermarket Shows 


Feb. 28-March 2, 1952—1952 Pacific Auto 
motive show, Pan Pacifis auditorium, 
Los Angeles. 

* * * 


General 

Aug. 21-24—5th Annual Session, National 
Congress of Petroleum Retailers, Hotel 
Sherman, Chicago. 

Sept. 3-7—120th National Diamond Jubi- 
ee meeting, American Chemical So 
ciety, Hotel Staller, New York City. 

Sept. 12— American Petroleum Institute 
Lubrication committee business meet- 
ing), The Traymore, Atlantic City, N. J. 

Sept. 12-14— National Petroleum Assn., 
Fie Traymore, Atlantic City, N. J 

Sept. 24-26—National Truck Body Manu- 
facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City, 
New Jersey. 

Oct. 4—i2th Anniversary Dinner of Auto- 
mobile Old Timers, Hotel Book-Cadil- 
lac, Detroit. 

Oct. 8-12—39th National Safety Congress 
and Exposition of National Safety Coun- 
cil, Stevens Hotel, Chicago. 

Oct. 24-31—Annual meeting, National Lu- 
bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 

Nov. 5-8—Annual Meeting, American Pe- 
troleum Institute, Chicago. 

Dec. 5-7—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 
hotel, Chicago. 

. > 
Engineering 

Aug. 13-15—Society of Automotive Engi- 
neers, West Coast meeting, Olympic 
hotel, Seattle, Washington. 

Sept. 10-13—Society of Automotive Engi- 
neers, tractor and production forum, 
Schroeder hotel, Milwaukee. 

Oct. 29-3I—Society of Automotive Engi- 
neers, transportation meeting, Knicker- 
bocker hotel, Chicago, 
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and workmanship go into the making 





i 
Le Sabre Cuts an Impression— 

Just before a test running for auto writers and photographers at GM's proving 
grounds, company technicians make a final inspection of GM's new experimental car, 
Le Sabre. The car, with many extraordinary devices, was designed by the corporation's 
styling section as a “laboratory on wheels.” 


Press Sees GM’s Le Sabre 


Almost Run Itself 


(Continued from Page 2) 


sign 215-cubic-inch engine that 
develops 300 horsepower with su- 
percharger. The engine has a 
10-to-1 compression ratio, aircraft 
pressure type carburetors and 
cast aluminum block and heads. 


In test the Le Sabre has run at 
a speed of 138 miles per hour but 
still has not been tried out for 
maximum speed. The _ high-speed 
track at the proving ground was 
built for 100 miles per hour opera- 
tion and will not allow for extended 
speed tests. 

Engineers who have worked on 
the job say that some changes in 
the air cleaners would add at least 
40 miles per hour to the speed. 

The car is almost entirely elec- 
trically operated with 15 separate 
motors to do the work. The top is 
raised electrically and automati- 







You want extra 
profits . . . your 
customers want the 

best protection for 
their cars. When you 
sel] CELLO both you and 





the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


top-quality materials 


of Cello Guards. 


Join the thousands of success: 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 
Guards and License Plate frames write 
to the factory today for FREE catalog pages 


and price lists. 


GRILLE GUARDS 
your GUARD for life 


/Cello Products Co. 161 Prescott Street, East Boston 28, Mass 


cally, the jacks in front of the 
wheels can be made to lift either 
side of the car for tire changing, 
the headlights are behind a grille 
panel that moves back and swings 
around, bringing the headlights out 
to the front of the car when they 
are needed. 
Two carburetors are used, one 
for premium gasoline and the 
other for methanol. They are so 
designed that the methanol fluid 
can be cut into the supercharger 
located between the banks of the 
engine at any designated speed. 
Front springing is of the rubber 
torsion type, while the rear has a 
|tapered single leaf with DeDion 
| Suspension. The brakes are of the 
|twin shoe type with forced air 
j;cooled rear brakes and are on 
leither side of the differential in- 
|stead of on the wheels. 


| Streamlining of the body is such 
|that wind noises are eliminated. A 
conversation can be carried on in 
normal tones as the car zips along 
at 75 miles an hour. 

The premiere public showing of 
the Le Sabre in the U.S. will be 
at the Michigan state fair Aug. 31 
to Sept. 9. The car will be in the 
| General Motors exhibit throughout 
| the duration of the fair. From there 
|the Le Sabre is expected to go to 
| Toronto. 


°52 Gas Rationing 
Seen by U.S. Due 
To Lack of Steel 


WASHINGTON. Congress was 
warned last week that the nation 
| faces gasoline rationing in eight or 
/10 months unless the oil industry 
|receives larger allocation of steel 
for needed new construction. 


| Secretary of the Interior Oscar 
|L. Chapman issued the warning in 
|his capacity as head of the Petro- 
|leum Administration for Defense, at 
a hearing of the Senate Committee 
on Interior and Insular Affairs. 


“It is only a question of time 
before there will be a new wave 
of protests from automobile owners 
and homeowners heating with oil,” 
|he said. 


| 

Chapman told the Senate com- 
|mittee that in the 12-month period 
ending last Apr. 1, domestic con- 
sumption of petroleum products 
rose 11 percent while lack of pipe- 
line capacity “backed up” more 
than 300,000 barrels of crude oil a 
day in the West Texas basin alone. 





Chautauqua Area Dealers 
Elect Officers, See Films 

The Chautauqua County (N. Y.) 
Automobile Dealers Assn. elected 
officers at its July meeting and 
showed members two educational 
films on human relations in the 
automobile industry. 


Officers elected were: James 
Weiss, Dunkirk, president; Frank 
B. Smith, Jamestown, vice-presi- 
dent; A. C. Baldwin, Dunkirk, sec- 
retary-treasurer, and Carl Gustaf- 
son, Jamestown, program director. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








Throughout 38 years 
of outstanding produc- 
tion quality plus con- 
stant product research, 
the F. L. Jacobs Com- 
pany has helped the 
automobile industry 
give you better auto- 
mobiles. 


Push button top and win- 
dow controls e Automotive 
hardware and stampings ¢ 
Instrument panels e Hood 
ornaments e Visor brackets 
e Glass channels ¢ Mould- 
ings e Seat backs e Radia- 
tor grilles e Bumper guards 
e Escutcheons e Door han- 
dles e Ash receivers e Leaf 
spring covers e Zinc die 
castings e Cushion and 
back coil spring assemblies 
e Ventilating windows 








ry 





Of °51 General 


RALEIGH.—Several motor vehicle 
|iws, a stronger highway safety act, 
state grants for municipal streets, 
and an amendment extending the 
benefits of the workmen’s compen- 
sation act were included in the 1951 
session of the state general assem- 


bly, according to the North Caro-| 


lina Automobile Dealers Assn. 


A resume of the new laws and 
amendments to existing laws en- 
acted by the 1951 session affect- 
ing the business of the automo- 
bile dealer has been presented to 
all members of the organization 
in a publication titled, “Legisla- 
tive Summary—Laws Pertaining 
to Automobile Dealers.” 

Included in the list of general as- 
sembly actions was an amendment 
providing that the department of 
motor vehicles is empowered to 
rescind and cancel the dealer’s li- 
cense plates of any dealer who 
knowingly delivers a certificate of 
title to a vehicle purchased from 

him that does not show a proper 
or correct transfer of ownership. 

In the motor vehicle laws, provi- 
sions are made that hand signals, 
made from the left side of the car, 
be given continuously for the last 
100 feet traveled prior to stopping 

or turning; that the highway de- 
partment and public works commis- 
sion is authorized to establish speed 
zones and fix limits on highways 
outside a city or town but near 
public schools; and requires a driv- 
er of a truck, trailer or semi-trailer 
stopped on the highway to display 
two warning signals at least 200 
feet in front and rear of such ve- 
hicle, rather than the one at the 
front or rear as formerly required. 

House bill 203 recommends the 
necessity for using additional pa- 
trolmen in promoting safety and 
conducting periodic inspections of 
motor vehicles on the highways. 

The Powell bill was passed, which 
allows state grants for municipal 
streets. The state policy, recited by 
the bill, states (1) that all city 
streets forming a part of the pub- 
lic highways are a part of the state 
public road svstem and are to be 


tests Rondeo 


To Hear Dirksen 


CHICAGO.—-Sen. Everett M. Dirk- 
sen, Illinois Republican, will be the 
speaker at the “grand roadeo ban- 
quet,” to be sponsored by Ford Aug. 
4 in the Pere Marquette hotel, 
Peoria. 

Sen. Dirksen introduced in the 
Senate the amendment to the De- 
fense Production Act to restore 
auto dealer discounts. It failed to 
win approval in the last-minute 
rush to write the bill. 


Chester G. Moore, chairman of 


the Central Motor Freight Assn., 
which will stage the truck roadeo 
championships in Illinois, will offi- 
ciate as toastmaster at the banquet. 








See the 
Reference Book of 
The Auto Industry 





j IT CAME WITH YOUR 
APRIL 30 ISSUE! 
(There is still a limited supply of 1951 | 
Aimanacs available at $2.50 per copy.) | 
| 


_ 








N.C. Law Digest 


State Dealer Association Prepares Resume 


33 


Pittsburgh to cea 
Chrysler Show 


PITTSBURGH.—Chrysler Corp.'s 
“New Worlds in Engineering” show 
will next be presented in Pitts- 
burgh, Toronto 
and Dallas, in 
that order. The 
exhibit recorded 
its greatest single 
day’s attendance 
on July 14 when 
10,659 Bostonians 
turned out. 

The Pittsburgh 
opening on Aug. 
4 will be attended 
by two Chrysler 
vice-presidents, A. 
vanderZee of sales and James C. 
| Zeder of engineering and research. 


GMC Tips to Truckers 
PONTIAC.—A _ booklet, “GMC’s 
in the Emer- 





Assembly Action 


constructed and maintained by 
state funds, and (2) that the cost 
of constructing and maintaining 
all other city streets which shall 
remain under city jurisdiction, is to 
be equalized by the general assem- 
bly between cities and state. | 


Senate bill 34 amends the work-| 
men’s compensation act to increase | 
the maximum weekly compensation 
provided under the act from $24 to 
$30, and the maximum aggregate 
compensation from $6,000 to $8,000, 
effective on July 1. 








A. vanderZee 





Sohio Cuts Price 


Of Atlas Battery 


Ford Cites Dealer Ziesmer— 


e Ziesmer Motor Co. (Ford), Mankato, Minn., was recently presented the Ford Four- Ti 
CLEVELAN ; g |Tips to Truckers 
LEVELAND.—A 17 percent cut | | otter award. George Ziesmer (left), head of the firm, was formerly president tl ey is being distributed to truck 


jin Atlas battery prices at its sta- | NADA. The presentation was made by R. P. Wood, Twin Cities district sales manager | owners by GMC dealers to help 


jtions and a comparable price re- 
| duction to dealers was announced | 
|last Thursday by Standard Oil of | 
| Ohio. | distribution and a growing tendency 
| Samuel H. Elliott, Sohio sales|of battery marketers to meet the 
| vice-president, said the reduction|lower margins of mail order com- 
|was due to greater efficiency in| petition. He said the reduction at 


: |them prevent breakdowns and cost- 
: —_ ly delays in their operations, it was 
Sohio stations covers a reduction in| announced last week by J. E. John- 
list prices on new batteries and|son, general truck sales manager 


for Ford. 





doubles the tradein allowance for|for the GMC truck and coach divi- 
sion. 


old ones. 







There’s a WRECKER 
to FIT EVERY 
Type Service 


Pa ee ae CT 


of ie) 


Road Service Units 







5 Hew HOLMES Models 


Mode! 850—For heavy trucks, busses and 
commercial work—Boom capacity 15 tons, 
pulling capacity 35 tons. 






After more than 35 years of experience in 
designing and manufacturing of wrecker 
equipment, HOLMES now presents 5 new 
and improved models, all different in size 
All models retain 







Mode! 650—For most heavy work and all 
automobiles—Boom capacity 10 tons, pull- 
ing capacity 20 tons. 







and rated capacity. 
those time-tested and proven features 
which have established Holmes’ leader- 


There’s a 


Holmes unit to fit your service operation. 





RA 4.4 


Mode! 525—For average truck and all 
automobiles—Boom capacity 6 tons, pull- 
ing capacity 15 tons. 







ship in the wrecker field. 





Mode! 515—For fast road work, handles 
light trucks and all automobiles — Boom 
capacity 4 tons, pulling capacity 12 tons. 






See your jobber or write factory today. 







Model 490—For city pick-up and towing 
of all automobiles—Boom capacity 3 tons, 
pulling capacity 6 tons. 







ERNEST HOLMES COMPANY 


Chattanooga, Tennessee 






Te ass 17: 


DAY 72 
Ne 


PHONES 
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$1,250. '49 SL Deluxe 4-dr., $1,090, $1,-| $915*. 


| MERCURY—'50 club coupe, $1,350. "49 ) ‘ 
130, $1,145, $1,220. '48 SM 4-dr., $845, | OLDSMOBILE—'51 (98) Holiday, $2,560*. 


| 4-dr., $915, $1,100; conv., $1,220; 2-dr., 





e ° $1,035. '48 station wagon, $860. ‘47 4- $880, $915. ‘47 FM 4-dr., $705, $745, ‘50 (98) Deluxe 4-dr., $1,725*, $1,690*. 
sé or uc ion rices it Soom | $765, $775. '46 FM club coupe, $625, | +49 (76) 2-dr., $1,170; (88) 2-dr., $1,315*; 
| NASH—’'49 (600) 2-dr., $925. .| $675; FL aerosedan, $700, '41 SD 2-dr., (98) 2-dr.. $1,250*, $1,290*, $1,315", '41 
OLDSMOBILE—’'51 Super (88) 4-dr., $2,-| $440, $395. (6) 2-dr., $250. 5 ; 
520*, $2,585*; 2-dr,. $2,375. ‘50 (88) | CHRYSLER—'48 Windsor 4-dr., $880. | PACKARD—'49 4-d $910*. °48 ¥ 
(Continued from Page 21) | 4-dr., $1,720*; club coupe C. C., $1,655*. | DeSOTO—’'51 Custom club coupe, $1,965. “S00 —49 4-dF., : . conv., 
| °49 (76) 2-dr., $1,260"; (98) 4-dr., $1,185. | °50 Custom 4-dr., $1,575. '46 Custom 2- punnieii ‘62 Cambria ‘<¢ $1.530 
05, °48 ste $745*; ‘4-ton pickup, dr., $1,115, $1,150; SL Deluxe 4-dr., $1,- | ‘46 (76) 4-dr., $580. | dr., $690. | Peds ‘ ambridge 4-ar., +930; 
oe ene 4 Deluxe | PLYMOUTH—'51 Cranbrook 4-dr., $1,575, | DODGE—'51 Coronet 4-dr., $1,975". '47| Cranbrook club coupe, $1,665, $1,645; 


$595; station wagon, $560*, $595, ‘47 375*; Bel-Air, $1,620*, ‘49 FL 











station wagon 510*, $625*. ‘46 Jeep,| 2-dr., $1,000, $1,035, $1,075; SL Deluxe| $1,700; 2-dr., $1,700; Belvedere, $1,955. | Custom club coupe, $itv, ‘46 Custom] conv., $1,710. '49 SD 4-dr., $1,105, $980, 
$505. =. © , 4-dr., $1,100, $1,115. "48 SM 2-dr., $685, ‘50 Deluxe 4-dr., $1,025; SD club coupe, | 4-dr., $680; ‘%-ton pickup, $490. ‘41 | $1,010, $1,005. "47 SD 4-dr., $665, $595, 
$735; FL aerosedan, $955; FM 4-dr.,| $1,285. | Custom 2-dr., $220. $630. 
AMARILLO. TEX | $750. PONTIAC—'51 (8) Catalina, $2,400*; conv., FORD—'51 Victoria, 2 at $2,100*. '50 Cus- | PONTIAC—'49 (8) 2-dr., _$1,100°; 4-dr., 
9 —— CHRYSLER—’'51 Windsor club coupe, §2,- $2,440*, ‘50 Chieftain (8) 2-dr., $1,375; tom (8) 2-dr., $1,025, 2 at $1,165, $1,-| $1,240, $1,265*. ‘48 (8) club coupe, 
(Amarillo Auto Auction. Sale every Fri- 250; NY 4-dr., $2,755. "49 Windsor 4-dr.,| conv., $1,550*. ‘49 Chieftain (8) 4-dr.,| 195*; 4-dr., $1,285*, ‘49 Custom (8) 2- | $1,000, $880. "46 (6) 2-dr., $675, $700. 
day. Prices are for sale of July 6.) $1,310, $1,340. ‘48 NY 4-dr., $900; | $1,220*. '48 Streamliner 2-dr., $785, dr., $1,095*, $915, $940*, $955*. ‘48 | STU DEBAKER ~51 Champion club coupe 
“(Prices firmer; demand still strong Windsor 4-dr., $775. | STUDEBAKER—'50 Champion 2-dr., §$1,- | Deluxe (8) 2-dr., $690, $755. ‘47 Deluxe| $1,455". ‘50 Commander 4-dr., $1,310*; 
for clean °46 through °49 modelsg Sold | DeSOTO-—'51 Custom 4-dr., $1,950*; club; 115; 4-dr., $1,130. (8) 4-dr., $695, $675. '46 SD (8) 2-dr., | Champion 2-dr., $1,185, $1,245*, $1,250"; 
177 units out of 220 offerings.) coupe, $2,075*. '49 Custom 4-dr., $1,280*. | | —_ $665, $700, $530. =" el Ge? 49 Commander Deluxe 
BUICK—'50 Super 2-dr., $1,760, $1,870, ‘48 Deluxe 4-dr., $805. | ‘i rg FRAZER 4-dr., $495*. | oo weGF., ,060". a 
$1,875; Riviera coupe, $2,300*; Special | DODGE—'51 Meadowbrook 4-dr., $2,010*. | MASON cITY, IA. | HUDSON—'51 Super (6) 4-dr., $1,650. ‘50 | WILLYS—'47 station wagon, $650*. 
4-dr., $1,650, $1,655. "49 Super conv.,| ‘50 Coronet 4-dr., $1,475*. '49 Coronet | (Lapiner's Used Car Auction, Sale every (6) club coupe, $1,170, $1,180. ‘49 (6) | seedennasecnecegatasmnnesnneensacesnisie 
$1,370; 2-dr., $1,200; 4-dr., $1,225. '47| 4-dr., $900. '47 Deluxe 2-dr., $600; 4-dr., | Wednesday, Prices are for sale of July 11.) | club coupe, $900. °48 Super (6) 2-dr., Id B : k C 
Super 4-dr., $690, $765; RM 2-dr., $695. $575. ? (Market very strong. Retail activity ex- | recom. Super (6) 4-dr., $450. en utc 40. 
‘41 Super 2-dr., $215. FORD—'51 Custom (8) 4-dr., $1,765, $1,-| cellent. Sold 137 units out of 197 offer- | KAISE '49 4-dr., $845, ‘47 4-dr., $400. | ‘ 14 : r 
CADILLAC ‘50 (60) Special 4-dr., $3,-| 850*; Victoria, $1,970; 2-dr., $1,875; | ings.) | LINCOLN—'49 club coupe, $1,160*; Cos- ne Buick Co., ete W. Va., 
725*. '49 (61) club coupe, $2,205*. '46| Custom (6) 2-dr., $1,640. ‘50 Custom | BUICK—’'50 Super 4-dr., $1,675*. | mopolitan 4-dr., $1,310". as been granted ac larter to en- 
(62) 4-dr., $1,005, $1,165*. ‘41 club! (8) 2-dr., $1,110, $1,200, $1,250; Cus-|CADILLAC--'50 (62) 4-dr., $3,190*. '49|MERCURY—'51 4-dr., $2,040*. '50 conv.,| gage in the automobile business. 
coupe, $495. | tom 4-dr., $1,385; conv., $1,610. | (62) 4-dr., $2,100*%, °47 (60) Special 4- $1,625*; 2-dr., $1,480*, $1,450, ‘49 4-dr., i j j 
CHEVROLET —’51 Bel-Air, $1,855, $2,000*; | FRAZER—"47 4-dr.. $525. | dr.. $1,300. $1,085, "46 4-dr., $650. oe a than or 
SL Deluxe 2-dr., $1,750, $1,785, ‘50 SL. | HUDSON—'50 Pacemaker 4-dr., $1,080. | CHEVROLET—'50 SL Special 4-dr., $1,200, | NASH—'51 Statesman 2-dr., $1,490, ‘59/4 Tincipais are arvin WN. en, ©. 
Special club coupe, $955; FI. Deluxe 2- | LINCOLN —-'50 2-dr., $1,695*. $1,215; FL Deluxe 2-dr., $1,295, $1,255, Statesman 4-dr., $1,190. '49 (600) 2-dr.,| Fred Iden and Randall Tucker. 


New Passenger Car Registrations, 9 States for June, 1951-1950 


Car registrations by states are | 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 


Cadillac 
Chevrolet 
Oldsmobile 
Studebaker 
Willys-Overland 
Miscellaneous 


Ford 


CHRYSLER 
TOTAL 
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Arizona 51 68 39, Ith 174 392 414 19) 125 558; 182 24 635, 126; «138 1105 18 \7 35 ! 3 56 72 22) 120 I il) 2376 
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New Commercial Car Registrations, 9 States for June, 1951-1950 
















Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa. 
tives in state capitals 







Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals 











Chevrolet 
international 
Kenworth 
Peterbilt 

























































Delaware ‘SI 3 63 18 21 I I 3 6 3 t 236'5! Delaware 
a 2\ 25) oN: J ie _ 7 22} | _—e'50 
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Matic standard on Patrician 400, optional 
at $185 on other models.) 
PLYMOUTH—Concord 2-dr. sed., $1,- 


The following advertised-delivered prices 
are based on factory retail prices at the e e 
factories, for oo. — — a —_ 
only, as establis! y the Office o ce C ‘urren rices on ew u omo i es 534.35; s. 4 409.32; §S é 
Stabilization. The prices include federal $1,801.58; Bavon $1,000.87" nein” 
excise taxes and factory handling charges. i-dr. sed. $1,594.04; cl cpe. $1,560.69 
They do NOT include transportation | $2,708.25; conv., $2,816.38; S-pass., $3,- $1,440.15. Custom Deluxe 8—4-dr.  sed., ‘ $2,573.43; Lido, $2,773.43. Cosmopolitan Cranbrook—4-dr. sed., $1,673.27; cl. epe.. 
charges, state or local sales taxes or | 129.70; lim., $3,259.35. New Yorker—4-dr. $1 663.94; 2-dr. sed., $1,615.26; cl. cpe., 4-dr. sed., $3,304.58; cl. cpe., $3,250.08; | $1,646.67; conv., $2,036.11; Belvedere, $1,- 
optional equipment. sed., $3,099.52; cl. cpe.. $3,072.28; New- 1,620.89; conv., $1.983.69; Victoria, $1,- | Capri, $3,477.08; conv., $4,032.58. (Hydra- | 937.75. , 

BUICK — Special Standard 4-dr. sed., | Port, $3,484.12; conv. $3,592.24; Town & g¢6o 41; stat. wag., $2,140.86. (Fordomatic | Matic optional at $174.25 on all models.) PONTIAC—Chieftain 6—4-dr, sed., $1,- 








774.39; 2-dr. sed. and sed. cpe., $1,722.11; 






1,972.91; 2-dr. sed., $1,918.60; cl. epe.,| Country wag., $3,693.03. Imperial—4-dr. ; 58 5 : Ae eaceed aan a 

a oes St: bus. epe., $1,831.50. Special ne. sed,, $3,374.49; cl. cpe., $3,363.04; cony., |OPtional at $168.50 on all models.) MERCURY t-dr. sed., $2,065.72; cl. /pus. cpe.. $1,596; stat. wag.. $2,303.70 
luxe—4-dr. sed., $2,015.96; 2-dr. sed,, $1,- | $4,041.78; Newport, $3,711.68, Crown Im- FRAZER—4-dr. sed., $2,329; Vagabond, | cpe., $2,012.22; Monterey (cloth and leather | Chieftain’ 6 Deluxe—4-dr. sed.. $1,871.78: 
962.65; Riviera, $2,053.88; conv., | §$2,- | Perial—S-pass., $6,048.39; lim., $6,156.16. | $2,379. Manhattan conv., $3,055; Vir-|trim), $2,184.72; Monterey (all-leather|2-dr, sed. and sed. cpe., $1,819.51; conv.. 


$2,175.61; sed. | (Fluld-Matie optional at $120.90 on Wind-|ginian, $3,055. (Hydra-Matic standard on | trim), $2,195.22; conv., $2,456.22; stat. | $2,161.91; stat. wag., $2,384.70; Catalina, 


366.49. Super—4-dr. sed., . z 7 a. 
$2,250.42; | Sor. standard on all other series but Crown | Manhattan, optional at $158.61 on other| wag, $2,603.78. (Mere-O-Matic optional at | $2.036.85 (super deluxe, $2,096.32). Chief- 












epe., $2,075.17; 4-dr, Riviera, “ a 
Riviera cpe., $2,175.59; conv., $2,520.99; ae cuaeet at asa ae a, “ae aanae pero $168.50 on all models.) tain 8—4-dr. sed., $1,844.12; 2-dr. sed. and 
stat. wag., $2,898.17. Roadmaster—4-dr. . ional & ve.t é HENRY J—4—2-dr. sed., $1,321.56. De- :4ASH—! : . 7 _| sed, cpe., $1,792.84; bus, cpe., $1,666.73; 
Riviera, $2,814.27; Riviera cpe., $2,821.01; | models but Windsor and Windsor Deluxe.) | juxe 6—2-dr. sed., $1,455.07. “aan oe Canam Sane can stat. wag., $2,373.43. Chieftain 8 Deluxe 
conv., $3,036.65; stat. wag., $3,499.94. CROSLEY—bus. cpe., $915.50; stat. wag., HUDSON—Pacemaker Custom—4-dr. sed. | $1,845.90: conv. $1,870.90; stat. wag g1..|4-dr. sed., $1,941.51; 2-dr. sed. and sed 
(Dynafiow standard on Roadmaster, op- | $972.50; Hotshot, $924. Super—2-dr. sed.,/and cl. ecpe., $2,127.94: 2-dr, sed.._ $2,- 870.90. Statesman Deluxe—bus. cpe.,. $1.- cpe., $1,890.23; conv., $2,231.64; stat. wag 
tional at $169.20 on Special and Super.) $1,003; stat. wag. $1,046; conv., $1,005.50; | 084.80; bus. cpe., $1,947.15; conv. §2,-| 739.50. Statesman Super 4-dr. | sed., | $2454.43: Catalina, $2,107.58 (super de- 
CADILLAC—62-—4-dr. sed., $3,293.83; cl. | Super Sports—$999. 625.58. Super 6 Custom—4-dr. sed. and|$1,847.10; 2-dr, sed., $1,821.40; cl, cpe., | UXe, $2,167.04). Streamliner 6—sed. cpe.. 
cpe., $3,207.81; Coupe De Ville, $3,590.76; DeSOTO—Deluxe—4-dr. sed., $2,042.07; | cl. cpe., $2,270.30; 2-dr. sed., $2,221.53; | $1,844. Statesman Custom—4-dr. sed., $2,- | $1700.58 (deluxe, $1,797.97), Streamliner 8 
conv., $3,724.91. 60 Special—4-dr. sed.,|cl. cpe., $2,030.77; Carry-All, $2,251.40; |conv., $2,808.10; Hollywood, $2,588.60. |010.10; 2-dr. sed., $1,984.40; cl. epe., sed. cpe., $1,771.31 (del... $1,868.70) 
$3,871.06. %75—T-pass., $4,860.70; lim., $5,- é $2,747.36. Custom 4-dr, sed., | Commodore 6 Custom—4-dr. sed., $2,463.23; | $2.007. Ambassador Super—4-dr. sed., $2,-| (Hy¥dra-Matic optional at $158.50 on all 
054.11. (Hydra-Matie standard on 62 and 19; cl. epe., $2.215.87; Sportsman, |cl. cpe., $2.438.32: conv., $2,992.27; Holly-|200; 2-dr. sed., $2,174.30; cl. cpe.. $2,- | Models.) s z : 
60 Special, optional at $174.25 on 75.) 2.34: conv., $2,624.89: 8-pass., §2,- | wood, $2,763.41. Hornet 6 and Commodore | 195.90. Ambassador Custom—4-dr._ sed., s Pee nee an an 
sed., ,OU2.02; <-dr. sed., $1,009. ; Cb 





wn 
to 


551.52; cl. ecpe., | $2,363; 2-dr. sed., $2,337.30; cl. cpe 
) : : — 1: Si5s. 5 epe., $1,596.38; bus. cpe., $1.499. Cham- 


pion Deluxe—4-dr. sed., $1.681.64; 2-dr. 


939. Suburban, $3 963.94: stat. wag.,|8 Custom—4-dr. sed., $2 
$2,790.84. (Tip-Toe Shift standard on Cus- | $2,526.63; conv., $3,080.55: Hollywood, $2.- | 358.90. (Hydra-Matie optional at 
. 20 5H: , 3: 5 Style ional ¢ 20.90 on Deluxe.) 851.72. (Drivemaster optional at $98.67 on|on Statesman and Ambassador. ) 

epe., $1,430.55; bus, cpe., $1,349.55. Style- | tom. optional at $12( Ms ; 7 c * aah aes ak a Py. , 

line Deluxe 4-dr. sed., $1,555.61; 2-dr.] DODGE—Waytfarer—2-dr. sed., $1.786.32; | Pacemaker and Commodores. Super-Matic | OLDSMOBILE—88—4-dr. sed., $2,011.89; gy aie Wek Gan a 
sed.. $1.507:41: cl. cpe., $1,523.81; Bel-Air. | bus. cpe., $1,656.64; Svortabout. $1,776.36. |OPtional at $158.30 on Pacemaker Super |2-dr. sed., $1,952.43. Super 88 Deluxe—|§1'762's0: 2-dr. sed., $1,730.44: cl. epe. 
$1,772.93: conv., $1,881.59; stat. wag., $2.- | Meadowbrook—4-dr. sed. $1,898.76. Coro- | 2nd Commodores. Hydra-Matie optional at | 4-dr. sed., $2,172.88; 2-dr. sed., $2,114.42; | §1'757.41: bus. cpe.. $1,660.06: conv. $2. 





CHEVROLET — Styleline Special 4-dr. 
sed., $1,474.61; 2-dr. sed.. $1,425.42: cl 








028.65. Fleetline Special—4-dr, sed.. $1,-|net—4-dr. sed., $1.979.76: cl, cne., $t,- | $155.30 on Super, Hornet and Commodores.) | ¢1 ‘epe,,’ $2.071.36: Holiday.’ $2,389.20: | y7@ ; . ae 
474.61; 2-dr, sed., $1,425.42. Fleetline De- | 965.50; conv. §2.370.69: Sierra, $2.549.66;|_ KAISER—Special—4-dr. sed., $2,150.47; | conv., $2,497.86. 98—4-dr. Holiday del., | 479.92) dr ed Stesi0 55, al. cee. SL. 
luxe—4-dr, sed., $1,555.61; 2-dr. sed. $1,-]8-pass.. $2,684.02; Dinlomat, $2,282.98. |2-dr. sed., $2,099.12; cl. cpe., $2,078.57; | $2.438.40; Holiday, $2.428.14 (del., $2.-|s6752' Commander State — 4-ar sed 
507.41. (Powerglide optional at $158.50 on | (Gyro-Matic optional at $94.60 on all mod-| bus, cpe., $1,934.81; 2-dr, Traveler $2,- | 693.65); conv. del., $2,825.23. (Hydra-|§1.975.90: 2-dr. sed., $1,943.29: cl. cpe.. 
ies atanaiath els but Sportabout. ) 201.82; 4-dr. Traveler, $2,253.18. Kaiser | Matie optional at $158.50 on all models. ) $1.970.25: conv.. $2.289.52. State Land 

FORD—Deluxe 6—4-dr. sed., 81,493.96; | Deluxe—4-dr. sed., $%,262.45; 2-dr, sed..] PACKARD—200 — 4-dr. sed., $2 Cruiser—4-dr. sed., $2,111.51, (Automatic 






, ‘SLER—W 4-dr. sed., 2,° 916 > ae 44 > 929 aa: s 
wanna a 92.17.23: Town as 2-dr. eed... $1,445.28; bus. cne., $1,351.50. ts aoe i. _ ores aaa vg: bus. cpe., | 2-dr. sed., $2,348.01; bus. ecve., $2 optional at $201.25 on all models.) 

eens ee eens eee eee 4 | Custom Deluxe 6—4-dr. sed., $1,582.97; | $2:099.12; 2-dr Traveler. $2,314.80; 4-dr. | 9099 Deluxe—4-dr. sed., $2,543.05; WILLYS-OVERLAND—4 — Jeepster, $1 
wag., $2,807.67; 8-pass., $2,929.50. Wind-|9-dr. sed., $1,534.29; cl. epe., $1.534.29; | Traveler. $2.366.14. (Hydra-Matic optional | seq, $2,491.72. 250—Mayfair, $3.144.16:| 490.38; stat. wag.. $1,707.32 (four-wheel- 
sor Deluxe—4-dr. sed., $2,392.84; cl. cpe.. | stat. wag., $2,059.89. Deluxe 8—4-dr. sed., | ®t $158.61 on all models.) conv., $3,298.15. 300—4<dr. sed., $2,949.08. | drive, $2,121.44). | @—Jeepster, $1,597.89 
$2,371.96; Traveler, $2,628.99; Newport, | $1,569.80; 2-dr. sed., $1,521.12; bus. cpe., LINCOLN —4-dr. sed., $2,621.93; cl. cpe., | Patrician 400—4-dr. sed., $3,563.55. (Ultra-'stat, wag., $1,788.38. 
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Missouri now allows a flat fee of 
‘5 cents for issuance of drivers’ 
icenses and car tags by regional 
igents of the revenue department. 
tegular state employes in state of- 
ices are not allowed to charge any 
ee. . ‘ ‘ 

Vew York City Bans 
Excessive Towing Fees 

A bill to regulate towing on 
New York City streets has been 
passed by the city council. De- 
signed to eliminate objectionable 
practices such as the charging of 
excessive fees for towing service, 
especially at night, the measure 
sets a maximum rate of $3 for the 
first mile and $1 for each addi- 
tional mile of towing both day 
and night. 

The bill would exempt from its 
regulations trucks weighing more 
than 1% tons. It also calls for 
elimination of a present ban on 
the solicitation of jobs by towing 
car owners, 

*~ = * 
Missouri Governor OKs 


2 Pct. Vehicle Use Tax 


A bill reinstating the 2 percent 
use tax on motor vehicles pur- 
chased in other states by citizens 
of Missouri has been signed by 
Gov. Smith. 

The bill, designed to prevent 
evasion of payment of the Missouri 
sales tax on motor vehicles, was 
sponsored by the department of 
revenue and the Missouri Automo- 
bile Dealers Assn. ‘ 

* * 


1% Sales Tax Bill Killed 


In New Hampshire House 

Despite solid support by the 
New Hampshire Automobile Deal- 
ers Assn., Gov. Sherman Adams’ 
1 percent sales tax bill has been 
defeated in the house. 

A long floor fight, in which 
nearly 40 speakers participated, 
preceded the final action on the 
proposal. Still alive, however, was 
the bill calling for a 2 percent 
sales tax and a levy on income 


from stock-in-trade. 
* * * 


State Motor Licensing 


Studied by Arizona 

The Arizona highway depart-| 
ment’s vehicle division is investigat- | 
ing the possibility of taking over | 
the registration and licensing of | 
motor vehicles. 

Division director C. L. Lane said 
he felt “it would be better from the 
state and public point of view if we 
did the work.” Licensing duties are 
now carried out by county asses- 
sors. 

Lane declared that he favored 
letting the state handle licensing | 
but would prefer a different meth- 
od of assessing auto lien tax. Motor 
vehicle valuations are now figured 





Excise Tax Wines 
Proposal Hit 
By Ill. Groups 


CHICAGO.— Forty-two state- 
wide trade associations and high- 
way user organizations have pe- 
titioned Congress not to increase 
federal automotive levies, the IIli- 
nois Highway Users Conference | 
disclosed last week. 

Pointing out that Illinois motor 
vehicle users paid more than $88,- | 
000,000 in emergency federal auto- | 
motive taxes last year, the IHUC 
reported that this amount would 
be increased by $25,761,000, making | 
a total of $114,372,000 for the state 
if higher federal taxes on gasoline, 
automobiles and motorcycles, 
trucks, buses and trailers, parts 
and accessories are imposed. 

The conference stressed also that | 
this additional “bite” on the motor- 
ist by Congress would be particu- 
larly unfair in view of the higher 
taxes on trucks and gasoline voted 
by the Illinois legislature recently, 
amounting to $40,000,000 more a 
year soon, another increase of $20,- 
090,000 annually in 1953, plus $8,-| 
(90,000 in 1954, or a total two years 
hence of $68,000,000. 

Thus, the higher state taxes, plus | 
the federal levies proposed, would 
cost Illinois motor vehicle owners 
the monumental sum of $93,761,000 | 
edded to what they now pay, or a| 
grand total of more than a quarter | 
c° a billion dollars annually. 
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on a depreciation basis. Lane would 
vrefer either a weight or horse- 
power basis. 

* + 


State Truck Bill Supported 


By Pennsylvania Assn. 


The Pennsylvania Motor Truck | 
Assn. has urged support for a state 
truck bill which would retain the 
state’s 20,000-pound axle limit. ‘ 

The trucking association would | 


not recommend the American Assn. Sewing Machines, Autos Change— 


of State Highway Officials code, | : : ‘ ‘ 
which it said would raise state Arthur Fegerberg, western sales manager of Singer Sewing Machine Co., is shown 


weight limits 514 tons and overall | Wi‘h the Ford Model T he used in 1908 when selling treadle sewing machires in Uiah, 
truck length 10 feet. Colorado, New Mexico and Wyoming. Behind him are some of the Ford trucks Singer 


The state bill, the truckers said, | "°W YS: 
would not increase state weights or 


lengths and the axle limit is only VIetals Congress 


utives and metal scientists will 
participate in the congress, 


sored concurrently with the 33rd 


2,000 pounds over the “floor” pro-| 
vosed by the AASHO code. > ° 
. —_ To Air Jar gon National Metals Congress and Ex- 


Miller Auto Incorporated DETROIT.-A universal lan-| Position by the American Society 

Miller Auto Sales, Inc., Adrian, 8Uage to be used in the processing | for Metals. 
Mich., has been incorporated by|4nd using of steel and its alloys Society President Walter E, Jom- 
Allen L. Goldsmith and Charles E.| Will be discussed at the World jiny said the need for uniform 
Hickman, with an authorized cap-| Metallurgical Congress here Oct. terminology and _ research tech- 
italization of $100,000 common, Pur- | 14-19. {niques among metal scientists of 
pose is to deal in new and used! Some 35,000 American and non-/the free world will be one of the 
motor vehicles. communist foreign industrial exec-| major problems discussed. 


rucks with Eaton 2-Speed Axles “make 
MR A Re ae 
city traffic as well. Even more important, 
Eaton 2-Speed Axles save wear-and-tear on 
OM Me i eee cL) 
trucks in service, and add thousands of miles 
CM ea ee a ee 


Ue ee ea | 


Axle Division 
EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


an 
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CMP Violators 


/ Warned Court 


Action Threatens 


NEW YORK.—Wilful violators of 
|NPA’s Controlled Materials Plan 
|regulations face crackdowns, in- 
| cluding jail sentences, according to 
| Robert H. Winn, assistant general 
| counsel of the authority. 

Winn, just completing a 13-state 

tour of Commerce department re- 
| gional offices, said that eight or 10 
}cases have been referred to U.S. 
| attorneys for prosecution. 
He said that most violations re- 
|ported so far centered around 
| excessive inventories, and misuse of 
| defense orders of critical materials 
;such as steel, copper, aluminum, 
| plastics and chemicals. 


Shortages will become more acute 
| for the balance of the year, despite 
Korean armistice moves, Winn 
| said. He said the steel shortage 
|would not ease until the middle 
lof 1952. 


| The counsel added that an in- 
| vestigation had been made of trade 
|paper ads offering hard-to-find 
|materials, but that the goods of- 
| fered were junk or small quantities 
| being liquidated. 
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By Gordon Hebert 
Staff Correspondent 


NEW ORLEANS.—With new-car | 
sales in another slump it is the con- 
"—~!sensus of the dealers that relief| parts end of the business is at an 
from Regulation W, extending the 
monthly time 
months, 
f=. |All dealers contend that the strict 
regulation is ‘killing’ business. 


payments to 18 
would perk up business. 


= The dealers are doing everything 
MacArthur Parody— possible to increase floor traffic and 
i create sales. ‘They are spending 

Valuable word of mouth advertising has more money in newspaper and 


been gained by Colorado Motors (Ford), 
Eagle Rock, Calif., by means of a hum- 
orous window sign. Jokesters in the Eagle 
i Rock - Glendale - Pasadena area are now 
quoting 
parody on Gen. Douglas MacArthur's part- 


ing words before the Senate. Colorado and replacing them with experi- 
enced salesmen whenever possible. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. 
MOTIVE NEWS WANT ADS! Are you? 


‘ ener 





Motors is owned by George Fait. 


the above words, an abvious 


Others are profiting from AUTO- 


SE 


radio advertising in an attempt to 
bring prospective buyers in. A num- 
ber of dealers are increasing the 
manpower of their 
weeding out non-productive 


forces, 
men 


sales 


Quite a number of dealers are 


getting in a merchandise mood, 
dressing up their showrooms with 
summer and vacation displays, 





PERFECTION 
BODIES and HOISTS 


FOR THEIR STURDY 


PRACTICA 


L DESIGN 


For instance, the design of the PERFECTION Body shown 
in photo offers you greatest possible capacity for any given 


overall dimensions. This advantage is achieved by placing 
the side braces INSIDE and making the sides flush with 
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CAPACITY; 
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STANDARD 
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PERFECTION 
\ BIG PAY-LOAD/ 
1 DESIGN ! 


INSIDE 
BRACES 












Body shown is 20 yd. capacity on a 
216” by 95” platform and 47” sides, 
with PERFECTION Iso-draulic Roll-A- 


Lift. Write for complete information. 


edges of platform. The re- 
sult is a bigger pay-load 
volume capacity by approx- 
imately 1 ft. by length by 
height of one side. This 
PERFECTION design has 
another advantage in that 
it also permits the use of 
lower height sides for any 
given volume capacity 
requirement. 





THE PERFECTION STEEL BODY CO. 
Galion, Ohio, U. S. A. 
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Reg. W ‘Killing’ Sales 
Dealers Expand Advertising to Counteract 
Slump in New Orleans 








using mannequins to attract at- 
tention, 

The salvation of the majority of 
dealers is service. The service and 


In many instances 
turned down for 


all-time high. 
customers are 


service, the shops being over 
| crowded. 
One dealer, handling an _ inde- 


pendent make car and selling only 
ten new units last month, reported 
the largest customer labor and 
parts business for any single month 
since he has been in business. He 
said that it was very fortunate that 
|he did the service business as he 
would have finished in the red for 
the month. 


The second major failure in the 
automobile business here during 
the past two years occurred this 
past week when a distributor 
handling an independent make 
with 20-odd dealers under him in 
this area announced the liquida- 
tion of the business. This partic- 
| ular distributor had 50-odd new 
cars in stock. 


The other distributor, also han- 
dling an independent make, went 
out of business a couple of years 
ago on his own accord as he 
|didn’t care to meet the stiff com- 
| petition. To this day a representa- 
|tive dealer or distributor has not 
|been secured for this particular in- 
|dependent make of car. 

As a matter of fact, the dealers 
handling independent make of cars 
are the hardest hit as far as busi- 
ness is concerned. The new-car 
registrations for June will bear this 
fact out when four dealers han- 
dling four different makes of inde- 
pendent make cars only sold 30 
cars among them. 








Auto Forum 


(Continued from Page 4) 
,;combined support in all activities 
|and programs, Promoting the gen- 
|eral welfare of retail automobile 
jand truck dealers is the cardinal 
aim of every dealer association and 
its executive head. Dealers must 
work together, through their vari- 
ous associations, not only to solve 
their common problems, but also 
for their own protection in preserv- 
ing and protecting the American 
system of free enterprise. 

Much has been accomplished, 
but each day brings new chal- 
lenges, new issues and new op- 
portunities. The participation of 
more and more dealers them- 
selves in association programs 
and on association committees is 
needed. It’s hard work, yes! 
| But there’s satisfaction, too, in 
knowing you are giving some of 
your time, skill and experience 
to further the interests of the 
industry of which you chose to 
| be a part. 
| Come in deeper, gentlemen, the 
water’s fine and you'll enjoy it! 


Army Car | Buying 


‘Halted for July 


WASHINGTON. — The armed 
forces have been restrained from 
|}buying any sedans, buses or other 
|such vehicles during the month of 
July, according to an order from 
|Robert D. Lovett, deputy secretary 
|of defense. 
| Public law 70, which provides the 
| funds to run the government dur- 
jing July, includes a measure to 
|forbid government agencies from 
|buying any passenger motor ve~ 
hicles. Congress acted on the pro- 
|vision following criticism of gov- 
;}ernment personnel using limousines 
and other passenger cars. 








GM to Show Detroiters 
‘Preview of Progress’ 

DETROIT.—General Motors an- 
nounced that its Preview of Prog- 
ress, a stage presentation of 
Progress Through Science and Re- 
search, will be presented twice 
daily, July 23-28, at the Rackham 
Memorial, Detroit. 

The presentations will be in con- 
junction with an open house to be 
held by the Engineering Society of 
Detroit. The show is a dramatiza- 
tion of scientific developments. 











Kenworru 


BOSTROM 
Backed By The Best ” xx’ 


| n The Ind u stry | WARD LAFRANCE 


CUNT 
FEDERAL 

The finest names in the truck industry 

recognize the finest name in the seat- PHENDRICKSON' 

ing field! That's why so many manu- 

facturers offer Bostrom Hydraulic 

Truck Seats either as standard 

equipment, low cost factory in- 

stalled optional equipment, or 

accessory equipment. 


DUPLEX 


To satisfy your customers com- 
pletely, sell them a Bostrom 
seat. 





Bostrom shock absorber 
and suspension mechanism 
soak-up jolts and jars. Fore 
and aft adjuster accommo- 
dates all drivers. Steel frame 
and mechanism outlast the 
truck—eliminate repairs. Snap- 
on seat coverings can be re- 
placed in 10 minutes — elimi- 
nate upholstery jobs. 
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Wrapping Up a Car Deal 


(Continued from Page 3) 
customer who can’t qualify. Aside 
from the humanities, he is well 
aware of the fact that the man 
who can’t afford to buy today 
may be able to buy next year or 
the next after that, and he is 
quite likely to remember the 
salesman who was courteous to 
him. 

Or he may be able to buy a used 
car. 

Some salesmen may object to the 
fast close, saying it is like the un- 
dertaker who gets the money while 
the tears are still wet on the wid- 
ow’s cheeks. 

But Psychologist Thompson points 
out that the trouble with most 
salesmen is that they leave the 
closing to the customer. This is one 
ease where two negatives don’t 
make a positive. 

When the prospect walks into a 
showroom, he is inviting someone 
to help him make up his mind. 
When there is no shortage of cars, 
the job of being tactfully positive 
is strictly up to the salesman. 

* . * 


| 

THE customer who shops is a spe- | 
cial problem. You can count on | 
him exaggerating a bit on what he 
has been offered. 

In some cases he can be handled 
by ignoring the shopping angle and 
trying to sell the merits of a dealer 
who lives on reputation, customer 
satisfaction and follow-through on 
service. 

If circumstances warrant han- | 
dling him on the shopping basis, 
Smith recommends that you shoot 

him an offer on his tradein much 

lower than the going rate. 

For instance, if you know the| 
competition is going $600 on his | 
car, offer him $425. | 

The shock may cause him to tell | 
the truth. 

“Why I’ve been offered $600 for | 
it,” he may say. 

If the trading situation warrants 
it, Smith then says: 

“Will you sign for $625?” 

This often brings a quick close, | 
according to Smith. When a deal | 
is not made with a shopper, it 
sometimes pays to follow up. In | 
such cases, Smith usually tries to | 
commit the prospect to a definite 
time, leaving him with the idea | 
that perhaps Smith might give | 
just a little more. 

“If you send him away with the | 
idea that your price is final, the 
deal is usually cold,” Smith says. 

aa * cd 

N MANY cases, the deal hinges | 

on the wife as the final say be-| 
hind the scenes, while the husband 
is just the front man out of custom. 

“You can easily tell by ques- 

tioning the husband whether she 
holds the purse strings,” Smith 
says, “and if she does, you have 





Canadians Hunt 


Better Salesmen 


OTTAWA.— Instead of throwing 
in the sponge as a result of the 
slump in sales lately, dealers are 
beginning to revive practice of pay- 
ing more to employ better sales-| 
men to stimulate business and put- 
ting more effort into training their 
sales staff. 

Dealers are advertising for “ag- 
gressive car salesmen” and are of- 
fering more inducements to get 
such men than at any time for the 
past several years. It is no longer 
a case of just taking orders but! 
competitive selling with all its fa-| 
miliar characteristics. Salesmen being | 
actually offered far larger share of | 
the dealer’s profit in order to get cars| 
sold as quickly as possible. 





Senate Group Hits Merit 


Of RFC Loan to K-F 

WASHINGTON. — A subcommit- | 
tee of the Senate Banking com-| 
mittee reported last week its con-| 
clusion that the Reconstruction 
Finance Corp. “should never have 
made” an initial $34,500,000 loan to| 
Kaiser-Frazer Corp. 

Headed by Sen. Fulbright, the 
committee said that even though 
K-F’s alternative was liquidation, 
“no public interest was served in 
continuing K-F in the auto busi- 
ness.” It was emphasized, however, 
that there was no evidence of un- 
cue influence having been used in 
procuring the loan. 








to go into the home and deal with 
her.” 
The vital importance of tactful 


but persistent questioning was em- | 


phasized again by Smith in the 
story of a couple who were pushing 
for a high allowance on their car. 

They were pushing for more than 
the salesman could give, but ques- 


tioning revealed that they had an} 


opportunity to sell it to friends for 
more than the salesman could al- 
low. 

Thus, it was possible to work out 
a deal whereby the dealer gave less 
and the customers got more. 

. * * 


UST to show that all salesmen 

aren’t born that way, Smith 
entered the auto business in 1928 
as a bookkeeper in a dealership and 
later taught in a country school. 

When he got up before those 44 
kids the first time, he was scared 
silly, but realized that he would 
either have to have confidence or 
get out. 
He licked that problem, later en- 


now you can get the new 


GROOVE GUARD 


in heavy-duty pistons of 


ALCOA LO-EX ALLOY, 
























MORE HAUL PER OVERHAUL! 


tered auto selling and gradually de- 
| veloped more and more confidence 
and knowledge in handling people. 

One of his big stepping stones 
occurred when the dealer sent 


him out to close a deal which the | 


dealer, a super-salesman himself, 
had been working on for years 
and couldn’t close. 

The customer, a_ close-fisted 
| Scotchman, used every excuse in 
|the book, but Smith finally brought 
back the order with a 25-cent de- 
posit the Scotchman had jiggled out 
of his kid’s piggybank. And the 
deal was solid. 

Since then Smith has sold some 
5,000 cars in the Detroit area and 
had a hand in closing about 5,000 
additional deals. 

. * ® 


N THIS respect, Thompson points 


out that a salesman is like an 
actor on the stage. 





stage—the sales floor or customer’s 
|living room—is backed up, if he is 


What he says so easily on his} 





| cylinder. Dealers participated actively in the week-long celebration. 


|study and rehearsal. 


jin practice. 

“I sell fast because I put my 
proposition directly, honestly and 
clearly. The slowness of a sale 





often comes from lack of under- 


|a good salesman, by long hours of 


“For every minute I speak,” says 
Thompson, “I have spent an hour 


METALLIC-BONDED IRON INSERT 


Dealers' Float in Avalon (Pa.) Parade— 


Sixteen dealers sponsored this float in the parade marking the 75th anniversary of 
Avalon, Pa, The superstructure of gold paper is patterned after an old-type auto 





standing or lack of confidence.” 
This is a point worth remember- 


ing. A salesman must have confi- 


dence in himself, his product and 
his dealer. 

The confidence a salesman exudes 
must come in part from the confi- 
dence the dealer has instilled in his 


salesman and in his community. 









MINIMIZES TOP GROOVE WEAR 


If you have ring groove wear in heavy-duty alumi- 
num alloy pistons, Alcoa has the answer—the new 


Groove Guard! 


This special iron insert is cast right into the 
aluminum piston, and is held firmly in place by a 
solid metallic bond and its own keystone shape. 
It helps to maintain proper clearances at high tem- 
peratures. Stops waste of fuel and compression 
that can result from worn grooves. 

Now, add the Groove Guard to other advantages 
you get with pistons of ALCOA Lo-Ex ALLOYy— 
light weight, high strength, low expansion, fast 
heat transfer. Rearmament needs may restrict 
availability of aluminum pistons, but ask your 
piston supplier about this important new develop- 
ment and its availability. Or write ALUMINUM 
COMPANY OF AMERICA, 1842G Gulf Building, Pitts- 


burgh 19, Pennsylvania. 


no ey 
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Reports from Various Areas... 





Auto Market Page 


Sales of both new and used cars 
during the two weeks preceding 
July 4 were “very good” in the New 
York area, according to Joseph W. 
Farlow, executive vice-president of 
the Automobile Merchants Assn. of 
New York. 

Used cars were 


still being sold 


under ceiling prices, but they were | 
moving much better than they were | 


early in June, when a great deal of | 


price uncertainty and _ confusion 
kept many would-be buyers out of 
the market. 

Credit still 


restrictions are 


hampering the sale of new cars 
and late model used cars, But the 
older model used cars, of the 1946- 


| courage 


47-48 vintage, are going well. 

Sales of foreign cars, particularly 
Hillmans, are up. Small cars are 
gaining in popularity in the metro- 
politan area because of ease of 
parking and economy of gasoline 
consumption. Latest foreign car to 
make a strong bid in this market 
is the French-made Renault. 

Strangely enough, more of the 
smaller cars are seen in suburban 
areas where there is no 
undoubtedly “second” cars in a 
family. 

Weekend traffic continues to dis- 
many motorists. Traffic 
jams along the main highways are 
so bad that thousands stay home 
rather than battle the crowds bound 








MEANS CUSTOMER SATISFACTION 








* HELPER SPRINGS 
* BUILD-UP KITS 


@ Selling spring protection is one of the most important services you 
can render your customers. The installation of Trainor Helper Springs 
and Build-Up Kits will provide full protection against excessive loads 


by increasing the carrying capacity of trucks safely. 


Trainor Helper Springs are individually heat-treated, individually 
loGd-tested, and incorporate the highest quality in spring design. 
Brackets are of alloy steel and installation of these units on any 2, %, 


and 1 ton truck is quick and simple. No special tools are required. 


Trainor Build-Up Kits do exactly what the term implies—they ac- 
tually build up the load carrying capacity of the vehicle while pro- 
tecting the main spring, helper spring, chassis and tires from the punish- 


ment of added weight. All kits come complete with extra long U-bolts, 


rebound clips and bolts, individually boxed. 


The next time you order from your jobber, insist on Trainor Helper 


Springs and Build-Up Kits, famous for over 50 years. 
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serious | 
| parking problem. Many of these are 


beaches in the metropolitan 
(Bernard Brown.) 
* * x 


for 
area. 


Milwaukee 

Both Wisconsin car and truck 
sales rose above 1950 figures during 
the first five months of this year. 

Car sales were running ahead by 
14’; percent with 60,792 sales, com- 
pared to 53,134 in the similar period, 
1950. 

In the truck field, sales totaled 
9,205 for a gain of 637 or 7% per- 
cent over 1950. 

May was the second best month 
of the year in both automobiles 
and trucks with 12,715 cars and 
2,103 trucks. Only March sales ran 
ahead. 


By make, six cars were lagging 


behind their 1950 pace: Frazer, 
Ford, Mercury, Studebaker, Pack- 
ard and Pontiac with most losses 
slight. 


New car sales by make during 
the first five months of 1951 were: 
Chevrolet, 3,086; Ford, 2,439; Plym- 


outh, 1,668; Buick, 1,590; Oldsmo- 
bile, 1,336; Pontiac, 1,139; Dodge, | 
1,060; Nash, 911; Mercury, 761; 
Studebaker, 668; Chrysler, 651; 


Hudson, 466; DeSoto, 416; Cadillac, 
338; Kaiser, 279; Packard, 248; Lin- 


coln, 81; Willys, 36; Frazer, 2. 
(John B. Hubel.) 

+ * ~ 

Omaha 


New-car and truck sales for June 
slipped here by 95 units as com- 
pared with the May figures. New 
|}cars were down by 52 units, and 
| new trucks by 43. 

Totals for the month listed 1,033 
jnew cars for June, and 1,085 for 
| May. Truck figures were set at 218, 
as compared with 261 for May. 
| A breakdown of June new-car 
|sales listed the cars by makes as 
| follows: 

Chevrolet 187, Ford 182, Plymouth 
147, Buick 101, Pontiac 77, Oldsmo- 
bile 51, Mercury 43, Dodge 41, 
Chrysler 38, Studebaker 33, Hudson 
29, Cadillac 24, DeSoto 20, Nash 16, 
Packard 15, Willys 14, Lincoln 7, 
Kaiser 4, Henry J 2 and Crosley 2. 


* * 


Akron 

Sale of new cars in Summit coun- 
ty (Akron) for the first half of 1951 
almost equalled the same _ period 
last year when county residents 
went on one of the greatest buying 
|sprees of all time. This occurred 
| despite a slackening 
that accompanied a slump in busi- 
ness generally, plus government re- 
strictions on credit and a marked 
cutback in production. 

The explanation for the excep- 
tionally good showing in the open- 
ing six months lies in the heavy 
sales in the early part of the period, 
dealers reported. Up to June 1, 
more new cars were sold than in 
the same five months of 1950. While 
June business topped May by 8 
percent, it trailed June, 1950, by 582 
vehicles or 27 percent. 

For the first half of this year, 
9,944 new cars were purchased in 
the county as against 10,266 in 
the same months of 1950, a fall 
of only 3 percent. 

Present indications are that Sum- 

mit new-car sales will drop below 
18,000 this year but still will reflect 
|the third biggest year on record. 
| The peak of 21,349 was reached last 
| year. The biggest prewar year was 
| 16,809, established in 1941, 
Truck sales meanwhile varied but 
| little from banner 1950. At the end 
|of June they totaled 1,347 as com- 
| pared with 1950’s first half high of 
| 1,375. 

The story is entirely different 
in the used-car field where new 
records are being’ established 
every month. The June figure was 

| 3,285, more than 500 above June, 
| 1959. For the first half of ’5l, 
| used-car registrations soared to 


16,020. They totaled 14,731 in the 
same months last year. 

At least partially responsible for 
this, dealers say, is the fact that 
owners are finding that they can 
get a better price for their cars 
from dealers than if they sell them 
themselves. This wasn’t true when 
there was a shortage of new cars. 

Now with new cars in ample 
supply, dealers are giving bigger 
trade-ins in an effort to bolster 
sales. Profit margins on the older 


in demand) 


vehicles also have been trimmed 
substantially.— (Joe Kuebler.) 


+ # 


Pittsburgh 

Despite the July 4 holiday, new- 
ear sales in the Pittsburgh district 
showed a “much-smaller-than-sea- 
sonal” drop during the week ended 
July 7. 

This was reported by the bureau 
of business research of the Univer- 
sity of Pittsburgh last week. Busi- 
ness as a whole in the Pittsburgh 
area, however, “decreased consid- 
erably more than seasonally” dur- 
ing the tabulated week. 


* * & 


Birmingham 
Sales of new cars in Birmingham, 
Ala., showed a slight increase for} 
June compared to May. However, | 


dealers declare that Regulation W 
was still a serious handicap, 

Sales of used cars were also as 
high, or a little better, for June 
than for the previous month and 


prices remain at about the same 
level. 
Sales of new cars by makes: 


Buick 97, Cadillac 23, Chevrolet 279, 
Crosley 1, Chrysler 42, DeSoto 19, 
Dodge 63, Ford 267, Henry J 23, 
Hillman (English) 1, Hudson 17, 
Mercury 77, Kaiser 12, Lincoln 2, 
Nash 20, Oldsmobile 61, Packard 12, 
Plymouth 132, Pontiac 43, Rolls- 
Royce 1, Studebaker 16, Willys 6. 

New-car sales totaled 1,314, 30 
units more than the May total of 
1,284. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





THE FIRST & ORIGINAL 
Overhead Disappearing Exhaust System 


STILL AT 


A good exhaust system—increaces 


LOW COST 


the efficiency of your mechanics. 


Eliminates one of your serious labor problems. 


Complete kit 
sells for 
$270.00 FOB 
Brooklyn, 
New York 


Ready to install 
Takes care of any 
2 cars of 4 in 


a row. 


Additional 
outlets complete 


$51.50 each 





A CUSTOM SYSTEM TO TAKE CARE OF 12 CARS 


Also complete line of under floor systems available in kit 
form or custom fit to your needs. 


Immediate Delivery 


Send for catalogue and rough sketch plan. 


THE ENGWALD 


357 LAFAYETTE AVENUE 


CORPORATION 


BROOKLYN 5, NEW YORK 


Territories open for Distributors 









body use. Quick installatio 
truck. 
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The Constructor does heavy-duty because its 


11 gauge, all steel, electrically welded 


is built for the profitable handling of heavy 
loads. This body is sturdier and more ef- 
ficient than conventional type bodies, yet 
many exclusive 


lower priced. Check its 
features. 


Ask your distributor for 
complete information! 
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Auto Production Figures- 
For 1950? For 1904-1929? For Your Make? 
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body 











FOR -- 













ALMANAC 





bo 
Tho 
tor 
hom 
the 
bile 


and 


one ¢ 
midd 
He h 


TH 
mobi 
died 
attac 


M¢ 
ingto 
numb 
Mock 
been 
to cc 
gagec 
N. C 


CL 
presic 
(Stud 
three 
Morri 
auton 


LO! 
mana, 
which 
was k 


BE. 
an au 
died J 


KAI 
ar., T 
was b 
connec 
Kaufn 
becam 
ago b 








Ww 


as 
une 
and 
me 


es: 
279, 
19, 
23, 
17, 
L 9 
12, 


lls- 


30 


of 


TO- 
AD 
‘TO- 


oe. 0RK Jee i tS a 


RK 


AUTOMOTIVE NEWS, JULY 23, 





No Arms Letup Seen 


New York Bank Sees Continued Spending 
For Defense Despite Peace Move 


NEW YORK.—Continued defense 
spending regardless of Korean de- 
velopments is forecast by the Na- 
tional City Bank of New York in 
ts monthly letter. 


“It seems certain that the 
country will continue to arm ir- 
respective of Korean develop- 
ments, until it is strong enough 
to resist and discourage any | 
aggression,” the letter states. | 
“Under any likely circumstances, | 
defense expenditures will rise 
much above present levels. On | 
the other hand, the speed of 
armament and hence the rate of 
defense spending may be subject 
to variation. 

One of the major decisions of an} 
arms program, the bank said, is| 
when to freeze designs and begin| 
mass production. If too early, the} 
weapons become obsolete too soon. | 
If too late, not enough will be on} 
hand when they are needed. 

If the freezing of designs is de- | 
ferred, it was added, plant and} 
machinery construction will not | 
necessarily be held up, but output} 
of finished weapons will fall below | 
projected levels. 
“On this hypothesis,” the letter | 
continued, “less industrial materials | 
and manpower than recently ex-| 


pected would be taken for arma-| ~ 
ment during the coming year, and| = 
civilian | | 


more would be left for 
requirements. The inflationary 
pressures would be less, because 
consumer demand could be better 
supplied. Expectations of such a 


change would influence business 
sentiment, discourage buying and 
Obituaries 


Orville O. Hill 

CHICAGO.—Orville O. Hill, 47, assistant 
chief engineer of the Stewart-Warner Corp. 
radio and television division, died July 10 
He joined the company in 1926 and for six 
years was with the Canadian division as 
chief radio engineer 

* * * 


Erle W. Webb 
JACKSON, Tenn Erle W 

tary-treasurer and manager of Royal Mo- 
tors, Ine., here, died July 9 Mr. Webb 
entered the automobile business in 1920, 
left it for two years in 1936 and returned 
to the automobile business in his home town 
here in 193s 


Webb, secre- 


* * + 


Frank A. Thompson 

DOVER, N. H (UTPS) Frank A 
Thompson, 69, an automobile dealer here 
for many years, died in a convalescent 
home here July 11. He was a member of 
the national and New Hampshire automo- 
bile dealers’ associations 

* * 


* 
H. B. Smith 
EDINBURG, ‘Vex H. 6. smith, 43, auto 
deaier, died July 10 as a resuit of a trauc 
accident in Mdinburs 
* 


Hubert A. Marchal 


BLACK ROCK, Ark Hubert A, Mar 
shall, owner and operator of ford Auto 
and Tractor Agency here, died in a Jones- 
boro (Ark.) hoapital. 

* 
Glen Ss. Stewart 

ATLANTA.—Glen 8S, Stewart, 51, owne: 


of Stewart Motors, Inc., 
died in a local hospital July 7 


used-car dealer, 
Mr. Stewart 


was a member of the Atlanta Used Car 
Dealers Assn 
* * t 
Emanuel R. King 
ARCADIA, Calif Emanuel R. King, 92 


one of the first 
middle west, 


automobile salesmen in the 
died July 9 in a hospital here 


He had lived in Arcadia for 15 years 
* * * 
Glen H. Coy 
TIPTON Ind Glen H. Coy 55, auto 
mobile dealer here for more than 30 years 
died July 10 in his home following a heart 


attack. He was stricken about a month ago 


* * ® 


William M. Pennington 


MOCKSVILLE, N. C.—William M. Penn- 
ington, 56, Chevrolet dealer here for a 
number of years and a former mayor of 
Mocksville, died at his home after having 


been seriously ill tor several weeks. Prior 
to coming here Mr. Pennington was en 
gaged in the automobile business in Elkin 


N. C 


* * * 
Robert J. White 
CLEVELAND Robert J White 62 
president of William R Morrison, Ine 


(Studebaker), until the dealership was sold 


three weeks ago, died here July 16. Mr 
Morrison was a veteran of 37 years in the 
automobile business 
* * * 
Richard Miller 

LONDON Oo Richard Miller 27 a 
manager of Miller Motor Sales here in 
which he was associated with his father 


was killed in an auto collision 
2 * * 


James A. Kennelly 
BEACON, N. Y James A. Kennelly, 67, 
an automobile dealer here for many years 
died July 13 
* * * 


Emmett A. Carlisle 

KAUFMAN, Tex. Emmett A, Carlisle 
sr., 72, automobile dealer here since 1913, 
was buried here July 17. Mr. Carlisle was 
connected with the First National Bank of 
Kaufman from 1897 to 1913. After that he 
became an auto dealer, retiring 18 months 
ago because of failing health 


leven 
; ment,” 
| ness outlook would continue as at| 


encourage inventory reduction. 
Money would be less tight. Fiscal | 
problems would be more readily | 
manageable, and Congress would | 
probably take the view that anti-| 
inflationary measures on the whole 
could be less rigorous.” | 


Another possibility, it was 
pointed out, is that the Korean 
cease-fire will not occur, or if it 
does that the strain in interna- 
tional relations will persist, much 
as it is now. 

“In either event the reaction} 
from this period of hesitation might 
lead to a speedup of arma- 

said the letter. “The busi-| 
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be expected to remain high in over- 
|all terms, 


|put would take up the slack now 
evident in consumers’ goods.” 





Parking Lot to Replace 
Automobile Birthplace 


SPRINGFIELD, Mass. — The 
automobile has returned to its 
birthplace and pushed the birth- 
place almost off the map. 

Springfield’s most famous 
building, the one in Taylor St. 
where Charles E. Duryea _ in- 
vented the automobile, is being 
torn down to make room for a 
parking lot. 

Some citizens, including Jerry 
Duryea, of Longmeadow, Mass., 
the inventor’s son, hope to erect 
a memorial on the spot. 





World's Largest Manufacturer of 


employment and money | 
purchasing power to rise further, 
and inflationary pressures to gather | 
| renewed force. Increased arms out- | 
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K-F Cincinnati PoOwwow— 

Hearing the sales techniques being used in Kaiser-Frazer's national Big 5 sales 
| campaign, this group of Cincinnati dealers and salesmen met recently to confer with 
| company and regional sales mangaers. Standing at the table from Jeft to right are 
}C. J. Leonard, K-F advertising manager; R. R. Richardson, Cincinnati merchandising 
manager; D. E. Fredrickson, regional manager, and C. H. Long, district manager. 


Perfect Cirele Moves Salle-Wacker building to 522 Church 
. . St.. Ev. st ’ ° 
Chicago Sales Office ae 

HAGERSTOWN, Ind. Perfect The company said the new loca- 


|Circle Corp. has moved its Chicago |tion will make it easier to service 
j}branch sales office from the La-|accounts in the Chicago area. 








AUTOMATIC “EMERGENCY” 


VACUUM 


Relay Valve 


A Midland innovation providing maximum 
braking in one-third the time. A combina- 
tion 4-in-1 unit. Greatly advanced in design 
and operating features. 

@ Built-in fast action tank valve. 

@ Built-in open type trailer check valve. 


e Built-in automatic emergency brake ap- 
plication. 


e@ Integral moisture trap, drain cock and air 
cleaner. 


| MIDLAND’S 


LARGE CAPACITY 


AIR 


Emergency Relay Valve 


For greater safety of operation. Offers auto- 
matic brake application on the trailer when 
parked, or in case of trailer breakaway. 
Extremely rapid application with perfect 
synchronization between service (control) 
line and brake chamber pressures. 





See Midland Distributor, or write or phone to 
us in Detroit for complete details. 


I DILAAINED) 


STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Ave. . Detroit 11, Mich. 


Export Department. 38 Pearl Street, New York, N.Y 


epee 





Air and 
Electro-Pneumatic 


DOOR CONTROLS 
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Week’s Total Is 118,905... 
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Output at Level OK ‘d by NPA — 


(Continued from Page 1) car output in July will show a big- 
higher unit costs due to lower vol-| ger deficit. 
ume. Some plants had hoped to build 
40 percent of their third quarter 
quotas this month. It appears that 
no maker will realize that kind 


* * x 


A§ A result, July car production | 
f is not likely to total more than 
388,000, or 12,000 short of meeting! of an achievement in July. 

the NPA program for the month. To achieve the production of 
Actually, in terms of makers’ hopes, | 1,200,000 cars in the third quarter 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U, 8S. PRODUCTION ONLY) 





























Week Week Jan. 1 Jan, I 
Ended Same Ended duly, to to 
duly 21, Week, duly 14, 1951, July 22, July 21, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 19,859 37,880 18,726 56,419 477,522 770,086 
Chrysler 3,424 5,017 3,371 9,222 66,678 105,366 
DeSoto .... 2,221 3,604 2,094 6,174 49,402 
Dodge .... 3,070 11,068 6,128 14,510 134,722 205,571 
Plymouth 11,144 18,191 7,133 26,513 226,720 385,718 
FORD ......... 20,204 32,746 20,651 57,254 895,563 730,721 
Ford ...... 15,349 25,855 16,014 48,556 690,123 565,971 
Lincoln 591 753 578 1,412 19,622 16,798 
Mercury .............. 4,264 6,138 4,059 12,286 185,818 147,952 
GENERAL MOTORS.... 41,617 66,908 40,406 117,218 1,677,317 1,404,458 
Buick . ; 7,170 11,800 8,027 21,490 301,962 253,211 
Cadillac ... 2,049 3,018 2,036 5,726 54,447 61,864 
Chevrolet . 21,404 33,351 18,358 56,859 842,283 696,473 
Oldsmobile 5,180 8,307 5,844 15,513 219,897 178,834 
Pontiac ...... 1 5,814 10,432 6,141 17,630 258,728 214,076 
KAISER-FRAZER 998 1,976 995 2,794 50,012 70,473 
Frazer ... : ; : 5 7 ED séctstshsians 
Kaiser .. ; 998 1,976 995 2,794 40,057 70,473 
CROSLEY . beasts 62 183 64 177 3,706 3,455 
HUDSON ..... deaneva 401 3,548 3380 1,151 84,797 74,390 
NASH , 3,468 4,415. : 3,468 117,413 94,751 
PACKARD ....... 1,440 1,423 3,981 31,941 50,092 
STUDEBAKER. ......... 4,254 4,262 4,751 9,245 163,865 136,629 
WILLYS-OVERLAND?* 441 1,299 441 19,254 17,182 
Total Cars, U. S. 92,744 153,217 87,020 252,148 3,521,390 3,349,237 
FIncludes station wagons and Jeepsters. ‘Revised. eit 
COMMERCIAL CARS 
(U. S|). PRODUCTION ONLY) 
Week Week dan, I dan, 1 
Ended Same Ended duly, to to 
duly 21, Week, duly 14, 1951, duly 22, July 21, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 7,226 10,710 7,353 21,593 279,084 272,798 
CROSLEY ......... 10 9 a 25 229 404 
DIAMOND T .... 125 109 102 322 3,263 4,682 
DIVCO ... ; 92 257 90 214 2,481 2,645 
DODGE ....... i 3,174 3,941 2,632 8,630 44,802 96,733 
FEDERAL : 75 51 67 192 925 1,367 
FORD . bismanciie 5,892 3,434 6,169 16,209 200,178 197,693 
I ecrcnstidsacevaeuieces 5 2,028 1,927 2,172 5,949 60,854 75,818 
INTERNATIONAL 3,015 2,508 2,895 8,355 67,687 95,693 
I ccirsi.snissvsvertde 314 335 251 760 5,997 9,447 
REO ........... sevudiacwasusetints 301 221 309 715 2,492 8,712 
STUDEBAKER ....... 1,055 624 1,028 2,937 29,108 26,804 
EE 324 338 291 853 7,617 9,485 
WILLYS-OVERLAND 2,172 1,085 2,172 22,449 46,849 
MISCELLANEOUS 358 199 358 1,002 5,444 8,857 
Total Trucks, U. S..... 26,161 25,748 23,654 69,928 732,610 857,987 
Total Cars, Trucks, 
BGG cacessncsnen 118,905 178,965 110,674 322,076 4,254,000 4,207,224 
Total Cars, Trucks, 
SEED sescesisescesee 6,927 9,512 7,174 20,182 216,160 260,718 
Grand Total 
Cars and Trucks, 
U. S. and Canada 125,832 188,477 117,848 342,258 4,470,160 4,467,942 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, etc. 





| from a check or 25 vendors who 
;are large suppliers of Chrysler. 
Tools and dies for about 2,000 
more service parts are now being 
;examined for possible scrappage. 


Chrysler Opens 
Drive to Find 
Scrap Steel 


DETROIT. — Chrysler Corp. has) ash Owner Who’s Who 
started a new scrap drive to help DETROIT. Nash Motors has 
the steel situation, and has already | presented its retail salesmen with 
found 1,200,000|a brochure entitled “Who’s Who 
pounds. Among Nash Owners,” listing some 

The corporation | 400 well-known national and local 
is seeking dor- | Nash owners throughout the U. S. 
mant scrap metal|“The book is a new type selling 
in its own ven-|tool for use by the retail salesman 
dors’ plants not|who likes to sell the ‘competitive 
covered in regu-|make’ owner,” according to N. E. 
lar scrapping op-| Lawler, director of advertising and 
eration, H. L.| sales promotion. 


Weckler, vice- 
Auto Stocks 


president and 





general manager, July July 1951 

H. L. Weckler announced. 18 il High Low 

“Our standard scrapping proced-|Chrysler 67 te 
ures have been recovering more | Crosley 2% 2% 5% 2% 
than 35,000 tons of iron and steel | GM 48% 485% 54 46 
monthly,” Weckler said, “but we|Hudson 14 4 205% = 13% 
feel we can find more scrap by |K-F 4% 5 8% 44 
reducing the number of old tools, | Nash 18 18% 22% 17% 
dies, jigs and fixtures no longer|Packard 4% 4% 6% «4% 
needed in service work.” | Stude. 26% 27% «385% =—_ 6% 

In the first month, the corpora-| Willys 8% 8% 12 7% 
tion was able to obtain 1,200,000 

verage 21.58 21.90 


pounds of dormant scrap iron and 
steel that otherwise might not have | ,, 
come to light. This was gained | 


Compiled from reports of trading on the 
Y. Curb and N. Y. Stock Exchange 








of this year, as permitted by NPA| 
edicts, U. S. plants need to average | 
the assembly of 92,300 cars each 
week, including holiday weeks. 
Truck production has been and | 
probably will continue to exceed 
NPA levels due to the fact that 
much of it is designated defense or 
| defense-supporting activity. Truck | 
| output this month should hit at) 
| least 106,000. 


| 





* * * | 


| [JOWEVER, so far this month, | 
car production in U. S. plants | 

is running 30,000 units behind NPA- | 
|}established programs. Nearly 20,000 | 
lof these cars were lost July 4th, | 
with the rest of the deficit trace- | 
able to shutdowns at Nash and) 
Studebaker earlier this month. 
It isn’t likely that all makers will | 


even be able to make up their cur-| 


rent deficits before Sept. 30. How- 


70,461 | ever, some plants will build over | Fergus 
Fergus Motors, 1717 Broadway, New York, has opened the above showroom for 
the exclusive exhibition of foreign cars. In front of the building are a Morgan Plus 4 
jand a Daimler sports convertible, J. B. Ferguson states. 


NPA-quota with materials that} 
were fabricated prior to July 1. 
On the whole, car output in the 
third quarter of this year in U. | 
S. plants should come very close | 
to hitting the 1,200,000 ceiling set | 
by the government. | 
It is in the fourth quarter of this 
year that the industry’s real mate- 
rials problems are likely to come, | 
even though car production appar-| 
ently is scheduled to come under 
the government’s Controlled Mate- 
|rials Program starting Oct. 1. 
* * * 








A UTO makers doubt that by that 

f time the government will have 
been able to make good on its 
boast that CMP can accurately 
|measure supply and use for the 
|nation’s entire economy. 

They say that the government 
has already been too generous in 
making allotments of steel, cop- 
per and aluminum under CMP. 

CMP or not, Korean peace or 
|not, auto makers expect their ma- 
|terials problems to get more com- 
| plicated in the next several months. 
|They think the government will 
set aside more and more steel for 
|defense purposes. 

These set-asides are likely to hit 
auto makers’ operations hardest 
| during the final weeks of the year. 
|This is because at all times there 
is a constant float, no matter how 
sizeable, in any manufacturer’s op- 
erations. 





* * 


HE truth is that many makers 
now have healthy steel invento- 
ries. The steel was on order, but 
government cuts in _ production 
came so suddenly in the second 
quarter of this year that there was 
no time to curtail deliveries. 

At those plants where steel is in 
short supply, the shortages result 
from the fact that those makers 
were granted “hardship” conces- 
sions by NPA and were able to 
keep turning out cars at relatively 
high levels. This depleted steel 
stocks that otherwise might have 
been expanded due to advance or- 
dering. 

But that steel will be in short 
supply at all makers sometime in 
the fourth quarter of this year 
seems a certainty. 

NPA has already made plans to 
allocate 85 percent of the third- 
quarter supply to defense and de- 
fense-supporting industries, a cate- 
gory which excludes automobiles. 





AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks, 





Cleveland Hudson Dealers Hon 
Cleveland Hudson dealers held a banque 


Motors’ Spot For Fore 


Speedup Battle Brings 





ign Makes Only— 


New Strike Threats 


(Continued from Page 1) 


many Chrysler plants are deliber- 
ately misrepresenting the intent of 
the annual improvement clause of 
the Chrysler UAW agreement. 
“The improvement factor 
clause clearly provides that pro- 
ductivity increases must come 
out of engineering and techno- 
logical changes and not out of 
extra effort by the workers.” 
Industry sources disagreed with 
Matthews’ contention that the 
clause exempts workers from mak- 
ing extra job efforts in keeping 
with technological progress. They 
pointed to the second sentence of 
the improvement - factor clause, 
which “recognizes the _ principle 
that to produce more with the same 


GMC Appoints 
Output Manager 


PONTIAC. Appointment of 
Thomas E. Wilson as production 
manager of GMC Truck & Coach 
division was announced last week 
by Roger M. Kyes, general manager 
of the division. 

In his new capacity, Wilson will 
be responsible for the production, 
purchasing and traffic activities of 
the division. Wilson joined GMC 
Truck & Coach division in 1942. 

Earl A. Maxwell was named to 
succeed Wilson as director of Per- 
sonnel. Maxwell started with GMC 
in 1941. 





Tire Plant for Venesuela 


AKRON.—Plans for construction 
of a $4,000,000 tire and tube manu- 
facturing plant at Valencia, Vene- 
zuela, were announced by Harvey S. 
Firestone jr., chairman of Firestone 
Tire & Rubber Co. The new factory 
will be equipped to produce 150,000 
car and truck tires annually. Under 
the corporate name of Companima 
Anonima Firestona Venezolana, it 
will supply tires to meet the needs 
of local automobile assembly plants 
and Venezuelan motorists. 





or Teague— 
t recently to honor Marshall Teague, Day- 


tona Beach stock car racing ace who has driven his Hudson Hornet to victory in five 
Grand National Circuit races. Front row seated (left to right): W. F. Klein, H. H. Hetrick, 
Eugene Tyjeski, Charles Tobin and Ray R. Rett, Cleveland assistant zone manager. Back 


row standing (left to right): E. G. Norgar, J 
Elton and Carlyn Pope. Teague's next race 


lack Brown, James A. Wilson, Teague, and 
will be the 250-mile race Aug. 12 at the 


Michigan state fair grounds. Fifty cars of all makes will compete in the 250th Anni- 
versary Race sanctioned by the National Assn. of Stock Car Auto Racing. 


amount of human effort is a sound 
economic and social objective.” 
Local 600’s campaign against 
“improvement-factor” speedup was 
believed to have forced the UAW 
international’s entry into the de- 


|bate. The Ford local charged only 


recently that Rouge foremen were 
attempting to exact more work 
from the reduced number of em- 
ployes in the plant following the 
materials layoffs. 
* + * 

Ts international had been re- 

luctant to mix with industry on 
the annual-improvement factor is- 
sue for two reasons: The coopera- 
tion between industry and the 
UAW in getting U. S. sanction of 
the escalator contracts, and the 
difficulty of re-educating the rank- 
and-file on what amounts to an 
annual wage-raise guarantee. 

General Motors, pioneer of the 
escalator contract and stout cham- 
pion of the improvement pay boost, 
is expected to escape trouble rising 
out of the current speedup chal- 
lenge by the UAW. GM has worked 
with the escalator agreement for 
three years, while other auto mak- 
ers have used the plan for less than 
one year. 

At harassed Hudson, a dispute 
over final-assembly speeds was 
still playing hob with daily sched- 
ules. The plant has been unable 
to complete a full day’s work in 
six weeks, because of UAW anger 
over the work rate demanded by 
the company after a layoff of 94 
employes. 

Each morning, the remaining 
final-assembly workers have been 
skipping several necessary opera- 
tions, compelling the management 

to suspend all operations before 
noon as a jam-up of unfinished 
cars develops. 

Recommendations for a time 
study have not been carried out, 
the company asking that it be 
made with the smaller number of 
workers and the union insisting 
that the 94 employes be rehired 
before the efficiency experts move 
in. State mediators have been un- 
successful in their efforts to break 
the deadlock. 


Auto Makers Ask 
Delay in Filing on 
New Mich. Tax 


LANSING. — One large automo- 
bile manufacturer, Ford Motor Co.., 
has asked for an _ extension in 
corporation filings under Michi- 
gan’s new corporation franchise 
tax and two others are expected 
to follow, according to John R. 
Dykema, director of the corpora- 
tions and securities commission. 

The commission director said 
that General Motors, Chrysler and 
Several other large units probably 
would follow suit. 

It is expected that the total tax 
take will reach a maximum of 
$30,000,000 or an $18,000,000 increase 
over collections under the old law. 
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U. S. Car Output, First-Half, 1951 








Total Total 
Jan. Feb. March istQtr. April May June Ist. Half 
CHRYSLER CORP. 85,544 110,257 128,588 $24,389 125,577 126,819 133,882 710,667 

Chrysler 7,189 13,885 18,424 $9,448 17,717 20,248 18,706 96,114 

DeSoto 5,430 9,764 10,368 25,562 11,641 13,881 13,203 64,287 

Dodge 21,004 31,312 35,826 88,142 35,420 31,677 35,822 191,06 

Plymouth 51,971 55,296 63,970 171,287 60,799 61,018 66,151 359,205 
FORD MOTOR Co. 116,823 107,777 181,772 356,372 110,388 107,928 98,779 673,467 

Ford 90,503 83,398 104,463 278,364 84,338 83,149 76,564 522,415 

Lincoln 8,315 1,979 2,724 8,018 2,549 2,492 2,327 15,386 

Mercury 23,005 22,400 24,585 69,990 23,501 22,287 19,888 135,666 
GENERAL MOTORS 210,689 212,808 249,962 673,454 199,175 208,437 206,174 1,287,240 

Buick 35,841 42,224 42,986 121,051 35,986 37,587 37,097 231,721 

Cadillac 16,300 9,330 10,054 29,684 8,609 8,987 8,858 56,138 

Chevrolet 109,761 101,340 123,699 334,800 98,798 103,482 102,534 639,614 

Oldsmobile . 20,597 28,466 36,120 85,183 25,398 26,401 26,339 163,321 

Pontiac 34,190 31,443 37,103 102,736 30,384 31,980 31,346 196,446 
KAISER-FRAZER 13,925 14,222 19,345 47,492 11,755 4,849 3,583 67,679 

Frazer 3 os ; 

Kaiser 13,925 14,222 19,845 47,492 11,755 4,849 3,583 67,679 
CROSLEY 976 795 725 2,496 402 182 198 3,278 
HUDSON 19,785 16,690 18,814 55,289 11,473 5,269 1,208 73,239 
NASH : 10,769 11,746 19,835 42,350 16,684 17,077 15,172 91,283 
PACKARD . 7,432 8,604 9,260 25,296 17,382 7,029 6,404 46,111 
STUDEBAKER 26,779 19,064 25,205 71,048 19,935 19,922 16,455 127,360 
WILLYS-OVERLAND 3,652 2,968 3,103 9,723 3,329 2,399 1,290 16,741 

TOTAL CARS, U.S. . 496,374 504,926 606,609 1,607,909 506,100 499,911 483,145 3,097,065 





DeVilbiss Managers Meet 
lo Plan Sales Policies 

TOLEDO.—District managers of 
DeVilbiss Co.’s_ spray painting 
equipment division met at the To- 
ledo plant with company officials 
for a briefing on sales policies. 

Henry M. Kidd, sales manager of 
the division outlined future sales 
planning and organization, led dis- 
cussion on the planning of new 
equipment and reviewed the pres- 
ent company equipment. 








The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Senate Probers Find: 





Civilian Cuts Outpace 
Switch to Defense 


‘Continued from Page 1) 


when production would have to be 
cut more severely.” 

Reuther charged that defense 
|plants are now “getting too much, 
too early.” He said there was a lot 
of steel “in hiding.” 
| The UAW-CIO head also ad- 
|vanced a program which he said 


machine-tool industry. He urged 

that machine-tool firms farm out 
work to auto plants. 
* * +” 

ARLIER, Sen. Moody was told 

that steel supplies at General 

Motors are at the highest level in a 


steel on hand. 
“We now have 364,000 tons on 
hand,” said D. F. Hulgrave, head of 


would break the bottleneck in the 


year. Ford said it had a surplus of 


already processed before the direc- 
tive became effective. 

* + * 
= estimated Chrysler's 

/” third-quarter NPA allotment 

at 259,600 cars, and said the cor- 
poration’s present steel outlook 
would permit building 229,200 of 
them. Even that potential should 
carry Chrysler through a good part 
|of September. 
However, Hulgrave, Duffy and 
| O’Brien emphasized that even if 
their companies are successful in 
building up to NPA limitations it 
will mean drastic curtailment be- 
low normal operations. 

Hulgrave said GM's” cutback 
would be 35.6 percent from 1950 
levels. Duffy put Ford’s cut at the 
same figure, and O’Brien estimated 





. 7 

|the first quarter of 1952 or later. | 

|In fact, some of them already have | 

been set back to 1953 delivery.” 
* * * 


| 
NV ATTHEW SMITH, secretary of | 
the Mechanics Education So- 
ciety of America, admitted tool- | 
machine firms “are dragging their 
feet,” but said they were justified 
in doing so. 

Smith said many machine-tool 
firms were forced into bank- | 
ruptecy after World War II when | 
the government dumped surplus 
tools on the market at cutrate 
prices. 

“They are simply protecting their 
post-emergency positions by not ex- 
panding now,” he said. 

Smith said a _ solution to the 
problem would be to make provi- 
sion for sending machine tools to 
backward countries when the pres- 


ent emergency is over. 
* * * 















N ALMOST three hours of testi- 
mony before the committee, 
Reuther blasted the steel industry 
for “shirking its responsibility to 


duction capacity enough following 
World War II. 

Further, Reuther accused auto 
makers of ‘thinking we could carry 
out a preparedness program with 
an attitude of business as usual.” 
He singled out Hudson for his most 
harsh criticism, calling Hudson's 
management “shortsighted.” 

Earlier, Brig.-Gen. David J. 
Crawford testified that Army or- 
ders only justify the operation of 
one production line on one shift 
at the Detroit Tank-Automotive 
Center. He said capacity consists 
of two lines on two shifts. 

Duffy revealed that Ford has 


suggested that its car production 
be brought under CMP in the 
fourth quarter of this year, “be- 


cause there is nothing else to do.” 
* * * 

I E BLASTED current NPA con- 

trols, saying that so far Ford 

had been forced to sell 81,000 tons 

of steel at a loss in order to keep 
its inventories in line. 

Sitting in on the hearings with 
Sen. Moody, Sen. Ferguson, also 
from Michigan but a Republican, 
said he thought there should be 
some revision made in the gov- 
ernment’s allocation program. 
Sen. Benton, Connecticut Demo- 


crat, joined the Michigan sena- 
tors at the Saturday session of 
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Truck Body Men 
To Meet in Sept. 


WASHINGTON.—-The fourth an- 
nual convention of the National 
Truck Body Manufacturers and 
Distributors Assn. will be held at 
Haddon Hall, Atlantic City, N. J., 


| Sept. 24-26. 


The convention program will in- 
clude roundtable discussions of in- 
dustry problems and guest speak- 
ers: 

Sen. Wallace F. Bennett, Utah 
Republican, former president of the 
National Assn. of Manufacturers; 
Dr. Al Haake, mayor of Park 
Ridge, Ill., and economist for Gen- 
eral Motors; George R. Davis, as- 
sistant director, NPA’s Automotive 
division, and Reuel W. Elton, gen- 
eral manager, American Trade 
Assn. Executives. 


Bush Names Parts Head 


Bush Chevrolet Co., Colquitt, Ga., 
has named Leeman Mack as new 


the nation” by not expanding pro-| Parts manager. 


Another Dealer 


BANKS ON 


Carlife. 
Oster ebb att 
er 


MONARCH AUTO CO. 
Lincoln-Mercury 
LOUISVILLE, 

KY. 


WRITE OR WIRE 


Ce aCe 


NT WPA ul ls 


GM procurement and scheduling,|Chrysler at 41 percent. 
“which means a 30.6 days’ supply.| All three pointed out that there 
That is the best supply we have | was no defense work to take up the 





Detroit 27, Mich. 


the two-day hearing here. 
But, Ferguson added: 





PREFERRED BY THE 
AAA OF NEW YORK CITY 


. these 3 ton power units with 
all the big truck features. Mounted 
on ¥% or 1 ton pickups. Excellent for 
service calls and for local towing. 
Rear body controls. Designed for 
service stations and repair shops. 
Discount to dealers. Open territory 
available. Write for catalog. 


WELD-BUILT 
BODY COMPANY 


5903 Preston Court 
Brooklyn 34, New York 





LICENSE PLATE 
FASTENERS 


| | N 
ae | 
On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off 
PLATED TO PREVENT RUST 

No. 51—Dealer Cost, each 

Packed 12 to Box- 

Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from .. . 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 


had in over a year. 

I. A. Duffy, Ford’s purchasing 
vice-president, said that his com- 
pany began the month of June 
with 25,000 more tons than neces- 
| sary, despite the fact that it had 
been doling out steel to suppliers 
| and government directive pro- 
| grams. 
| Duffy blamed the 
|NPA production cuts, 
that the government agency orders 


surplus on 


‘the cuts shortly before they go into 


leffect, while steel is ordered five 
months ahead of time. 
A + + 

N CONTRAST, however, 

ler said its schedules in Sep- 
|tember were doubtful unless there 
is an early improvement in its 
steel situation. 

I. T. O’Brien, assistant to the 
general manager of Chrysler 
Corp., said he had completed a 
tour of steel suppliers and that 
none of them would make com- 
mitments on deliveries for Sep- 
tember. 


|Chrysler has every hope of operat- 


never seen the steel situation quite 
as cloudy as it is at this moment.” 


Observers were inclined to be- 
lieve that Chrysler’s September 
prospects are still favorable. GM’s 
Hulgrave testified that Fleisch- 
|mann had assured GM that it will 


layoffs. 
| ? 


EPETORTS from Washington indi- 
cated that Chrysler and other 


assurance, too. 

Hulgrave said there would be no 
sizeable layoffs of workers at GM 
other than an already announced 
five-to-eight-day closing late this 
month and in early August. 

He said GM planned to build 
513,032 cars in the third-quarter 
of this year, or nearly 17,000 more 
than called for by NPA’s direc- 
tive covering material usage in 
the period. 

It was explained that the extra 
cars will be built from materials 








explaining | 


Chrys- | 


But O’Brien emphasized that 


|ing in September, although “I have | 


get enough materials to avoid major | 


|makers have been given the same | 


|slack until well into 1952. Duffy, 
|for example, said Ford has only 
| 435 hourly employes assigned to de- 
| fense activity. 
| + * * 
| DUFFY said that during the last 
half of 1951 less than 1 percent 
|of Ford's facilities will be devoted 
ito defense work, even though the 
|company signed its first defense 
contract on Oct. 12, 1950. 

O’Brien said that only 10.14 per- 
|}cent of Chrysler’s plant space is 
| presently assigned to defense pro- 
| duction. Hulgrave said 10 percent 
| of GM’s productive facilities is on 
defense work, with another 15 per- 
| cent occupied with defense-support- 
ing activity. 

Duffy joined other witness in 
assailing the lag in the tool-ma- 
chine industry. 

| “Machine tools,” he said, “have 
| been so retarded in production that 
|it now looks as though 29 percent 
|of them will not be available until 


Nash Sales Guide— 


manager, is reading a copy of Nash's 
new sales instruction booklet, “How 169 
Top Nash Salesmen Find Prospects and 
| Make Sales.” S. W. Williamson (left) sales 
promotion manager, and E. B. Jones, sales 
training manager explain the handbook 
which outlines practical sales techniques 
| submitted by top Nash salesmen. 





- | tending a three-day orientation con- 





B. E. Thompson (seated), Detroit zone|regulations will 


“The reported steel shortage is 
greatly exaggerated. There is a 
shortage of materials, but it is not 
as great or pronounced as some 


Cum Laude 
Industry Debt to Colleges 


Cited by Ford 


DEARBORN.—“Industry shares a 
responsibility to help our colleges 
and universities remain strong and 
progressive so that their services| 
|}may be extended to greater num-| 
bers of our young people.” 

Benson Ford, general manager of | 
Lincoln-Mercury, voiced this opin-| 
ion last week in an address here at | 
the first scholarship award dinner | 
of Ford Motor Co. Fund. Seventy 
recipients of four-year college} 
|scholarships, all of whom were re- 


jlated to Ford employes, were at- 








| ference. 
| “America’s opportunities,” said | 
Ford, “should include an opportu-| 
nity for higher education—regard- | 
lless of economic status—for any} 
young man or woman who is will- | 
ing and able to make the most| 
a it.” 


OPS Investigates 
27 Ohio Lots 


For Violations 


TOLEDO. The Office of Price 
Stabilization here has begun an in- | 
vestigation of 27 used-car dealers in | 
northwestern Ohio for failing to file | 
ceiling price statements. | 

Robert R. Foster, district en-| 
forcement director, 








said dealers} 
found to be violating price control | 
be cited to the 
Department of Justice. 

He said the 27 dealers in ques- 
tion are the only possible violators 
among the 533 dealers in the area. 
The others have filed the national 
used-car guide they followed during 
the base period Dec. 19, 1950, to 
Jan. 15, 1951. 


would have us believe. 1 










TRUK VENT 


RELIEVE HOT SUMMER DRIVING! 


TRUK-VENT air wings put comfort and 
safety in truck cabs—bring in cool, fresh 
air—keep out bugs, dust, gravel, stale air 
and fumes—reduce fatigue, protect vision. 
Easily installed, stay adjusted, ruggedly 
built. Fit any truck. 
ORDER NOW for Summer Profits! 

TRUK-VENT sales soar when summer 


heat hits. WARDEN METALFAB CORP. OPERATING 
Write today 
for litera- 
ture, prices, 
dealer dis- 
counts. 


Picea ED 


NAME PLATES 





DEALERS: 
The Modern Service Identification 
Emblem—Plus Advertising Value. 


Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 
compare! 

® NO OBLIGATION @ 
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In Check on Soft Market... 


Few Dealer Failures Reported | 


the story some buyers of used cars|market such as farms, catt le 


(Continued from Page 1) 
to the market last month that was 
reflected from the bank on down 
through the dealerships. 


Oakley Davis, president of the 
Texas Assn. of Automobile Fi- 
nance Companies, said that 
banks, about a month azo, 
started tightening up on loans to 
finance companies. The loan com- 
panies in turn warned dealers to 
be cautious in their stocking. 


This worked well and the period 
of uncertainty passed with no con- 
sequence. Davis said several used- 
car dealers in the Austin area had 
closed shop in the last three or four 
months, but he regarded the fail- 
ures as routine. 


Davis said he knew of no in- 
stance of a finance company calling 
in loans from dealers. This has 
been avoided, he said, because deal- 
ers have taken the advice to be 
cautious. 


Right now the market is lively 
for both new and used cars. 
Davis said this was probably 
caused by a shortage, on a lim- 
ited scale, of new cars. 


“The way it looks to me,” Davis 
said, “the dealers are in the best 
position they have been in within 
the last 90 days.” If there have been 
any dealers, either used or new, 
going into other lines they are 
keeping silent about it.—(J. R. 


Hornaday.) “ 
* * * 


Jefferson City, Mo. 


LTHOUGH banks and finance 

companies are admittedly call- 
ing much of their receivables 
loaned against used-car stocks, 
there have been no recent dealer 
failures in this area, Indicative, 
however, of dealer thinking about 
the future, is the number of 
changes in ownership of smaller 
dealerships. 


There has been a strong move- 
ment of individual private in- 
vestors in new and used cars to 
unload during the past few 
months, such unloading usually 
taking place by consigning the 
extra cars to a used-car dealer. 
Some local residents, reportedly 

scared by the prospect of an auto 
shortage a year ago when the Kor- 
ean war began, bought an extra 
car, “to tide them over” the ex- 
pected emergency. At least that’s 





Reo Earnings, 
Sales Shatter 
Alltime Records 


LANSING. — Reo reported last 
week the greatest profits before 
taxes for any six-month period in 
its 47-year his- 
tory. 

For the first 
half the firm re- 
ported a net 
profit, after pro- 
vision for federal 
income taxes, of 
$1,759,000, equal to 
$3.57 a share. This 
compares with a 
net profit after 

4 taxes of $390,795, 
J. 8. Sherer jr. equal to 80 cents 
a share, for the first six months 
of 1950. 


Profit before taxes amounted to 
$4,581,000 for the first half of the 
current year. This compares with 
$629,795 for the first six months 
of 1950. 


This 1951 profit figure was based 
on record-breaking sales of $57,000,- 
000 for the half-year, according to 
Joseph S. Sherer jr., president of 
the company manufacturing trucks, 
engines, bus chassis and lawn mow- 
ers. The figure represents an in- 
crease of more than 300 percent 
over sales of $13,831,038 in the first 
six months of 1950. 


Sherer also disclosed that the 
company has unfilled military or- 
ders on hand in excess of $100,000,- 
000. These orders are primarily for 
2%-ton, 6x6 Eager Beaver trucks. 

For the three months ended June 
30, the company reported a net 
profit after provision for federal in- 
come taxes of $1,085,250, equal to 
$2.20 a share, as compared with a 
net profit after taxes of $340,409, 
equal to 69 cents a share, for the 
corresponding quarter of 1950. 


are being told.—(L. H. Houck.) 
* * + 


Buffalo 


UTOMOBILE dealers in the 
f Buffalo area have refrained to 
date from spreading out their ac- 
tivities to include other lines of 
business as a hedge against a pos- 


sible drop in new-car_ business 
growing out of the defense pro- 
gram. 


During World War II, a number 


of local dealers opened cther lines | President of the Memphis Used Car 
to enable them to remain in busi- | Dealers f rat 
ness until cars again became plenti- | Prices and credit restrictions de- 
ful. Some dealers opened machine | Signed to protect the poor man are 
shops in their own buildings and|having exactly the opposite effect. 
turned out defense orders, Others | 


added lines of merchandise foreign 
to the auto trade which helped see 
them through. 

Today, Buffalo dealers are 
faced with somewhat of a con- 
tradictory situation which lacks 
precedent. Despite the prospect 
of curtailed new-car production, 
they are nevertheless right now 


more concerned about lagging 
sales. 

The more immediate problem, 
therefore, is to find ways and 


means of boosting current sales. 
This is being done by a variety of 
promotional devices. Coupled with 
this, dealers are striving to remain 
in a profitable position by cutting 
down marginal overhead expenses. 

As one dealer declared: “New-car 
deals are still good today and if a 
dealer watches his expenses and 
cuts his overhead where possible, 
he can still make a profit.” 


Yet, in this period of tougher 
selling, some dealers are keeping 
their long-range sights on what 


the situation might be in 1952, if 
new-car output is sharply curtailed. 
If they are faced with another new 
car famine such as _ existed in 
World War II, they may find it 
necessary to branch out into other 
lines to helv see them through.— 
(George E. Toles.) 


+ ® « 


Atlanta 


RP ENANCS companies in the At- 
lanta area apparently are not 
worried about the money they have 
loaned to dealers. This is true both 
as to new- and used-car dealers. 


One finance company, which 
has approximately $800,000 out on 
floor planning of new cars, said 
that everything has been satis- 
factory so far, with no indication 
that any major change is forth- 
coming. 

This same company has few 
used cars financed, but that is be- 
cause it has always been its policy 
to deal with new-car financing. 

Some large finance companies 
here have reduced wholesale ad- 
vances to dealers. 

There have been no reports of 
failures in the area. Some used- 
car dealers—the small ones—have 
grumbled about the slowdown in 
the used-car market, and threat- 
ened (in talking with associates 
and competitors) to close up and 
go to work as salesmen for a 
larger company. 

Spokesmen for the auto business 
here seem to think that any future 
failures would be caused by car 
prices not holding up. But this is 
more a matter of opinion than fact. 

(George Erwin.) 

* * . 


Memphis 

EMPHIS new-car dealers have 
high inventories of cars with 
no rush of buyers. One dealer re- 
ports that he has more than a 
dozen good prospects who are wait- 
ing to see what Congress will do 

about easing credit regulations. 
“People have been propagandized 
so long about shortages and laws 
that they refuse to be concerned 
over the threat of shortages or the 
fact that a new excise tax might 


be imposed which would increase 
costs to them,” one dealer ex- 
plained. 

New cars are not generally 


bringing ceiling, or list, prices. 
Even in the low-priced field, 
prices have been cut to make 
sales. The black market which 
was fairly active last spring, is 
not evident. 

Dealers here are relying some- 
what on outside lines, not particu- 
larly connected with the automobile 


| 


ranches, appliance stores and other 
interests. 

While two Hudson dealers have 
gone out of business—John Ham, 
Inc., who voluntarily quit, and 
Felix T. Williams, Inc., taken over 
by a loan company—Arnold Klyce, 
president of the Memphis Automo- 
bile Dealers Assn., said other new 
companies are entering the field 
| here, 

In the used-car field, R. C. Moore, 





* - 


For Beauty's Sake— 


Yolande Betbeze, Miss America 
1951, presided over the Arkansas beauty 
pageant, Paragould, Ark., in a statewide 
elimination contest for the Miss America 
finals to be held at Atlantic City, in Sep- 
tember. With the national beauty queen 


for 


Assn., feels that ceiling 


A survey shows old jalopies 
selling for prices far above their 
value simply because people in 
the low income brackets must 
have transportation and cannot 
swing the high monthly pay- 
ments, Moore said. A 1941 Chev- 
rolet will bring $500 here while a 
1950 sells slow at $1,500. 

“The cheap car is too high, and 
the good car is too cheap,” Moore 
said. Consequently Memphis lots 
have a good selection of 1949’s and 
1950's which people who need them 

cannot afford. Used-car dealers 
here usually have no side lines to 
help carry them through thin times, 
Moore said. Two firms have sus- 
pended operations recently.—(Lor- 
ena Abbott.) 


Motors, Jonesboro. _ - =a 


Birmingham district. This being a 

great steel and iron center, busi- 

ness has been holding up well. 
However, a strike of ore miners 


and Railway Co., a U. S. Steel 
subsidiary, may have a depress- 
ing effect if prolonged. 

Dealers here are hopeful that 
Regulation W will be eased up 
bit. 


at one third and the installments 
prolonged and made smaller. 
(Stuart Riddle.) 


+ ’ 


ot eb eae Canada 
Birmingham, Ala. I"-OHERE was an increase in the 
A CHECK on finance companies number of car dealer bankrupt- | 


in this area shows no worry/cies during the first quarter of 


jabout money loaned to dealers on/ 1951, the Canadian government an- | 


used cars. A rather cautious atti- | nounced, disclosing that five such 
tude is prevalent but so far no/failures were registered compared | 
calling-in of loans has been re- | with only three last year in same | 
ported. | period. This year two dealers failed 

There has been no rise in new-/|in Quebec, two in Ontario and one 
car or used-car failures in the|in the Prairies.—(M. L. Schwartz.) | 








is E. H. Cherry, president of Cherry Nash 





To Hike Excise Taxes 

WASHINGTON. — The CIO 
went on record last week as 
opposed to increases in federal 
excise taxes beyond present lev- 
els. The union’s position was 
outlined in testimony by Stanley 
Ruttenberg, research director, 
before the Senate Finance com- 
mittee. 

Ruttenberg flatly opposed pro- 
posals for a federal sales tax. 


| CIO Assails Proposal 
| 





Ford Division 
‘Transfers Three 


‘In General Sales 


| DEARBORN.—L. W. Smead, gen- 
eral sales manager of Ford division, 
last week announced three appoint- 
ments in the general sales office. 
John F. McLean jr., manager of 
ithe truck sales section, truck and 
|fleet sales department, has been 
transferred to the service depart- 
ment as special assistant service 


/manager. He has been in truck 


| 
| 


against the Tennessee Coal Iron | sales activities at Ford since 1946. 


John S. Snyder, assistant fleet 


|sales manager, was appointed man- 


ager of the truck sales section to 
succeed McLean. He formerly was 
assistant district sales manager at 


a) 
However they would much/|Charlotte, N. C. and was trans- 
rather have the down payment left |ferred to the truck and fleet sales 


department in the general sales 
office early in 1950. 

Irving L. Pierce, special assistant 
service manager, succeeded Snyder 
as assistant fleet sales manager. 


Pierce has been with Ford 32 years. 


Cummins Seeks Materials 


COLUMBUS, Ind.—For the sec- 
ond time in seven months, Cum- 
mins Engine Co., Inc., here, is send- 
ing representatives to Europe to 
purchase steel and aluminum need- 
ed to maintain the current high 
levels of Cummins Diesels produc- 
tion. 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: EIGHTEEN CENTS (18c) PER WORD for each in 


sertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 








| 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed "Box No. ......, in care of Automotive News 


, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 
$9.80 per inch, 


ott PE 1h ae rt este 


WANT AD DEPT., 


ros 





| POSITION WANTED 


| SERVICE MANAGER or combination parts 
| and service. Age 45, married, 1 child. 
Prefer west, midwest or south. 25 years’ 
' 
| 


Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


experience in service; 10 years Chrysler 
line. Can operate service shop or parts 
wholesale department, Available immedi- 
ately. References on request. Answer 
Service Manager, 9116 Hix Road, Plym- 
outh, Mich, 

| PILOT SALESMAN. 1,000 hours accident 
| free. desires position with reputable new 
or used car dealer as pilot salesman. 
Knows used car values in present market. 
At present with new car dealer as sales- 








man, Non drinker, neat appearance, 

— single. Will consider any offer anywhere. 

arene ame WANTED | Box 5248, c/o Automotive News, De- 
SERVICE MANAGER—We want the best troit 26. 

Me RR PRR Rat ee 

pay top dollars for the right man. This | sUCCESSFUL USED CAR DEALER with 


is a successful metropolitan Philadelphia excellent past record in new car selling 


Big Three dealership. Our final selection wishes position with future in California 
must have a very successful background! Nevada or Arizona. Willing invest money 
as a service manager in a large dealer-| jf needed. Young, married. Church, bank, 
ship with executive ability, knowledge of finance company references, Box 5268, 


auto and truck repair problems and an- c/o Automotive News. Detroit 26 


swers, customer follow-up procedures, | ssihscadiaseeeapinindgsenieneahaciciaiaidaamaicinis 

Ford experience preferred, willingness to| MANAGER AVAILABLE. 19 years with 
put long hours into the job to get re- Packard, know all phases new and used 
sults. All replies acknowledged promptly car merchandising. Prefer to buy into; 
and confidentially and an interview will| prefer South. Write Box 5269, c/o Auto- | 
be arranged in a minimum amount of motive News, Detroit 26, for record, 

time. Box 5267, c/o Automotive News, | ‘i ben 


aren |GENERAL MANAGER—Experienced in all 





FORD SERVICE MANAGER. Must have departments of a retail dealership, Suc- 
@ successful record in Ford service. Sal- | cessfully operated General Motors_ and 
ary $6,000, plus liberal incentives enab- | Chrysler setups in Detroit and Chicago 
ling you to earn $8,000 per year. A posi- | regions and have outstanding record as 
tion with a future Cleveland, Ohio. Write | sales producer, organizer and profitable 
all experience in full. Box 5277. c/o operator. If you are in need of a reliable 
Automotive News. Detroit 26 and aggressive man with these qualifica- 

anne = be = tions, please reply to Box 5276, c/o Auto- 
POSITION WANTED motive News, Detroit 26 












To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 







G. M. DISTRICT MANAGER 


Wants better position—wholesale or retail. 10 
years with General Motors. Age 36, married, 
children. Accounting business management, 
sales background. Need 10,000 and up—pref- 












LOS ANGELES AREA—Used car man-| erably on incentive basis. Box 5273, c/o 
ager wishes connection with new Detroit 26. 
dealer. Extensive experience in new and 





used car department, 
advertising. appraisals 


financing, buying, 
and recondition- 


DEALERSHIP AVAILABLE 





| 
| 
car | Automotive News, 





ing. Would like salary and profit shar- —_—____—- ——— 
ing plan. Ambitious, capable, honest, | DEALERSHIP IN FLORIDA, handling in- 
high-pressured and energetic, Excellent dependent. City of 38,000, excellent busi- 
personal and business references, Married ness, making good profit, Will sell for 
with family. Now employed in Michigan; | invoice of parts, accessories, equipment 


will be in California the first part of 
August. Box 5250, c/o Automotive News, | 
Detroit 26 


which will run around $29,000, exclusive 
of used cars. Box 5271, c/o Automotive 
News, Detroit 26 


AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





MICH. 





ae DEALERSHIP AVAILABLE 
DEALERSHIP. Now handling Dodge 
Plymouth cars and trucks. Located in 


lake region close to Twin Cities. A small 
but profitable deal. 1950 sales $153,000. 
Will sell parts and equipment at inven- 
tory. Large well equipped building for 
long term lease or sale. Ill health and 
other interests reason for selling. Call 
or write owner, V. A. Nulton, Chicago 
City, Minn. 

FOR ALE: Well constructed garage 
building and established business. Owner 
has agency for two well known automo- 





biles, Three car showroom, Large repair 
shop. Three electrical entrance doors 
Ample parking space. Building 58’ by 
105’ with modern six room apartment 
second floor. 1950 gross business $300.- 


000. Will 
equipment. 


sell building separate or with 
Situated in a city of 10,000 
Contact H. M. Popham Real Estate 
Charleston, Ill. Phone 103. 


WELL LOCATED, conveniently arranged 
100 car agency, now handling Nash. Ad- 
joining used car lot, Texaco service sta- 
tion, in heart of Oklahoma wheat belt 
Near large air base. Nearly new build- 
ing. Good lease, reasonable rent. $6,224 
service business last month, Will sell all 
or half interest. Partner wants to devote 
time to other business. Box 5272, c/o 
Automotive News, Detroit 26. 








AGENCY, now handling Hudson. Well lo- 
cated in Florida; 75 to 125 cars. Box 
5259, c/o Automotive News, Detroit 26 


DEALERSHIP, now handling Kaiser-Fra- 
zer, Willys franchise city of 85,000. Min- 
imum investment required. Cundey’s, 31 
Exchange St., Binghamton, N. Y 


FOR SALE 
CHICAGO 


New Car Dealership 


On Chicago southwest side's greatest auto 
row, handling K-F. A going concern. Gross 
sales—$975,000 in 1950. Service depart- 
ment now doing $10,000 per month. 
Building, showroom. Completely equipped 
shop, paint department, 5 offices, furni- 
ture, signs, parts truck. Need money for 
other investments. 

Box 5266 

c/o Automotive News 
Detroit 26 
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DEALERSHIP AVAILABLE 


1: EALERSHIP in northern Indiana town of 
2,000 on state roads 10 and 39, handling 
G.M.C, trucks. Modern building with gas 
station and 3 lots. Will sell or lease 
building. $3,500 will handle parts and 
accessories, Excellent used car market. 
Good farming and small industrial com- 
munity. c/o Box 176, Winamac, Ind. 


i132 UNIT CONTRACT in southwest, now 
handling Ford. Books show it will pay 
out in two years. Present owner taking 
larger contract. Box 5264, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP WANTED 
GM 


DEALERSHIP WANTED — Ford, , 
Chrysler or Studebaker in city of not 
less than 20,000. Preferably west or mid- 


west. An all cash transaction. Replies 
confidential, Box 5238, c/o Automotive 
News, Detroit 26. 


ONE OF THE BIG THREE in Midwest 
or Southwest. Factory approval assured. 
Ample capital available. Four partners 
thoroughly experienced in all phases of 
the automobile industry. Replies confi- 
dential. Write Box 5270, c/o Automotive 
News, Detroit 26. 


DEALERSHIP WANTED. Penna., Mary- 
land, Southern Jersey or Delaware. Ford, 
Chevrolet, Pontiac or Buick; 100 to 300 
units. Have experience and factory ap- 
proval in these makes; adequate capital, 
ready to do business. Replies held in 
strict confidence and will be acknowl- 
edged. Please give full particulars, Box 
5275, c/o Automotive News, Detroit 26. 


EXPERIENCED GENERAL MANAGER 
wants dealership. Will consider any loca- 
tion of 100 to 600 cars except Nash, 
Hudson, Packard, Kaiser. Factory ap- 
proval and ample capital assured. Confi- 
dential. Box 5278, c/o Automotive News, 
Detroit 26. 


G.M. or FORD DEAL WANTED. 150 to 
300 car franchise in good farming area. 
Business experience and own capital will 
assure factory approval. During negotia- 
tions all correspondence will be strictly 
confidential. Suite 410, Vernon Manor, 
Cincinnati, Ohio. 


HALF INTEREST: Two experienced young 
men want to invest capital and time. Both 
have proven sales records in new and 
used cars and trucks. Any make or loca- 
tion considered. Presently with large New 
York city dealership. Strictly confiden- 
tial. Box 5253, c/o Automotive News, 
Detroit 26. 

DEALERSHIP WANTED. Lincoln-Mercury 
(480-750 units) or Ford (600-1000 units) 
dealership, either metropolitan area or 
large single dealership city. Experience, 
capital, etc., will meet factory require- 
ments. Replies held in strict confidence. 
Box 5255, c/o Automotive News, De- 
troit 26. 





DEALERSHIP WANTED 
FORD or GMC 


in Texas, New Mexico or Arizona, 100-200 
car deal. Have approval. Am ready to buy. 
Replies strictly confidential. 


Box 5260, c/o Automotive News, 
Detroit 26. 








CHEVROLET 
Or other Big Three DEALERSHIP—WANTED 


--in- city’ of 5,000 to 100,000. ALL CASH OR 


YOUR TERMS. UNLIMITED CAPITAL. Replies 
confidential. Box 5274, c/o Automotive News, 
Detroit 26, Mich. 








DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 

ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicago 49, Iilinois 
MUseum 43500 
224 €. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 











INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships, We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization— in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 


; BUSINESS OPPORTUNITIES 


FOR SALE. MODERN BOWLING ALLEY. 
10 lanes, Chrysler air-conditioned. Large 
concessions, beer and wine permit, new 
in 1948, All Deluxe Brunswick equip- 
ment. Does large year-around business. 
Building 80x200 ft. No competition. Lo- 
cated in Tampa, Fla., best part of city. 
Show excellent profit. Write or phone 
Barlow Motor Sales, Dodge-Plymouth, 
Rockville, Conn. Tel. 5-4637, 


BUSINESS FOR SALE 


ODY AND FENDER SHOP. Fully equip- 
Ped and stocked including ‘‘Bear’’ and 
%-ton pickup. Established 11 years, do- 
ing good business, good reason for selling. 
Foreman will stay if desired. 15 car 
space, Building leased. Neon sign, Brady 
Body Works, 485 Summer Street, Sche- 
nectady, N. Y 
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USED CARS WANTED PARTS FOR SALE 
WANTED—DODGE SCHOOL bus chassis 
and Plymouth cars, all models. Welborn 
Motor Company, Dodge Dealer, 








Ander-| BODY PARTS 50 PCT. OFF LIST 




















son, South Carolina. we 9 Door Shell R F 40 Dodge, DeSoto & 
rysler. 
USED CARS FOR SALE wigs no a Shell L F 40 Dodge, DeSoto & 
a oor Shell R F 41 Dodge, DeSoto & 
hrysler 
943943 Door Shell L F 42 Dodge, DeSoto & 
Chrysler. 
a A U T Oo — HISI- 905 Roof Panel Assy. 46 to 48 DeSoto & 






Chrysler Club Coupe. 

runk Lid Assy. 39 Plymouth Std. 
40 Plymouth & Dodge 
40 DeSoto & Chrysler 
41 Dodge, DeSoto & 


42 Plymouth 
42 Dodge, DeSoto & 






766278 
75 













AUCTION 


enafitin 
























Chrysler. 
The above you can buy 50% from List Price. 
BRAUBAKER MOTORS, INC. 
1060 Lititz Pike, Lancaster, Pa. 
DeSoto—Plymouth. Phone 2-2119 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 





















DANVILLE, PENNA. 
EVERY WEDNESDAY 


BUICK PARTS 


We have ample stock, '37 
through ‘42 grilles, fend- 
ers, mouldings, and other 
sheet and trim items, 
wholesale price. Write, tell 
us your needs. 


HOWARD SOLE, INC. 


401 Grand Avenue Des Moines, lowa 






You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Tex Rickard 












Jos. E. Johnson 
Auctioneers 






THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


— DEALERS ONLY— 









(In the Heart of the Nation) 


Phones: E -{33 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 


Attention 
HUDSON DEALERS 


—Headlight Doors— 
Die-cast. Triple Chrome Plate Built to preci- 
sion standards. 


Our No. Replaces Orig. Cost 
206499 
212880 



















Immediate Delivery. 6 or more per carton. 
Shipped open acct. Freight prepaid. 


CLEVELAND GRILLE GUARD CO. 


2020 West 45th Street 
Cleveland, Ohio 









ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE 
OF EX-TAXIS 
Excellent Bodies—Good Motors 
1 to 500 
Plymouths-Fords-Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 
MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 


Herbert J. Cole 
Evergreen 2-0400 










Oldsmobile 
Parts 


24-HOUR DELIVERY SERVICE 


@ 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 
















WHOLESALE 
1951 CARS, PICKUPS, TRUCKS 


(LIKE NEW) 
ALL MAKES and MODELS 













Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


DEALERS’ AUTO CO. 


3626 N. Cicero Ave. Chicago, Ill. 


Phone Kildare 5-6741 














GENUINE LINCOLN- 
MERCURY PARTS 


KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 


in Continuous Operation Since 1943 
EVERY THUR 







SDAY 
Dealers Meet at the Cross-Roads of America $ | 00,000 Stock 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer Freight prepaid on orders over $100 net. 





915 N. Illinois St. Phone Lincoln 5383 


Prompt delivery and Express service. 












INC. 





ENSLEN & WELTER MOTORS, 
5920 HOHMAN AVE. 
INDIANA CALL SHEF. 8105 


AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 
EVERY MONDAY... 12 NOON 





HAMMOND, 


Member of N.U.C.D.A. and N.A.A.P.A. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 






PARTS FOR SALE 








FOR SALE BELOW NET, 1950 & '51 OF GENUINE BUICK PARTS" 
Plymouth dual controls, Model No. 1, : 
Series No, 20, Make: Auxiliary Drive Wholesalers: We are Quantity 


Shippers of All General Motors’ 
Parts . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 


Equipment Corp. Dalton Motors, Edina, 
Mo. 





FORD BODY PARTS 
OUR SPECIALTY. WE SHIP ANYWHERE. 
PHONE-WIRE-WRITE 
NORWOOD AUTO SALES CO. 
5050 Montgomery Rd. 
CINCINNATI 12, OHIO 
Me 4460 





ee oe ee ee 

















COMPLETE GARAGE 





5 USED, 
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PARTS FOR SALE ACCESSORIES WANTED 





Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


| 
PONTIAC | 
PARTS 


Most complete stock in Midwest 
Try Us for All GM Parts 


SHIPPED ANYWHERE — SAME DAY 


Write—Phone—Wire 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. 
Chicago 26, Illinois 


Direct Phone Ambassador 2-7117 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 





TUCKER CARS and parts. Frame body 
and front and rear hoods. $300 motors, 
high frequency coils 5,000 R.P.M. Schlipf 
Auto Sales, Metamora, III. 


TRUCKS FOR SALE 


| Ist Ave. & 98th St. N.Y. C., N.Y. 
SAcramento 2-7600 


U S E D | BUSES FOR SALE 


|6 CHEVROLET, 











48 passenger buses in- 


cluding 1—1945, 2—1946 1—1947, 
1—1948, 1—1950. All Chevrolet chassis 


with Blue Bird, Americoach and Carpen- 
ter bodies. All in excellent condition and 
fully equipped. ‘Stagers Chevrolet Co., 528 
Main St., Portage, Pa. Phone 2211. 


BUSES FOR SALE. Late model used and 
new school buses, 36, 48, 54 and 60 pas- 
senger. Naticnal Bus Sales Co., Inc., 101 
a eeee 8t., Philadelphia 4, Pa. BAring 


WHOLESALED 


One of the largest GMC 
truck dealers in Midwest 
area. Write for current 
list. 


RIVERDALE TRUCK AUTO 

SALES, INC. 

138th Street, 
Chicago 27 

INterocean 8-9456 


MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing, John P. Hughes 
Motor Co., Inc., 800 Commerce §&t., 
Lynchburg, Virginia. 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 
Guide Cables and 54 
Brake Hook-up % 45 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
QUICK-TOW BAR 
Bumper-to-Bumper Unit... . $ . 7.50 


WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES Co. 


lighted parts merchandisers, rea- | Exclusive Factory Distributors 





496 W. Riverdale, 


Riverdale 1855 


SHOP EQUIPMENT FOR SALE 


equipment worth 
$12,000. Sell for $7,000 and include new 
car dealership. Cundey’s, 31 Exchange 
St., Binghamton, N. Y 


sonable. Practically new paper baler, cost | AN 3- °, 

Po oe _ $100. Write: Carl Emmons, | DE 2-0700 Nite DO e573 
‘ap City Pontiac Co., 235 8. Grand|40 Sout ° 

in Lament ~ Clinton St., Chicago 6, Illinois 












Increase Truck Sales — By Featuring 


KNOX STAKE BODIES 


‘‘Built to Stand Hard Knocks’’ 






Complete List of Sizes Available 
Satisfactory Delivery Guaranteed 








For Complete Details 
WRITE, PHONE OR WIRE 


KNOX METAL PRODUCTS, INC. 


THOMSON, GEORGIA 











New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill ["] 





| 
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A complete line of 
Heavy-Duty Engineered 


INTERNATIONAL 
+ TRUCKS 


“Standard of the Highway” 


is an 
ional Truck ownet is - 
ernational ‘Truc 


t for Int ntee 
: year-round mainte 


n- 
es dealers and ow 


” provid nswer to the 


nance practical a 


ers alike wi 
threat of shortages: 


E ‘ 
very truck Prospect is your Prospect when 
08 sell International Trucks. And ever 
Ohba ger Truck from 4,200 to 90 oa 
Pounds GVW offers th ' 
€ standout value t 
keeps International first in heavy-duty — 


Business insurance for a truck dealer 


International Truck Dealers are ready for competitive truck selling 
—and competitive truck service selling. 


That’s business insurance today. Do you know all the details 


about the International Truck franchise—and why it means more 
to a truck dealer today? 


International Harvester Builds McCormick Farm Equipment and Farmall! Tractors . . . Motor Trucks . Industrial Power . . 


. Refrigerators and Freezers 
INTERNATIONAL HARVESTER COMPANY ° CHICAGO ra 





